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“DL-5” is not an oil, grease or graphite, 
but a superior dry lubricating synthetic 
applied evenly and sealed into the pores 
of the metal by an exclusive patented 
process! 


By virtue of dry lubricant “DL-5,” Nivastar 
springs never need oiling, even after 
normal cleaning. If you do oil a Nivastar 
inerror, the only harm will be that the oil 
will gum up and thicken in time, just as 
with ordinary mainsprings. 





Sold through material supply houses. 
For a circular and complete details 
of assortments available, write to 


HAMMEL, RIGLANDER & CO. INC. 


'00, Madison Square Sta., New York 10, N.Y. 
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YOUR CHOICE 


27° 


EACH CABINET 


Plus FREE of 
Additional Cost: 


1. Laminated Chart 
with complete Crown 
information, stock 
numbers, models and 
interchangeability 
2.1-drawer, all-steel 
sturdy standardized 
stack-up cabinet. 


Featuring Genuine 
Bulova Crowns in the 
new “Window-Pak” 


You select the right Bulova 
Crown at a glance ...no 
guesswork . .. no opening the 
wrong package. Each Crown is 
individually protected and 
packaged .. . clearly identified 
...and clearly visible through 
the see-through window for 
quick, positive identification! 


BULOVA CROWN ASSORTMENT (a9 


Dustproof Spring Crowns .. . Watertite Crowns 
... Regular Crowns . .. a total of 72 in white, 
yellow and 2 popular pink numbers. A value 

of $37.75. Save $10.25! 


BULOVA CROWN ASSORTMENT (13 


Watertite Crowns ... Dustproof Spring Crowns 
...a total of 64 in white, yellow and 2 popular 
pink numbers. A value of $36.60. 

You save $9.10! 


BULOVA CROWN ASSORTMENT (a9 


92 assorted Dustproof Spring Crowns 
in white, yellow and 2 popular pink numbers. 
A value of $46.00. Save $18.50! 
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ORDER TODAY through your jobber or write, 
giving jobber’s name. 


BULOVA WATCH CoO., INC. 
Material Sales Division, Flushing 70,N.Y. 
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In Competition... 


How Watchmakers Sell ‘Quality’ 


Part 2 


LTHOUGH ALL SEGMENTS of the 

jeweled-lever watch industry will 
be working towards making more of the 
public “quality conscious” in the months 
ahead, the clinching arguments will in 
all instances rest with either the retail 
jeweler or the watchmaker. 

It is doubtful if any watchmaker, earn- 
ing his living in a small or medium sized 
jewelry store, will be immune from the 
responsibilities of selling “quality” to 
customers. And in large stores which 
employ several watchmakers, certainly 
the head of the department will have a 
major selling job which he may feel 
should be shared by his assistants. 

In the competitive drive ahead the 
watchmaker who wants to be a pure 
mechanic will possibly enjoy fewer satis- 
factions from working in or operating 
and managing a retail jewelry store than 
he has had in the past. He may even find 
himself moving into other industries. 


The problem for the man who does 


not want to combine his mechanical 
aptitudes with improved selling ap- 
proaches is simply a choice of the career 
he wants to follow — a personal matter 
and certainly no reflection on him. But 
his makeup cannot be like the watch- 
maker who is all tools and technicalities, 
if he is to make a retail jewelry store a 
continuing source of livelihood. 

With an entire industry at what must 
be considered a turning point in com- 
petitive approach, everybody in the in- 
dustry, including the watchmaker, finds 
himself at the turning point whether he 
wants to be there or not. 

For watchmakers this is really nothing 
more than acceptance of the idea that they 
will be involved in giving more emphasis 
to quality considerations in their sales 
talks. 

Selling “quality” is perhaps simpler 
than it first seems. But there is a thorough- 
ness required in this that matches the 
thoroughness required of a watchmaker 
who wants to do a good repair job. 

It is perfectly fair to assume from the 
Watchmakers ‘of Switzerland's newest 
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survey that each consumer who steps in- 
side a retail jewelry store is seeking qual- 
iity but does not know exactly what com- 
prises the quality he is seeking. Inflation- 
ary competitive forces have so baffled 
him that even though he comes to a 
watchmaker and a retail jeweler for ad- 
vice, he may not take it unless they per- 
form an outstanding selling job. 

This public state of mind about watches 
makes underselling considerably more 
hazardous than over-selling, and a watch- 
maker can feel freer about explaining 
what a quality watch or what a quality 
repair job is and what the customer can 
expect of quality than would have been 
the case 15 or 20 years ago. 

If you are a selling watchmaker, your 
goal, of course, is to be thorough without 
being boring. 

You should therefore make it a point 
to see and hear as many of the consumer 
advertisements for watches of all kinds 
as possible. You'll pick up the words to 
which your customers are being exposed 
on TV watch commercials, in magazines, 
and in newspapers. You will be able to 
use some of the best of them to help you 
make quality sales, but you will have to 
go behind the words in the ads and ex- 
pand some of the explanations. 

One outstanding example of words 
you can lift from consumer advertising 
and use to your advantage in selling 
“quality” is a phrase from a recent TV 
commercial by one of the jeweled lever 
watch manufacturers. In referring to the 
17 jewels in a watch that was being fea- 
tured, the announcer referred to them as 
“Seventeen Points of Protection.” 

This is an apt, brief, catch-phrase 
description of what quality means when 
applied to jeweling in a watch. It doubt- 
less had meaning to the millions of view- 
ers across the nation who heard it. When 
some of these viewers come into your store 
as potential customers, if you know the 
show, the salient points of the commercial, 
and one or two of the best catch-phrases 
you have a perfect springboard for selling 
“quality.” 
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Who said "it Couldn't Be Done''? The Yeor's Outstanding 


$1.00 DAY SALE $1.00 


Continues! Buy all you can use for tremendous savings—each item listed, ONLY $1.00. 
Every item a good value, but starred items (*) _ outstanding. 
Check Quantit: Order by 


6-2 pink g.f. lady’s cord ratchet bands, Amer. 
8-4 men’s dials, gold fig. for AS 970 rect. 
9-4 ladies’ dials, black fig. for AS 970, round 
10-12 asst’d wrist watch dials 
11-4 used watch movements, pin lever 
12-3 used 634L-1042L watch mov. 7-15J 
13-1 used 1044L-1144L w.p. watch movement 
14-1 used 1044L-1144L dress watch movement 
20-2 ladies’ sterling silver neck chains 
21-2 ladies’ yel. g.f. neck chains 
26-2 man’s nickel photo ident. expan. band* 
28-3 men’s imported yel. expan. bands, plated* 
33-1 used 12 size Elgin or Waltham movmt. 
34-3 used pocket watch movmts; need repair* 
35-36 asst’d wrist watch glass crystals 
36-1 used lady’s complete watch, 634-1042L 
37-1 used man’s com. watch, 1042L, needs rpr. 
38-1 used man’s complete watch, w.p.* 
41-36 asst’d main springs for wrist watches 
42-18 transparent plastic boxes 1”’x1” 
43-15 transparent plastic boxes 2”x1” 
44-10 transparent plastic boxes 2”x2” 
45-1 6x8 lady’s watch case w/strap and dial* 
46-1 man’s Waldemar pocket watch chain 
64-12 pocket watch glass crystals, asst’d sizes 
80-1 sterling cross with chain 
81-1 20-power Pocket diamond loupe, metal 
96-5 asst’d surprise special* 
97-1 new +1 1l4%eL chrome w.p. case w/new 
ETA 1080 or FF 25 dial* 
98-6 triangular plastic material trays 
99-2 Lord’s Prayer heart lavalier, boxed 
102-1 10K Elks emblem 
103-1 10K Masonic emblem 
105-2 anklets (sterling) w/plaques 
106-2 a g.f. anklets w/plaques 
107-2 lete mov., plated Mw or yellow, 
le into pair of cuff link: 
109-5 dumaeen leather straps 
110-6 2 pe. leather watch straps 
113-40 EZ earring pads 
114-1 lady’s expan. white photo indent. 
115-40 s.s. backs for w.p. cases 
118-3 used ladies’ r.g.p. yel. cases (like new) 
119-2 used men’s r.g.p. yel. cases (like new) 
120-1 6x8 y.r.g.p. used case & g.f. expan. band 
122-1 Jim Brady man’s new 10%eL y.r.g.p. case* 
124-1 gen. orig. y.g.f. Hamilton 911 lady’s case 
($6.00 value) **** value 
125-3 y.g.f. cord bands w/center catch 
132-2-1 strand Cultra pearls w/sterling clasps 
133-1-2 strand Cultra pearls w/sterling clasps 
134-1- ” one Moy tra choker w/sterling rhine- 





135-36 ‘asst'd G. 3 iy FF . —- FF in hn ty 
137-1 imp. white or eveni coun bag 


ster. e +? 
Star of paves watch | a - Pall 
rhod. =. 18” nickel neck chains with 
spring r s 
rhod. fin. 24” nickel neck chains with 
spring rings 
man’s Bw expan. watch band, 34” 

h bands 


ik clasps 
d. pes.) Nos. 1-6 inc. *lishline 


pring bars, 1%"-34” 





ear 
rep buckles 

‘ or yel. g.f. ring locks* 

ier. 3 ft. “black quede watch cord 

168-50 asst’d mixed watch hands 


PACIFIC JEWELERS SUPPLY CO. 


424 S. Broadway, Los Angeles 13, Calif. 


NORDMAN & AURICH 


657 Mission St., San Francisco 5, Calif. 
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169-12 asst’d new no ag | by watch 
170-1 gross asst’d wh. jump ines 
171-24 ont’ & nickel aoe ‘cues y 
172-6 asst’d eg extenders 

as g.f. wrist crowns 


175-1 doz. plastic ring boxes* 
176-25 cottoned boxes 


bot. pir Hr9 ORY DRY, Mist; = 
perspiration r 
iit # Be caedovan gente erage 0 
- pc. nylon stra; 
183-2 2 pe. Elgin leather st raps 
2 pe. men’s black Ey straps 
185-100 asst’d Swiss stems 
Gisp. st for gunee, pes - 
Pp. s for r $ 
itmer men’s key cain ‘. ue ae 





wris 
complete. 
301-24 asst BB men's ba ft ystals 
ass’ erfit +» fancy cr. 
202-1 vest Rye Ae small* 
Anson y $3.00 value* 
name tie-tacs* 
ae 
anim. ie-tac, ivory, ret. $3.0 f 
yel. Forstner lapel chain for k. watch’ 
yel. 10 Com. oy heart Callen boxed* | 
Crucifixes, ea chain, boxed* 
stel. baby heart locket with chain 
Forstner y.g.f. chita's ident. bracelet 
. Chris. _Nigaguteus medals 
vy rope neck chain, white 
ea. man’s “ge el. Swiss exp. bands’ f 
man’s Speldel a” hivy. ster. 1D ak. chai 
2 Gemex leath. Colormate lady’s straps, 
retail 2. 95 each* 
wh. lady’s telescope band 
yel. lady’s telescope band 
A-1 1 gr. — wrist welah bal. staffs nee 
A-2 1 gr iss wrist watch stems, => 
A-3 500, om er pocket watch sc 
A-4 50 pes. Swiss wrist watch rome wheels, 


cen. 3rd. esc. 
* A-5 1 gr. 5L-1014L Swiss brac. 





A-6 250 pes. - wrist watch oe 


staffs, 

A-7 50 pes. setting | bridges for Swiss wrist, 
pocket w 

A-8 100 pes. Bn oo plate, be cap jew 
els, asst’d hole sizes. 

A-9 100 le ete, 5 Swiss setting levers— 


00 pes. asst’d spring bars 

A-15 50 pes. asst’d aotse upper, lower bal. c# 
ewels in sett 

. asst’d vepetaters flat Swiss wrist 
00 Swiss brac. hour, min., i as 
mixed brac. se = 
gr. mixed p.s. stems, rac. vit oe 
loz. mixed brac. sec. heads , blue nee 


sfties 


pes. 
oz. ratchet wheeis, brac. sizes 
. wrist watch unset. on 


g,338, 


at et bt 
RSear 
a 


doz. wheels 
4 pes. AS1187/1194 col’ted non-mag. 
4 pes. A.S., FF, ETA, — bal. 
150 


FF, ETA 
d wire ‘lick & set. springs 


pes. 
5 25 i asst’d sweep 
o WMA A. Material Cat 


NORDMAN & AURICH 


657 Mission St., San Francisco 5, 


PACIFIC JEWELERS SUPPLY CO. 


424 S. Broadway, Los Angeles 13, 
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and 
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of parts for all ¢ 
GENUINE MATERIAL ASSOE 


Each Longines packet Each Wittnauer packet LeCoultre packet con- 
contains the 16 most- * contains the 18 most- tains the 16 most-used 
used parts for each used parts for each parts for each individ- 
individual model. individual model. ual model. 

Your cost, Your cost, Your cost, 


_ SAVE $5.25* SAVE $3.90* SAVE $5.25* 


With the repair of each watch, if you take advantage of our Handy Packet 
Assortment (available for each of our regular models), you will be able to 
saye time and money by replacing a part through special quantity price given 


for each ass ae saan 
ach assortment. * As compared with single unit price. 


The use of genuine replacement material insures complete customer 
satisfaction on all repairs. 


ORDER FROM YOUR AUTHORIZED 


Gongines Wittnauer Le Coultre Water (Distributor 
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“SECU RY 7 & 


jo ~ MAINSPRINGS 


nt = | for Swiss Watche 


ARE MADE BETTER 


Security Mainsprings are handmade of finest Swedish 
steel... cold rolled, heated in charcoal, and tempered 
in animal grease (other methods are cheaper but not 
so effective). After hand polishing, your Security 
Mainsprings are hand finished, oiled and sealed in 
moistureproof aluminum foil. Recognized as the finest 
by watchmakers for over 30 years. 


In The “Card Indexed File Cabinet" 
Lifetime metal dividers and self-locking tabs hold envelopes erect, 
no matter how many are in file 


e Easy to find any 
spring 





e Each drawer holds 
1-350 springs 


¢ Index card for every 
Security Mainspring 
furnished with each 
cabinet 


No. 21 —1 Gross (1 Each of 144 Nos.) Popular Sizes 
No. 21'/2—1/2 Gross (1 Each of 72 Nos.) Most Popular Sizes 
No. 24/2—'2 Gross (For American Watches) Popular Sizes 


Order from Your Newall jobba 


THE NEWALL MFG. CO.  cnicaco 


AMERICAN HOROLOGIST AND JEWEL 





Request this 
display 

iwith your first 
‘refinishing job 


FREE 


2-color 
counter 

or window 

4 display 
© to help you 
sell dial 
refinishing 


al at 
B k 
rose” ~—s make more 
er” 


un ‘profit on watch repairs 
... Sell International dial refinishing 





Join the thousands of jewelers who use Interna- 
tional’s dial refinishing service to get more profit 
out of watch repairing. Any dial can be refinished 
exactly as original, or in any style you choose. 
Or, order from America’s most complete selection 
of ready-made dials. 


INTERNATIONAL DIAL CO., INC. 


P. O. BOX 236 OLD CHELSEA STATION @® NEW YORK II, N. Y 
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CAN MAKE ’59 
YOUR GREATEST 
WATCH YEAR ! 


The coupons tie-in two tremendous jewelry store promotions 
with an unprecedented advertising program ! 


Advertising support such as you never received before 


. . telling your customers the difference between a quality watch and a 
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“bargain” watch. 


Full page newspaper campaign in 50 markets e Nationwide spot radio 
campaign e National consumer magazine ads e Followed up by a unique 
1 Hour network TV Spectacular on NBC in late November! And here’s how 
your store can tie in with this action program during the next six months:— 


Swiss Vacation 
Contest Promotion 


First 4 Prizes are all-expense-paid 
vacations in Switzerland! Plus 
hundreds of other valuable prizes! 

This traffic-building contest will 
be advertised in national maga- 
zines, newspapers and network 
radio. It is sure to generate tremen- 
dous consumer interest. 

And the coupon ties you in! Be- 
cause all entrants must come into 
your store to pick up an entry 


coupon. 
mS FEDER 
So 4 


Record Album of 
Top Songs Promotion 


This is a 12 inch L.P. hi-fi record 
featuring some of America’s great- 
est songs and the singers and mu- 
sicians that made them famous. 
The Album will be advertised on 
the unique TV spectacular, as well 
as on network radio and in national 
magazines and newspapers. 

And again the coupon ties you 
in! To get the record album—peo- 
ple must first come to a jewelry 
store and get a coupon. 


The Watchmakers of Switzerland 





When a Repair Department Can't Make Ends Meet... 


Do You Get Enough for Specific Repairs? 


By Orville R. Hagans, Editor and Publisher 


NOTE: This is the third in a series of articles analyzing costs, prices, work and profi 
in modern retail jewelry store watch departments. 


geracag LEAKS CAN OCCUR in any 
phase of the watch repairing business 
as time per job and costs outdistance the 
prices being asked by watchmakers and 
retail jewelers. 

Keeping in mind that every minute 
— on the repair of a watch should pro- 

uce a gross of 8 1/3 cents if a watch de- 
partment wants to operate safely and prof- 
itably, this figure is nonetheless expressed 
as an average for all the work taken in 
over a week, a month, or a year. 

Because labor cannot be estimated that 
accurately for each piece of work that 
comes into a repair department, prices 
must be established on every kind of work 
a watchmaker performs so that a job that 
takes overly long can be balanced against 
a job of the same type that takes almost 
no time at all. Just as there are individual 
differences between human beings, there 
are individual differences between the 
products they manufacture. 

As a result one watch that needs a set 
bridge may require 30 minutes or more 
of work while another requires less than 
15 minutes. And so it goes with each of 
the specific repairs that may be required 
in a watch. 

Too many watchmakers and retail jewel- 
ers overlook the potential time span on 
these various jobs and confidently set 
their prices much too low in the hope 
that it will put them in a strong competi- 
tive position with shops that have pegged 
their prices to a time and cost study. 

As a result many a low priced shop 
is facing bankruptcy while the competitor 
with the sound price arrangement is pros- 
pering. 

Perhaps the biggest major pitfall in re- 
pair pricing today is the belief of many 
retail jewelers and watchmakers that one 
kind of a job can make up for another. 

Here is how this thinking expresses it- 
self. “Oh, we may not make profits in 


12 


our repair department, but you would x 
surprised how it helps us sell watches,” Or, 
“We get enough for overhauls so that we 
can keep charges low for minor repaits,” 

Management of a watch repair depart 
ment in our economy is much too com 
plex for this kind of thinking. Only equi 
table pricing on every kind of a service to 
a watch commensurate with the average 
time required and the complexity of th 
work can justify and sustain the open 
tion of a watch department today. 

In stores where this is not the basis of 
operation, what happens when there is: 
lull in watch sales? What happens when 
the watch department is flooded with mi- 
nor repairs and has few overhaul jobs on 
hand? Obviously the profit picture fo 
that store is not what it should be, and 
if the situation remains unprofitable for 
any length of time important store func 
tions must be cut back. 

As in complete overhauls, the pric 
range on specific repairs asked vatic 
widely from store to store and in differest 
parts of the nation. 

The following average figures from di 
ferent states are revealing: 


SET BRIDGE 
$3.75 up Louisiana ..........§25 
3.50 Minnesota .......... 3.50 
2.50 Vaues: .....-.~cae 5. 


Colorado 
Florida 
Kentucky 


SCREWS 


Louisiana 
Texas 


Colorado ..$1 and up 
Kentucky .. | to $2 ea. 
Utah 


CLICK AND CLUTCH SPRINGS. 


...- $3.75 Louisiana 
eee = Minnesota .......--. 
3.75 Oregon ........... 


2 and $3 Texas 


California 
Colorado 


Florida 


CROWN POCKET WATCH 
Colorado $4.50 up Louisiana 
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Satety device for 
HIGH-GRADE WATCHES 


: 





i| 


asis of 
te is 2 
S when 
ith mi- 


e func FOR ABSOLUTE SAFETY: ofthese parte of senna eee ae 
cision and exceptional high finish. 
; KIF SAFETY! ae done to obtain a and a 
e price The illustration above introduces you, Pitiless inspection is made of every 
| s in a simple manner, to the whole a article which is rejected unless perfect 
a. duction of the KIF 2Zctar safety 

different devices. The results surpassed all expecta- 
tion: millions of watches, wonderfully 
In most up-to-date plants, where auto- protected by KIFZZecfa,, are sent out 

mation and electronic are largely to the farthest parts of the world. 
used, some 200 highly specialized Try KIF security only once and you 

craftsmen watch over the production too will say: 


OD YY 


safety device 


\S 
LLL 


aI: 
“iz 


LLL 
Section of a KIF 





Lipp 
LL 


ew: i 
H For full technical and sales information, please contact: 
te za Agents: 


» U. .S. A.: Mrs. Hedy REYMOND, P. 0. Box 2173, Grand Central 
Py R t F 0 F Station, NEW YORK 17, N. Y. 
ENGLAND: Mr. W. F. HAMILTON, 145b Ashley Gardens, Thirleby 
ESENTIER/SUISSE Road, LONDON S. W. 1 
Deutschland: Herrn Oscar GUNTERT, Zeppelinstrasse 4, 
VILLINGEN /Schwarzwald. 





BALANCE STAFF 


California $2.50 Mich. $5.95 
Colorado 6.75 up Minn... 6.50 to $8.50 
Kentucky 7.50 to $8.50 Oregon 2.50 
Louisiana 6.50 Texas.. 8.50 

7.50 to $8.50 


CRYSTALS 
Water- Cylinder Unbreak- 
Regular proof or Molded able 


$1.75 $2.75 $3.50 up 
1.75 1.90 4.00 
1.00 3.00 3.00 
2.00 2.50 
1.50 3.50 
1.50 3.50 3.50 3.50 
($4.50 perma seal) 


CROWN 
Regular 


Colorado 
Florida 
Louisiana 


Minnesota 3.50 


Waterproof 
$3.50 
3.50 
2.75 
3.00 
3.50 
2.50 


California 
Colorado 
Florida 
Kentucky 
Louisiana 
Michigan 
Minnesota 


CLUTCH PINION 


$4.25 up Louisiana 
Texas 


WINDING PINION 
$4.25 up Louisiana 
3.75 Texas 
3 to $4 Utah 


REPLACE MAINSPRING 


Unbreakable 
$5.50 
5.75 
4.50 


Colorado 
Florida 


Colorado 
Florida 
Kentucky 


California 
Colorado 
Florida 
Kentucky 
Louisiana 
Utah 
Michigan 
Minnesota 


4.95 
6.00 
4 to $5.50 
5.50 
6.00 


HANDS (Pair) 


Regular Gold Radium Second Seauy 
$2.50 $3.50 $3.50 $1.25 $204 
2.50 3.25 
2.50 3.50 


Colorado 
Florida 
Louisiana 1.00 1.59 


5.00 3.00 


JEWELS 


$3.50 up Louisiana 

Flovida ......... 3.75 Texas ........... 7,00 
Kentucky 3 to $6 Utah 3 to $4 
Michigan ........ eal clei was eigshes 2.50 to $3.95 up 
Minnesota 4.00 to 6.00 


HAIRSPRINGS 
Flat Breguet Readius 
Colorado o! $ 9.00 
Kentucky 7.50 2.00 
Texas 12.50 
Utah 7.50 2.00 


Colorado 


Specific repairs when priced on the bi. 
sis of time cost studies can pull their own 
weight in the profit picture of a success 
fully operated watch department. 

But they have an additional value be. 
cause there are salable extras on many 
complete overhauls. Each overhaul te. 
ceived by a well-operated watch depart. 
ment represents a potential for new 
crowns, new crystals, mainspring replace. 
ment, screws, hands, hairsprings and all 
the specific repairs priced in the above ts 
bles. 

While this type of work should not be 
sold promiscuously, every watchmaker can 
increase the profits in the watch depart 
ment in which he is employed by care 
fully inspecting every watch that comes 
to him for overhaul for defects that can 
and should mean extra money. When 
such defects are discovered the customer 
should then be informed of them and a 
effort made to sell the correct combin 
tion job to put the watch back in proper 
condition. 


Swiss grant manufacturing rights to Elgin Watch Company 


. OF ELGIN National Watch 
Company announced late in April 
that the Swiss Government has granted the 
firm approval for the manufacture and as- 
sembly of watches in Switzerland by El- 
gin S.A., a subsidiary which will be estab- 
lished in the future. 

Plans for the factory in Switzerland 
have not been finalized. 

H. E. Corr, vice president and general 
manager of Elgin’s Watch Division, said 
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that the step was taken in line with the 
company’s policy of establishing soutts 
of supply to assure procurement of watches 
from the most economical sources. . 

Elgin is first in the field with an Amen- 
can made low-priced woman’s watch, the 
Starlite, which will retail from $199 
to $29.95. The first of these was pit 
sented to Mrs. Wm. G. Stratton, wife 
the Governor of Illinois. 
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NEW MERCHANDISE AND NEW MERCHANDISE CONCEPTS 


LATTERY CAN AND WILL get you 

wherever you want to go, providing 
it is your watch that is being flattered. 
With this thought in mind, Jacoby-Bender, 
Inc., makers of one of the best known 
lines of wrist watch bands, has designed 
a unique window display which changes 
color over and over again, and is offering 
it to the trade through all J-B wholesalers. 


epasaha ree nens e gene 0086s 2088 (EL J 


Flatter “Youn Wate 


This display, shown in the accompany- 
ing illustration, known as F-4, utilizes 
General Electric's new “Twinkle Bulbs’ 

. colored lights that go on and off, 
creating excitingly different multi-colored 
effects. The unit comes with an 8-foot 
UL-approved cord set and is reported ab- 
solutely safe to use 24 hours a day. Power 
cost is less than one cent a day. Because 
it is equally effective by day or night, it 
is an ideal economical sales-stimulating 
night and weekend window trim. 

And, the display is FREE with four of 
the best-selling J-B bands; two for men, 
two for women, at a total cost of only 
$11.75. This low-cost promotion is a 
limited supply, one-time offer, states the 
company, and it is suggested that in- 
terested jewelers get in touch with their 
J-B wholesalers immediately. 

Four more brand new, slender and 
beautiful golden wisp telescope watch 
bands for women have recently been 
added to the J-B line for Fall 1959. Each 
is engineered with thin, graceful inter- 
locking links to make a striking addition 
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FEATURE JACOBY-BENDER SERIES FOR FALL 1959 


¢ 


to the watch . . . to enhance and flatter 
the beauty of the feminine wrist. 

All four have the J-B exclusive push- 
pin multi-size link construction principle 
and are available in yellow or white gold 
filled. Style 6510 retails for $5.95, f.ti; 
No. 6517 for $6.95; No. 6521 for $7.95; 
No. 6520 for $8.95. 

No. 6517 has small end-o-matic ends, 
the other three are made with ring ends. 
For that added touch of extra feminine 
elegance, No. 6520 has a tiny satin ribbon 
that flows through the band from end 
to end. 


el ma 


While designing new bands for the 
ladies of the land, J-B has not forgotten 
their fathers, husbands and sons. Jacoby 


Bender's new “Jetstream” series 1s 4 
handsome innovation in men’s bands. 
Now available from authorized dis 
tributors, the Jetstream series feature 
tapered, non-expanding ends, and multi 
size expansion centers. No. 7365 (see 
illustration) has attractive mesh insets 1 
(Continued on Page 23) 


AMERICAN HOROLOGIST AND JEWELER 





me 


latter 


push- 
aciple 

gold 
f.ti.; 
7.95; 


ends, 
ends. 
inine 
ibbon 
- end 


PRATED IM U.8.4, 


AUGUST, 1959 


JIB COLOR-MOTION 
FLASHER DISPLAY 


Changes color over and over again 
right in front of your eyes! Equally 
effective in brightest daylight. The 
secret’s in the bulbs...a JB ex- 
clusive! Full 8’ extension cord set 
UL approved... Absolutely safe to 
run 24 hours a day—week after 
week! Perfect for your night and 
weekend window trim! And for less 
than lc a day you'll have an atten- 
tion-getting , sales-producing dis- 
play working for you day and night! 
You pay only for the bands—four 
tested, proved best-sellers. $11.75 
F4“‘COLOR-MOTION” DISPLAY...FREE 
NOTE: Supply is limited... offer will not be 


repeated...be sure to order the F4 from 
your JB wholesale distributor today! 
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Never before have 

watch bands been so 

dramatically displayed, 
@ so efficiently stocked! 


AND SELLING 


) able mirror attracts store traffic! 


Gold tooled antique white cabinet 


4 holds two trays of 9 bands each plus 
two empty trays for any extra stock! 


& Cork-cushioned legs raise cabinet 


’ Off counter top —doesn’t block view! 


showing off 32 different band styles! 
w Style number tabs mounted on dis- 
play identify each watch band... gives 
you more efficient inventory control! 
mw Easy tosell from watch band depart- 
ment and only 15” wide by 8%” deep! 





Your Cost (50 bands) 





M-50 Assortment retail value T.1. . . . 
(24 Men’s—26 Women's bands) 


Your Profit (tax included). . 
M-50 Counter Merchandiser 


re LS) 


... $165.00 
$209.25 
FREE! 








ASK YOUR AUTHORIZED J-B DISTRIBUTOR 
TO SEND YOU AN M-50 ASSORTMENT TODAY! 








LES 3 WAYSISSS= 


| 1.MOST EFFICIENT INVEN- xe 3.CROWD-PLEASING, 
© TORY CONTROL! Stocks up to a SALES-CLINCHING DISPLAY! 
| 132 packaged straps in rear par- “Sj A conversation piece for your 
© titions by end sizes, lengths, colors, store! Shows animals from which JB 
" prices! Automatically records what is _— straps are made! Tells JB’s hand-fin- 
in stock and what you sell. Complete _ished quality-crafted story! Convinces 
stock and sell leather watch strap de- yourcustomers that here is extra value 
partment in only 14” of counter space. at no extra cost! Helps create sales! 


2.SALES-STIMULATING STRAP SELECTOR! 
| Gold tooled antique white cabinet dra- 
| Matically displays all styles: stitchless, 
> flat, padded; all leathers: calf, suede, 
» lizard, alligator; all prices: $1.50 to JB Champion hand-finished leather 
$6.50 retail! Displays 16 different | watch straps are prestige-packaged 
| men’s and women’s styles under glass! in the elegant tradition of fine jewelry. 





FREE! J6’s elegant new Leather Strap Merchan- 
diser—is Free with your order for LC-99 Assortment 
of 9 dozen men’s and women’s leather watch straps! 
Retail value Me 
Your Cost (9 dozen straps) ... $99.75 











NO OTHER LEATHER WATCH STRAP LINE HAS SO 
MUCH TO OFFER...TO YOU,TO YOUR CUSTOMERS! 





NEW! 


ANOTHER JB FASHION FIRST: 
AUTHENTIC VENETIAN FINISH! 
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NEW MEN'S JETSTREAM SERIES 
MULTI-SIZE CENTER, TAPERED ENDS! 


7024¥ 8024V 
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7365 

SLIM, SLEEK, SLENDER 

MULTI-SIZE TELESCOPES 
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6517 
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6521 
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YOUR WHOLESALER SALESMAN NOW 


HAS THE COMPLETE, EXCITING NEW 
LINE OF JB WATCHBANDS & LEATHER 
STRAPS . .. DON’T MISS SEEING IT! 


Jacoby-Bender Inc. 


PRINTED IN U.S.A, 


3400V—Keystone 9.80, Retail$10.97! 
New center catch and safety lec 
Multi-size. Straight or curved ends, 
8351V—Keystone 6.70, Retail $65 
Non-corrosive waterproof stainless 
Steel, available straight or curved ent. 
Multi-size. 

7024V—Keystone 6.70, Retail $7511 
Yellow only, straight or curved end 
Multi-size. 

8024V—As above in non-corrosix 
waterproof stainless steel. Keyston 
4.80, Retail $4.95. 


7366—Keystone 9.80, Retail $11.951! 
Yellow with brown leather insets 
straight or curved ends. 
8366—Keystone 7.50, Retail $14 
Non-corrosive stainless steel withblat 
leather insets. Straight or curved ent. 
7365—Keystone 9.80, Retail $1201 
Yellow only, fine mesh insets. Straigt 
or curved ends. 


6510—Keystone 5.40, Retail $551! 
Yellow or white, Ring Ends. 
6517—Keystone 6.00, Retail $651! 
Yellow or white, End-0-Matic Ends 
6521—Keystone 6.70, Retail $7.91! 
Yellow or white, Ring Ends. 
6520—Keystone 7.20, Retail $81) 
Yellow or white, Ring Ends. 
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ends and is available in yellow gold filled 
only. Manufactured to retail at $12.50 
fti., the Keystone price is $9.80. 

No. 7366 is available in yellow gold 
filled with brown alligator lizard insets. 
The suggested retail price is $11.95 f.t.i., 
and Keystone cost is $9.80. No. 8366, 
identical in design to No. 7366, comes 
in non-corrosive stainless steel with black 
alligator-lizard insets. It is exempt from 
federal tax, and retails at $7.95. Keystone 
cost is $7.50. 

To help restore large volume sales of 
leather straps to the jeweler, the same 
firm is now offering a most dramatic and 
unusually creative merchandising unit 
through its authorized distributors. In the 
unique display is what is said to be the 
inest packaged line of hand finished 
leather watch straps ever seen in the in- 
dustry. 

When Jacoby-Bender first introduced 
packaged leather straps, it was the first 
time that this product had been presented 
in the tradition of fine jewelry. The im- 
portance of the packaging was heralded 
as “what every jeweler wants” .. . a 
fine product, packaged and displayed in 
a prestige manner, and distributed exclu- 
sively to jewelry stores. 

Now J-B has taken another revolution- 
aty new step in the merchandising of 
leather watch straps with the introduction 
of what promises to be the most effi- 
cient inventory control ever devised for 
leather straps. The eye-catching device is 
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an elegant antique white cabinet which 
shows 16 men’s and women’s straps under 
the glass cover. 


Set within a golden metallic frame at 


a provocative angle are five cut-outs of 
the animals from which J-B leather —_ 
are made. The actual leathers used in the 
manufacture of straps are displayed (left 
to right): The special breed of horse from 
which cordovan straps are made; the 
water buffalo from which buffalo calf 
straps are made; the South American 
lizard, baby alligator, and young calf are 
also shown with interesting and informa- 
tive matter printed under each. ‘illustra- 
tion. 

The cover lifts open to reveal a com- 
pletely partitioned interior which can 
stock 132 packaged straps by end sizes, 
lengths, colors, and prices. A chart on 
the inside cover identifies every band in 
the unit and a perforated stub on the 
package is an aid in automatically record- 
ing what is in stock and what has been 
sold. 

Altogether this makes for one of the 
most unusual, intriguing methods of pro- 
moting the sale of leather straps. This 
merchandiser, known as LC-99, takes 
only 14 inches of counter space. 

Total capacity of the LC-99 is more 
than a gross of straps, and it is offered 
to the jeweler at no charge with the pur- 
chase of the LC-99 assortment of only 
nine dozen men’s and women’s straps, at 
a cost of $99.75 for the straps only. These 
straps have a retail value of $262, ac- 
cording to a company spokesman. Extra 
storage space for more than three dozen 


straps is provided for any extra stock the 
jeweler may have on hand. 


JACOBY-BENDER'S "Charmette” line ''Z''- 
type expansion watch band for women with 
patented end-o-matic ends. 
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It’s The Biggest Jewelry Show in America . 3 
MORE THAN A FALL MARKET, RiJA 
NEW YORK SHOW BUILDS TRAFFIC 


[I YOU'VE EVER WANTED TO GET A 
FRESH APPROACH to #erchandising 
everything from watches to charm brace- 
lets; from china to teething rings; or 
from the products 


More than 325 exhibitors will havey 
galaxy of gift-stocking ideas for you alon 
with all the materials you'll need I 
arouse fall and Christmas Osi 

in your town ai 





you have to the 
personalities who 


to draw the biggs 
customer traffic 


are selling them, have ever had, 7 
this is the time to FTER you ‘ve You'll see 


make up your mind 
to take time out 


monds that you mi 
be selling later th 


from y our usual heen there tell your y ear, jewelry fo 


routine to attend 
the 1959 Retail 
Jewelers of America 
Trade Show and 


every age group it 


town what you saw your oc 


watches that 
been reading 


Convention at the a na wh at you "ve in American Hi 


Waldorf Astoria in 
New York City 
from August 9 
through 13. 


gist and Jewel 


brought home in fine rings, charms, si 


verware, : 
glassware, china, 


Whether you have gifts for Fall and and appliances . ; 


the biggest retail 


and you'll have 


jewelry store in your Christmas much that’s new 


state, or just a good 
watch shop in one of 





tell your customers 
when you return 








the smaller cities, 

there'll be ideas going around in many 
forms at the New York Show which 
should help you to increase your store 
profits and improve your competitive posi- 
tion in relationship to all the other kinds 
of outlets that sell watered-down versions 
of your kind of merchandise. 


Major speakers at the convention ses- 
sions will discuss every aspect of store 
management from credit operations and 
inventory control to achieving better turn- 
over through coordinated selling and ad- 
vertising. 

You'll know the outlook for your in- 
dustry and how to make it even brighter 
in your store after listening to industry 
leaders. 
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home, if you keep 
them in mind as you study the biggest 
jewelry market in America. 





If You've Never Been to 
The RJA New York 
Trade Show 
Make 1959 Your Year 
of 


Progressive Merchandising 
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YOUR MOST 
PERSUASIVE 
DIAMOND 

SALESMAN 


See the new Mark IV Gemolité at the shows 


Operate it yourself—see the dramatic impact of a 
diamond through the Mark IV Gemolite. See how CHICAGO: 
7 a ¢ July 19-23, Booth #139, Morrison Hotel 
you will create greater customer interest with less NEW YORK: 
sales resistance. Marvel at the new z-0-0-M LENS August 9-13, Booth #76, Waldorf-Astoria 
sal mae : LOS ANGELES: 
watch the gem’s image grow to the exact size for aon, Social. tas Oak nae 
best viewing. No sliding or revolving nose-piece. 
No image jump or blackout. Erect 3D magnifica- 
tion. Improved multi-purpose illumination. Prove 
to yourself how the Mark IV Gemolite will be 
you ive di ! 
your most persuasive diamond salesman: SEMOLOGICAL IneTITUTE 


OF AMERICA 
11942 San Vicente Bivd., Los Angeles 49, Calif. 
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Incabloc Trade Show Exhibit 


Reveals Horological Achievements 


EWELRY INDUSTRY GUESTS at the 

New York Retail Jewelers of America 
Trade Show and Convention at the Wal- 
dorf Astoria Hotel this month will have 
a close look at some of the distinctive 
horological achievements of Universal 
Escapement Ltd., La Chaux d’ Fronds, 
Switzerland, manufacturer of the most un- 
usual horological instruments and ma- 
terial on the world market and the U. S. 
market today. 

Three major products of the famed 
Swiss manufacturer are being emphasized 
at Space 59 at the show which 1s being 
used by the Incabloc Corporation and the 
Vibrograf Corporation, 730 Fifth Avenue, 
New York City, domestic firms for dis- 
tribution of Universal Escapement pro- 
ducts. 

Guests to the exhibit will see an 
exploded view of the Incabloc — the 
world’s foremost shock absorber, which, 
through Incabloc educational programs in 
this country, has come to be associated 
with quality watch manufacture in the 
thinking of many consumers. 

They will also get an introduction to 
the Vibrograf timer, which has been de- 
veloped as the most accurate timing ma- 
chine and is termed a boon to manufac- 
turers and watchmakers. 

Perhaps greatest interest will be focused 
at the Incabloc and Vibrograf exhibit on 
Universal Escapement’s newest horological 
measuring instrument, the Gradoscope, 
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which measures the speed of the are of 
the balance in a watch, and indicates the 
value of the balance amplitude by a 

of light moving over a graduated scale. 

For retail jewelers and watch manufac. 
turers this instrument provides a means 
by which a watchmaker can analyze 
causes of a broad range of errors in 
watches quickly. It is also used to check 
out watches which have been in stock 
for an extended period of time to de 
termine the condition of the oil. 

Other highly reputed Universal Escape. 
ment products being used in the horologi- 
cal industry will be discussed and demon- 
strated at the Incabloc-Vibrograf exhibit 

Officials of the two corporations also 
report that two other developments which 
will revolutionize watch timing and the 
watchmaking industry will be announced 
in the Spring of 1960. 

Both Incabloc and Vibrograf are Gur 
rently making contributions to Army, 
Navy, and Air Force timing and guidance 
systems. Their exhibit at the Chicago 
show was of outstanding interest t 
thousands of visitors, and their showing 
in New York is expected to repeat this 
popularity as a horological exhibit. 


Jewelers’ buyer guide 
to have RJA show booth 


FFICIALS OF THE SHERRY PUBLISHING 

ComPANy, which annually compile 
and distributes the Jewelers’ Buyets 
Guide, 1475 Broadway, New York Qi, 
will man a booth in Space 117 at the 
Retail Jewelers of America Trade Show # 
the Waldorf Astoria Hotel August ? 
through 13. 

Visitors are invited to come to Jewelers 
Buyers Guide personnel for information 
about the most comprehensive directory 
of jewelry manufacturers, wholesalers, and 
service firms published in this countty. 

Jewelers’ Buyers Guide will be publishet 
on larger pages in 1959, and the mew 
format plus new features will be dis 
cussed with firms interested in listings. 
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This year the JEWELERS’ BUYERS GUIDE 
will move up to a full seven by ten 

inch page format. This active expansion will 
provide greater advantages in the 

presentation of information so valuable to 
the Jeweler. 


Inquire about receiving YOUR Copy. 


JEWELERS’ BUYERS GUIDE 


1475 BROADWAY © NEW YORK 36, N.Y. © OXford 5-5151 
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Revolutionary Device Presented 


to Two Outstanding Californians 


ALCON LABORATORIES of Descanso, 

Calif., has announced a revolutionary 
new silver brazing and gold soldering de- 
vice recently perfected in their plant. The 
first two production models of the inter- 
esting tool were presented by H. A. Faul- 
coner, president, to two well-known 


California horologists, Homer A. Barkus 
of San Diego and Winston T. Alderson 
who is associated with the Falcon Labora- 
tories. 

Falcon Laboratories recently purchased 
the Barkus holdings, along with certain 
secret processes which have carried the 
name of Barkus world-wide in the horo- 
logical industry. In making the presenta- 
tions at a dinner honoring Mr. Barkus 
and Mr. Alderson, Mr. Faulconer cited 
Mr. Barkus for his long record of out- 
standing contributions to his profession. 

Mr. Alderson was thanked for the gen- 
erous gift of ideas basic to the new tool 
and for valuable technical assistance in 


the development of this and other took 
now in advanced stages at Falcon Labon. 
tories. Mr. Alderson, said Mr. Faulconer 
is a distinguished member of the aircraft, 
electronic, and chemical fraternities, and 
a pioneer in the applications of ultn. 
sonic principles. 

Also present were Mr. Robert Holmes, 
president of Microfit Co. of America, and 
Mr. Marcus Borlin. Mr. Borlin was for 
many years instructor of horology for the 
schools of San Diego County, and served 
as technical director of the Barkus Horo. 
logical Laboratories. 

Shown at the dinner were a number of 
tiny chains of pure silver, sterling silver, 
white gold and yellow gold of various 
karat values. Each of these chains had 
been severed and brazed or soldered into 
links by means of the new Falcon tool 
It is reported that the mended links were 
indistinguishable from the rest of the 
chain, even under magnification. 

To be known as the ‘“Twee-Brazer, 
the new tool is a compact, hand-held de 
vice which heats the work internally, and 
is said to perform the braze with e& 
treme ease and speed. Heat is so local: 
ized that damage or discoloration of 
adjacent parts is entirely avoided. 

Mr. Faulconer added that the ‘Twee- 
Brazer’” is now available for gener 
distribution. 








TWEE-BRAZER 


THE TOOL WITH THE MAGIC 
TOUCH TO 00 Crguisite GOLD 
AND SILVER SOLDERING LIKE THE 


© APPLY SOLDER 


© TOUCH FOOT SWITCH 
IT’S THAT SIMPLE 





———r 


FALCON LABORATORIES cx 205. vescanso, cat 
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- took FOR 25c YOU CAN FIT THESE BEAUTIFUL G-S CYLINDER 
abon- CRYSTALS MADE OF CAST OPTICS. PRECISION QUALITY. 
= 4 Don’t pay $1.00 to $1.75 to fitters 
and 
ultra. 
olmes, 
a, and 
as for 
or the 
served 
Hoto- 
bal of @ There are many jewelers who are not watch- 
silver makers and have no repair department, who fit 
ites G-S Super Quality Cast Optics crystals easily 
lie and quickly at a very good profit in their own 
da stores and give prompt service while the cus- 
tel tomer is waiting. 
; were @ The G-S combination crystal set of Round, 
f the Fancy, High Dome and Waterproof is complete 
for every type and make of watch. Anyone 
aide’ can easily learn how to fit them. — 
Id de. 
y, and NEW IMPROVED G 7 4 F L f X #] FANCY 
h ex ROUND CRYSTALS ° * CYLINDER 


local: 
mn of Guaranteed not to crack, This crystal 
not fo craze nd a 
Twee Can be fitted any height solknaine 


design. Op- 
tical clear, 
with mirror-shiny finish—no distortion. 
Crystal has inside walls to allow sufficient 
clearance for hands and center post. 

Crystals designed any other way do not 
allow sufficient clearance for hands and 
center post, and will often cause watch 
trouble. 





eneral Narrow polished bevel edge 


F cinmanmate tee, 


Made of Cast Optics 
Harder surface 
Scratch resistant 
Precision quality 














G-§ FLEXO CRYSTAL SETS can be supplied to fit any jeweler’s needs 
—Priced from $23.00 up—Convenient terms of payment. 
WRITE for full details about our attractive trade-in allowance on old 
crystal sets or old crystals. Ask for free samples, Fancy Cylinder and Round. 
If you have not received a copy, send for G-S catalog No. 55—approxi- 


mately 3000 crystal numbers, P-Fancy and C-Cylinder, to select from. 
Germanow-Simon Machine Co., Inc., Department 662 Rochester, N.Y. 





mn cas MORE JEWELERS USE MORE G-S FLEXO CRYSTALS THAN ANY OTHER MAKE 
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Watchmakers of Switzerland Plan Preview 
Of Fall Campaign for Jewelers at RJA Meet 


A THIS MONTH’S RJA CONVENTION 
IN NEw York, jewelers will be given 
an advance look at the extensive new ad- 
vertising and promotional campaign now 
being motivated by the Watchmakers of 
Switzerland. This program combines a 
strong trade and consumer effort aimed 
at winning back the quality. watch market 
to its proper setting, the jewelry store. 


Major elements of the campaign, relat- 
ing to special activities that are to be 
launched in September, will be on view 
at the Watchmakers of Switzerland booth, 
Aug. 9-13. Much of what is contained 
in the display will be disclosed to the 
trade for the first time. 


Members of the regional merchandising 
staff will be on hand to explain just how 


SPEAKING OF TRADE — Nonogenarian Sena- 
tor Theodore F. Green, chairman emeritus of 
the Senate Foreign Relations Committee shows 
the World Trade Award presented to him by 
the Washington Board of Trade during World 
Trade week, at a luncheon May 20. High- 
lighting the occasion was the presentation of 
the new Watchmakers of Switzerland film 
“Time in Switzerland" to a Washington audi- 
ence including members of the diplomatic 
corps and government and business leaders. 
Smiling approval at left is Paul A. Tschudin, 
director of the Watchmakers of Switzerland 
Information Center in New York, and at right 
is Henry de Torrent, Swiss Ambassador to the 
United States. In Senator Green's acceptance 
speech, he stressed the importance of Swiss- 
USA trade and cited the contribution of 
quality watches in helping to achieve the 
favorable trade balance enjoyed by the 
United States. 
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the campaign will benefit the individual 
jeweler and to outline important plans 
for retailer participation. 


Many other items of interest to jewel. 
ers will be seen in the booth. Among these 
will be five sample window displays 
which jewelers can reproduce or adapt as 
they wish for use in their own stores. 
These special designs will illustrate how 
various types of jeweled-lever watches 
can be most effectively displayed, based on 
themes emphasizing watch quality to con- 
sumers. One of the five deals with adver. 
tising watch servicing in a way that 
stresses special factors about the quality 
watch. An illustrated booklet describing 
each display will be available. 


Jayposon will have puzzle 
contest at charm exhibit 


AYPOSON CHARM AND JEWELRY Manu- 

facturers, 73 Canal Street, New York 
City, are planning an informative and en- 
tertaining exhibit for visitors to the New 
York Retail Jewelers of America Trade 
Show in mid-August. 


Strictly for fun the half-century-old 
jewelry manufacturer will set up an & 
citing CROSS WORD PUZZLE CONTEST 
BOARD at Space 128 in the Waldorf As 
toria and invite retailers to draw letters 
from a basket. Any who select a letter 
which fits into the giant crossword puzzle 
will receive valuable gifts. Others will be 
given a ready-to-frame 11 by 17 patch 
ment sheet imprinted with the Declaration 
of Independence. 


On the serious side, Jayposon is planning 
to use most of the space for a display of 
exciting new, salable charms and for me 
terials aimed at “helping retailers to sel 
and profit.” 


Bernard Posner, a member of the firm, 
reports that the same exhibit is going © 
the Los Angeles and Dallas shows. He 
said that Jayposon is the only charm maft- 
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faturer that offers such a large and com- 
rchensive dealer aid promotion kit as 
will be shown in New York and at the 
other shows. 

Specifically planned to increase store 
Pm boost sales and profits, the new- 
et dealer aid kit being shown has four 
diferent timely envelope and statement 
enclosures for end-of-month mailings by 
retailers or to be used as over-the-counter 
giveaways. A choice of four counter dis- 
play cards has been set up for progressive 
sores in the Royal Package which includes 
the Jayposon exclusive guarantee, colorful 
window streamers, pocket-size catalogs, 
over-size catalogs, and mat service. Jay- 

also offers dealers a new cooperative 
advertising program supported by a na- 
tional consumer magazine program, and a 
large kit of promotional pieces with space 
for store names and addresses. 

Mr. Posner reports that the entire kit 
was shown at the Chicago Show in July, 
where it received wide acclaim from re- 
tailers. 

A long-standing sales policy of the com- 
pany, which receives support from the 
promotional kits, is a program of distribu- 
tion in which new and different promo- 


tional jewelry items or sales leaders are . 


offered to retailers throughout the year. 
Most recent is an extremely popular 14K 
gold baby-shoe charm at $3.33 a pair. 


Hamilton Executives Promoted 


2 D. NEWLAND, formerly public 
telations director for the Hamilton 
Watch Company, Lancaster, Pa., recently 
was named director of merchandising. He 
is being succeeded by Robert F. Wilson, 
former manager of dealer clock sales in 
Hamilton’s marketing division. 

Other presser in both the mar- 
keting and public relations departments 
include Michael J. Carosielli, southeastern 
district sales manager with headquarters in 
Lancaster; James Weidman III, assistant 
director of sales; Harris G. Cohn, a sales 
tepresentative for Hamilton with head- 
quarters in St. Louis, Mo.; Richard T. 
Amold, marketing coordinator for Ham- 
ilton’s new cordless electric clock and di- 
tector of dealer relations ; Jean-Pierre Hold, 
style and design coordinator; Robert V. 
Hartman, industrial publicity manager. 
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THE 
NASTRIX CORPORATION 


38 West 48th Street 
New York 36, New York 


Importers 
of Swiss Watches 
& Movements 
*Write for illustrated watch catalog* 


All sizes of new movements from 
334, to II!/, ligne immediately 
available from stock. 

Estimates for replacement of odd 
movements on request. 











READ and LEARN 
a dealing with watchmaking, clock- 
making, jewelry, gems and engraving are 
listed. Also charts and blueprints of parts, 
etc. American Horologist & Jeweler, P. O. 
Box 7127, Capitol Hill Station, Denver 6, 














| 
| 
| 


| 
| 





ORIGINAL 
PAT. PEND. ,gmm. 


80° 


OF YOUR 


CUSTOMERS 


HAVE OLD 


WATCHES! 


GUIDE THEM 
TO AN "ORIGINAL" 
TREASURE DOME iv.wm. rec.) 


@ NATIONALLY ADVERTISED e@ PROVEN SALES 


Everlasting, break-resistant, crystal clear dome 

base in choice of ebony, mahogany or 
blonde polished hardwood. Makes sentiment prac- 
tical . . . an heirloom watch becomes a useful, 
modern timepiece. (Bring old watches out of hid- 
ing .. . create extra repair jobs.) 


AVAILABLE AT YOUR JOBBERS OR WRITE 
Beatty Mfg. Co., 7424 Santa Monica Blvd. 
Hollywood 46, Calif. 


$4.00 KEYSTONE 











Gemological Institute of America 


Shows Diamond-testing Equipment 


 gamcuymacaras OF THE GEMOLOGI- 
CAL INSTITUTE OF AMERICA will be 
on hand at the big New York trade show 
of the jewelry industry to demonstrate the 
latest developments in diamond-merchan- 
dising and gem-testing equipment, the 
company reports. This year the Institute 
is featuring the new Gemtolite with its 
revolutionary “zoom” lens which provides 
an infinite number of magnifications be- 
tween 10 and 45. Even this amazing mag- 
nification can be doubled with an auxiliary 
lens if desired, the company points out. 


Personnel manning the GIA booth No. 
76 at the Retail Jewelers Association con- 
vention will take their annual opportunity 
to chat with students from all over the 
country and discuss with them the inter- 
esting equipment in the booth. 


Among the many uses of the Gemolite, 


the most important, the company believes, 
is its ability to provide the clincher in the 


sale of diamonds with inclusions. As a rule 
the customer believes that any diamond 
not offered as perfect or flawless, must 
lack beauty. The minor nature of identify. 
ing characteristics such as included crystals, 
feathers, etc., noted under the Gemolite 
is a reassurance to the buyer and, at the 
same time, establishes his faith in a jeweler 
who goes to the trouble of unveiling his 
diamonds in this fashion. 


Jewelers and students will find the GIA 
booth at the New York show fascinating, 
as did those who attended the Chicago 
show in July. Several other instruments and 
aids for jewelers are to be on display in 
the GIA booth, and the Institute extends a 
cordial invitation to all jewelers to stop 
there for a friendly chat and explanation 
of the various instruments. 


A similar booth, No. 127, will appear 
at the Pacific Trade Show in the Hotel 
Statler in Los Angeles, Aug. 30-Sept. 1. 


Spinel watches are features of Nastrix Corporation display 


| pho i ng at the Retail Jewelers As- 
sociation trade show in New York 
will be found in the Nastrix Corporation 
booth, where spinel set watches are to 
be displayed. “We 

carry a complete line | § 

of spinel watches, © 

which are in every way | 

exact copies of dia- § 

mond watches,” says a © 

company spokesman. jj 


Spinel has a hard- | 
ness of 9 on Moh’s 
scale, comparing with 
the hardness of the 
ruby and sapphire, 
second only in hard- 
ness to the diamond 
itself, and the com- | 
pany offers a life guar- 
antee that the stones will never chip. Nas- 
trix spinels are set by diamond setters in 
attractive designs as models illustrated. 
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(Left, No. 
63, $42.) 


42/17, $70; right, No. 

Movements used are 

5- and 51/4 ligne em- 

phasizing even mote 

the impression of 4 

genuine watch, says 

O. P. Kapper of the 

Nastrix firm. These 

movements have ine 

bloc, beryllium balance, 

and unbreakable mait- 

spring to insure excel 

lence of performance 

and the least possible 

trouble in maintenance. 

Also featured in the 

Nastrix exhibit will be 

a men’s water proof, calendar and auto 

matic watch, available in all steel or 20 

micron gold plated. This watch is als 
made in the small ladies’ size. 
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“"MAGIC-PAK" Prevents Silver Tarnish 





AMMEL, RIGLANDER & Co., INC. an- Awe TAR 
H nounce they have been appointed iu (a196 ee ae 
rule distributors of “MAGIC-PAK,” a new os ae a ee 
mond dfective tarnish preventative which protects ij pre Vesa k = 
must fine silver during shipment, storage or dis- - i, 4 
ntify. play. 
jstals, “Magic-Pak”” is designed to eliminate 
lite, tedious silver polishing and handling of 
t the individual pieces of silver in the retail 
weler store. Each tiny packet contains activated 
g his carbon, which absorbs the gaseous sulfur 
compounds in the air which react with 
GIA silver to form tarnish, and silica gel which 
ating, dehydrates the air and stops any tarnish 
icago forming reaction. One ‘‘Magic-Pak”’ will 
s and end tarnish in three cubic feet of show- pes 
ay in case volume for a long period. 7-00 
mq Put up in units of 100, attractively pack- Puanmicn nae 
stop aged in air-tight container, the jeweler’s and for Silica Gel 
ation cost is only $4.00 per unit. ‘“Magic-Pak” 


is available through all jewelers’ supply BACKLIGHTED ''MAGIC-PAK'' showing 
>peat houses. Write today for FREE sample tO mixture of activated carbon and silica gel 
Hotel Hammel, Riglander & Co., Inc., Box 100, inside the packet. Note perforations that per- 
L Madison Square Sta., New York 10, N. Y. mit action of absorbing agents. 


xcel- = 
ance 0 i i- 
! nce again, JAYPOSON, Ameri NEW 6 STAR SELLING AIDS 
sible a's number | source for charms, y 
Provides you with a new 14 Kt. WK Tie-in Literature Yr Newspaper Ad Mats 
ance. gold baby charm that costs less ¥& Royo! Package * Coop. Ad allowances 
1 the than ever before! CASH-IN- He Streamers W® Disploys 


Il be TODAY—order now! 
SPACE LOS ancéces 


sed JAYPOSON cian « sewetry mers. ore Sate sou ee 


r 20- Spree A>OLPHUs 
: . Sepr 
America’s no. 1} charm manufacturer pia. 


also Dept. H- 73 CANAL STREET » NEW YORK 2, N. Y. - WAlker 5-8887-8-9 
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Hamilton testifies se introducing 
favorably for fair trade the 

CTIVE SUPPORT TO THE BOYKIN BILL, Superb 

H.R. 2463, which proposes to give : : : 
the owner of a federal ealona the ha aC Ss u P E R 
to protect it by preventing dealers from 
using it in connection with fictitious pric- 
ing promotions, was recently given by the 
Hamilton Watch Company, Lancaster, Pa., 
through Richard J. Blakinger, secretary 
and general counsel of the company, at a 
hearing before the Committee on Interstate 
and Foreign Commerce. 

Mr. Blakinger told the committee that 
Hamilton was an early adherent to the 
principles of Fair Trade, and, as one of 
the jewelry manufacturers, is still follow- 
ing a diligent policy in this regard 
wherever it remains legal to do so. 

He said: “In order to preserve and 
strengthen the confidence people have in 
Hamilton quality, we must be able to keep 
our name from being used for bait mer- 
chandising purposes. Aside from choos- 
ing carefully the merchants to whom we 
sell our products, our sole means of such 
control to date has been the fullest lawful 
utilization of state fair trade laws.” 

He added that in addition to violations 
of Fair Trade policies, a manufacturer’s 
trade name and reputation can be seriously 
harmed by such practices as fictitious 
pricing. 

Mr. Blakinger noted that the Federal 
Trade Commission, Better Business Bur- 
reaus, and many local prosecuting at- 


* 
torneys are trying to control this practice, in LOS ANGELES 


but their resources are limited and their 


remedies are necessarily slow. - B O O T H 3 gy 


“In this situation, the Boykin Bill pre- | & 
sents an ideal solution to the manufacturer, AUG. 30 to SEPT. 1, 1959 


ba frequently has much difficulty even Pacific Trade Show 
in determining the available remedies un- i 

der countless ine and local laws. Such a Hotel Statler 
Federal statute would state clearly and un- 
equivocally that a retailer may be made to 
stop using the manufacturer’s name at all,” 
said Mr. Blakinger. 
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American Greiner Electronics, Inc. 
472 Main Street, Stamford, Conn. 





@ Sales personnel of the Gemex Corpora- 
tion, 1200 Commerce Avenue, Union, N. J., AMERICAN G RE WER 
recently reviewed the entire new line of y <| 
Gemex watchbands, identification bracelets, 
and crosses at a semi-annual sales meeting 


at the Park-Sheraton Hotel, New York City. 
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\ man should choose 
with careful eye 
the things to be 
remembered by Hasman's 


SHIELD OF ACHILLES, 
Enlarged from the 


The Judgment, 


R.P.T. COFFIN original 

anagly ptographic 
engraving 
published in the 
Art Union Journal, 
London, 1846 


C |with its 


rogram of superb watch rate recorders enables 





choose the best model for your purposes 


VACUUM SEALED QUARTZ CRYS- 
TAL as time standard of highest precision. Certified sta 
bility throughout years of operation 


ONLY FOUR LONG-LIFE TUBES 
Guaranteed for 10,000 hours 


12 DIFFERENT BEATS: 7200, 9000, 10800 
12000, 18000, 36000, 108000, 19800, 14400, 16200, 17280 
21600 give one-line recordings 


io} i item mest 11-11 ee Me) i ete) - jell, te) 
enables rapid determination of timing and watch irregularities 
while you regulate or adjust on the mike 


3 ‘1b 4 ae). | Gh Ar 87 a: a 
Uni1or cision instrument of its kind. Easily carried from bench to 
bench, from repair shop to store 


Includes Rotating Standard Watch Microphone, Clock Vibration 


2 Pick-up, Earphone, 10 Rolis of Tape, Cover, Handbook, and “The 
price $495.00 Bear Sra supplemented by our Bulletins 





24 DIFFERENT BEATS: 3600, 6000, 7200, 
12000, 18000, 1/10, 1/25, 1/50, 1/100, 11800, 14850, 16200 
19800, 9000, 12600, 13500, 21000, 4800, 5400, 9600, 10800, 
14400, 17280, 21600. 

(21306.12 Omega or any other on request 


REVOLUTIONARY HIGH PRECISION 
RECORDING SYSTEM Scanning speeds of 
nearly 2000 mm./sec. Printed Diagrams of a quality never be 
fore achieved. Throw-away carbon tape for constant brilliance 
of recording. One roll of carbon paper tape outlasts 100 rolls 
of recording paper. Paper feed reduction of 10:1 for long term 
tests of trains (optional 


AUTOMATION Automatic start-stop paper feed 
Place a watch or movement on the microphone, the recording 
Starts; take it away, the tape stops. Tick amplifier for high and 
low sensitivity unresponsive to foreign noise interference 


FUNCTIONAL DESIGN Brightly illuminated 
CHRONOGRAFIC working area, no shadows. Extremely large reading dial of 


highest precision 


price $725.00 Complete with all accessories 


Stet ee eamanwm AMERICAN GREINER ELECTRONICS, INC 
nic Method” and/or demonstration of the model : : 
our choice 472 MAIN STREET, STAMFORD, CONNECTICUT 





One question or a dozen, 


each is accurately answe 


These seem to be from a quiz sheet 


C. L: I enjoy your column and must 
say I get a lot of information each 
month. Will you please answer the fol- 
lowing questions? I shall be on the 
lookout for the answers next month. 

1. When the hour wheel tube is too 
large and wobbles on the cannon pinion, 
how can it be repaired? 

2. What condition of the escapement 
will be changed when the “L” stone 
only is pulled out? 

3. Name the three punches that are 
used to stake a balance wheel to the 
standard type rivet staff. 

4. What change in rate will result if 
a non-magnetic hairspring is fitted to a 
bi-metallic balance wheel? 

5. In a watch which has a seconds 
hand attached to the fourth wheel 
pinion, what is the gear ratio between 
the fourth wheel and the escape wheel 
pinion? 

6. Can the balance motion be _ in- 
creased by applying oil to the fork slot? 

7. How important is it in regards to 
the length of a mainspring, as long as 
the width is correct, when replacing a 
new mainspring for an old one that is 
broken? 


Answer: Seems to me that you ran 
across some examination questions that 
you want cleared up. Well, here are 


+ e e o e * 
INFORMATION 
PLEASE 
Directed by 
W. H. SAMELIUS 
Chairman, Science of 
Horology and Technical 
Advisory Board 
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some answers to your questions: a 


1—The best way to reduce the 
ter of an hour-wheel tube is to place? 
tube in a chuck and then draw up tight 
if the tube is not too thick, this is a4 
operation for most all hour wheels. 


2—Both stones will have increas 
lock; slide will be changed on & 
stones; jewel pin shake and guard pip 
shake will also become unequal, and 
both will be increased on the ‘‘R’’ side. 


Ea 
a 


3—The seating punch, spreading pund 
and the riveting punch are used in staking 
a balance wheel to the standard-type rive 
staff. 

4—The hairspring will not change it 
strength to compensate for the change of 
the balance wheel. A drop in temperature 
will cause the balance to increase its effec 
tive size and to produce a slower rate. A 
rise in temperature will cause the balance 
to decrease its effective size and to produc 
a faster rate. 

5—The fourth wheel makes one revolu- 
tion per minute. The escape wheel pio 
duces 30 beats per revolution at the rate 
of five beats per second. Thus it require 
six seconds or 10 revolutions per minute 
Therefore, the ratio between fourth whed 
and escape wheel pinion is 10 to 1. 

6—The balance jewel pin should never 
be oiled. The oil could collect dirt and 
lint that would interfere with the prope! 
action of the jewel pin. Poor balance mo 
tion should be improved by such meats 
as replacing a set mainspring or adjust 
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from the dependable source for ultrasonic equipment 


ULTRA- CLEEN 


For Complete ULTRASONIC Jewelry Cleaning! 


Now, from the world’s leading manufacturer of watch 
cleaning equipment, comes the new L&R Ultra-Cleen ‘32’ 
a Self-contained, fully-automatic generator and tank 
combination for the ultrasonic cleaning of jewelry! 

Just place the jewelry inthe one-quart stainless steel 
round tank. One simple control. That's all. The results are 
remarkably clean jewelry—more quickly, more profitably! 


It's unconditionally guaranteed for one year by L& R—the 
dependable name in ultrasonics. See the Ultra-Cleen ‘32’ 
at your watch materials distributor now! 


$1'79.50 complete 


with 1 qt. of ELLANAR Jewelry Cleaner, 
Tank Cover and Jewelry Holder. 


See.L&R’s other ultrasonic watch and clock cleaning equipment. Convenient terms available. 


WATCHWORD OF THE wprcaMaten 


MANUFACTURING COMPANY 
577 Elm Street, Kearny (Arlington), New Jersey - CHICAGO 2, ILL. - LOS ANGELES 13, CALIF. 
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ments on parts of the watch. 

7—The length of a mainspring is an 
important measurement. The incorrect 
length will affect the balance motion, the 
run-down period, and the isochronal rates 
of the watch. 


How to set the roller table 


D. E.: Is it to set the roller 
table on to balance so the roller jewel 
is at right angle to the arm of the 
balance wheel? 


Answer: It is more convenient to inspect 
the jewel pin for corner freedom and 
guard pin freedom or banking when 
roller jewel is set at right angle to balance 
arms, as there is clear vision to inspect and 
room to check the level action without in- 
terference of lever. Therefore, it is ad- 
vantageous to set the roller jewel at 
right angle to balance arms when assem- 
bling the unit. 


What can the matter be? 


W.Z.: I cleaned a gentleman’s wrist 
watch about 3 weeks ago. It kept al- 
most perfect time for 10 days, but then 
began to lose considerably — anywhere 
from 10 to 30 seconds. Finally it stopped. 


Since it came back I have gone over 

it very carefully checking everything I 
can think of, yet after putting it to- 
gether again it has lost nearly 45 min- 
utes in less than 12 hours. What can 
you suggest? 
Answer: The first part of your question 
would suggest at once that the watch had 
been sent out with pallet jewels unoiled. 
When oiling pallets is overlooked the 
result is likely to be just about as you 
describe. 

We assume this has not been neglected, 
at any rate in your second careful check- 
up; if so, we must look for some other 
fault. That it loses 45 minutes in 12 
hours indicates that the trouble is serious; 
so serious that careful examination should 
quickly discover something wrong. 

Have you tested for magnetism? This 
should be part of routine examination of 
every watch that comes to the bench. A 
watch in perfect condition otherwise, be- 
comes erratic and altogether unreliable 
and may even stop if badly magnetized. 

If pallets are oiled and no magnetism 
is present, make sure that the hands are 
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not loose; that the fit of the cannon 
pinion is safe all around—that there is 
no point at which the hands “fail to 
carry.” 

Then note the action carefully, not in 
one position but dial-up, dial down, 
pendant up—in all positions. If the bal. 
ance vibrations fall off sharply in any 
one position, trace the trouble at that 
point and find why the action falls off 
In this sort of trouble tracing by ear. 
phone of your watch-timing machine (if 
you have one), often can be as helpful 
as the eye. Listen to the action in dif. 
ferent positions, mentally marking any 
deviation from the clear, ringing, almost 
musical note of a good lever escapement 
in good condition. A fault can often be 
detected in this way—detected and iden- 
tified. 

Probably if the watch is not mag. 
netized and none of the other suggested 
faults found, a falling off in the vibn. 
tions of the balance will put you on the 
track of the trouble. 

One other possible cause of constant 
and progressive losing is rust upon the 
hairspring. Even a small spot of mst 
sometimes will make a hairspring useless. 


What is a "Skylight" watch? 


A.S.K.: What is meant by a % “Sky- 
light” watch, and what is meant by 4 
12x6 watch? I look forward to your 
column. 


Answer: Some of our early hunting case 
watches had an opening and crystal fitted 
into the front lid so that one could tell 
the time without opening front covet. 
This was considered a convenience, espe- 
cially if one was wearing gloves. And 
then this extra front cover would offer 
more protection to the movement. Some 
of the lids had numerals on the outside 
similar to a dial, and the hands were 9 
designed that it was an easy matter t 
tell the hour and minute hancs apart. 
These skylight openings were of dif 
ferent sizes. For instance, the 34 sky 
light signified that the opening was three 
fourths the size of the regular dial. Mos 
of the old watches had a 14-skylight 
opening, and many open-faced w. 


had cases that had 14- or 3/, -skylight 
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openings, giving one the impression that 
the movement was quite small. 


The 12x6 watch is one where the case 
isa regular 12-size but has an inner ring, 
or bushing, that will hold a 6-size move- 
ment. That was one way of unloading 
the ladies’ 6-size watch, that had been 
replaced with the smaller sizes, and con- 
vetting it to a small pocket size gent'’s 
watch. This went to make up a thin, 
small dress watch, sometimes called the 
“Fob” watch and was worn in a vest or 
trousers’ pocket with a silk fob and 
charm—quite the style during the early 
1900s. 


Proper side for 
inserting balance screws 


B.G.: Will you, to settle an argument, 

tell us from which side is a balance hole 

jewel inserted into the balance bridge? 
you. 


Answer: It is general practice to insert 
the jewel from the top side of the bal- 
ance bridge. 

In other words, it should stand at a 


radius to the wheel, as it enters the notch. 
Then it will safely clear the corner of the 
notch in entering and leaving it. You 
must also see that the arbor pivots are 
close as excessive side shake can be a 
source of trouble. 


Aid in preparing talk on watches 


M. J.: I have been called on to give 
a talk on watches and watch sizes and 
I hope you can give me a lift about 
how watch movements are measured. 

I shall be looking for your much ap- 
preciated answer. 


Answer: The sizes of watch movements 
are measured by either the French or Swiss 
system, or by the American system, says 
report No. 20 issued by the U. S. Tariff 
Commission. The French or Swiss system 
is based on the Paris inch, whereas the 
American system is based on the Ameri- 
can inch. 

The size of a watch is measured across 
the shortest portion of the pillar plate 
through its exact center. 

The Paris inch is 1/12 of a Paris foot. 
The inch is subdivided into 12 lignes 
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3 X FASTER! 
“CUMUL” 


: A radically 

< new type of screw- 
driver—specially geared to turn at 
triple speed—a real time saver. Com- 
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special ring holder, in plastic 
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which are used in designating the sizes of 
most foreign made watches. (A ligne 
equals 2.26 millimeters or .0888 Ameri. 
can inches.) 

For example, a 10-ligne Swiss move. 
ment is, therefore, 10/12 of a Paris foot 
or .888 inches (trifle more than 7% of an 
American inch). 

American made watches are measured 
by a system originated by Aaron L. Den. 
nison, founder of the Waltham Watch Co, 
in 1850, this system using series of num- 
bers with zero (0) size as a base and equal 
to 35/30 of an American inch. 

Movements larger than zero (0) are 
identified by full integers, such as 1, 2, 3, 
etc. Movements smaller than zero (0) are 
identified as 2/0, 3/0, 4/0, 5/0, 6/0, etc. 

For example, a size 12 pocket watch 
movement would, therefore, be 35/30 of 
an American inch, plus 12/30, or a total 
of 47/30 of an inch. Reduced to a “ra 
tional” fraction, the diameter of a pocket 
watch pillar plate, measured through the 
center, would be 1 17/30” or a “whisker” 
more than 114”. 

For movements smaller than zero (0) 
size, 1/30 of an inch is deducted from 
1 5/30” for each size smaller than zero 
(0). For example, the well known 6/0 
size would, therefore, by 35/30 of an 
inch minus 5/30 which would be exactly 
30/30 or 1 inch. In other words, the 
pillar plate of a 6/0 movement, measured 
across its shortest dimension, through the 
center, will be found to be exactly 1 inch. 


Why not use a chronometer 
escapement in quality watches? 


W.W.: I would like to know why the 
chronometer escapement is hardly ever 
used in watches. It seems to rank as 
tops for ships’ chronometers still if 
World War II means anything. Then 
why isn’t it good enough for watches, at 
least for watehes of the better grades? 


Answer: The chronometer attachment is 
more highly detached than the lever 
escapement, for the balance receives im- 
pulse and is required to perform the un 
locking only at each alternate vibration. 
This is an advantage from the standpoint 
of timekeeping. A further advantage §s 
that it is not necessary to oil the pallets 
of a chronometer escapement, which does 
away with the troublesome effects on the 
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rte which result in other escapements 
from the gradual thickening of the oil. 

Even when carefully made and cor- 
rectly set up, however, it is not so sure 
and satisfactory in action as the lever, 
for the very fact that it is more highly 
detached —- that, like the duplex escape- 
ment, it receives impulse only at alternate 
beats which renders it more liable to 
“set.” This, in fact, is sufficient to account 
for it having fallen entirely into disuse for 
watches. 

The advantage of so high a measure 
of detachment from the standpoint of 
timekeeping, is more than offset in watches 
by its tendency to stop. Greater mechani- 
cal difficulties in the making and setting 
up of the escapement, and more especially 
the delicacy of the detent, are other fac- 
tors which prevented the chronometer 
from ever being adopted to any great ex- 
tent. It is much more costly to produce 
than the lever escapement. 

When used as it continues to be for 
its highly specialized service on the ships 
of the world, the chronometer escapement 
maintains a remarkable record of ac- 
curacy and stability. A marine chrono- 
meter is not handicapped by the com- 
paratively small size of even a good 
sized pocket watch. It is very sturdily 
constructed. The balance is heavy. The 
workmanship throughout is of the best. 
Unlike a watch, the movement is kept in 
the same position and level, in spite of 
the movement of the ship, by its being 
mounted in gymbals. 


This substitution would cause grief 


BK.; Can you tell us what would hap- 
pen to a dial train of 10 leaf cannon 
pinion 30 tooth minute wheel, a 10 leaf 
minute pinion and a 40 tooth hour 
Wheel, if a 42 tooth hour wheel was 
substituted for a 40 tooth hour wheel? 
Answer: The hour hand would run slow, 
not keeping up with the minute hand. 
It would drop behind 2/42 of a com- 
plete 12-hour revolution and 2/42 of 12 
hours would amount to 17.6/42 minutes 
or a trifle more than one-fourth the dis- 
tance between the hour markings. 
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Movements For Material 
These movements are not running, but most 
of the parts are usable for repairs. 

AS 1194-970-984-1220-1200-1294-1180 
FF 28-175, Felsa 465, any 3 for $3.7 
FF60-FF120-AS 1240, any 3 for 


Automatics — AS1361 -ETA1256 - AS1320, 
Felsa 415 or 690-AS1250, any 3 for 


Hamilton—21/0-14/0-6/0, each 
Gruen—Most Calibers, each 


BONDED MESSENGER SERVICE 
Box 1, Pleasantville, N. Y. 
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FREE ROTATING 
DISPLAY 


3 dozen one _ piece 
nylon straps including 
solid colors, chevrons, 
etc. All good colors 
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carded. Put a display 
on your counter for 
self selection. 


$13.50 


Per Display 
ORDER TODAY FROM 
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Instruction for Opening and Closing 
The EXCO "58" Waterproof Watch 


Si ESPECIALLY DESIGNED WYLER 
incaflex waterproof case has a crystal 
preshaped to hold a bezel ring. Do not 
attempt to remove the bezel ring from 
the crystal. If the crystal needs replacing, 
order the crystal with the bezel ring and 
inside tension ring as a complete unit. 

Crown and crown post are a one-piece 
unit and the crown post cannot be re- 
moved, 

Six steps are outlined here for opening 
the EXCO ‘58’; three are indicated for 
closing the watch. 


























OPEN HERE BETWEEN LUGS 


1—Insert sharp knife blade or case 
opening tool at the arrow engraved on 
the case at 6 o'clock between the lugs. 

2—Twist blade slowly and do not at- 
tempt to force blade into case deeply. 
(There is only approximately 1/64 
inches depth.) 


3—The crystal, bezel ring and tension 
ring will come off as a unit. Let it te 
main that way—do NOT separate. 

4—Remove crown with cutting o, 
work tweezers as customary for all snap 
crowns. 

5—Push stem back into winding pos. 
tion. 

6—Turn case upside down and move. 
ment will fall out. 


To close: 

1—Install movement and attach crown 

2—With lip of bezel facing lugs at 6 
o'clock engraving press entire unit down- 
wards with forefinger covering crystal and 
thumb at back of case. 

3—If the crystal is too tight, remove 
a very small amount of metal. If too 
loose, tension ring must be replaced. 

It is important to order all materi 
by complete descrip- 
tion shown in the small 
illustration. Be sure to 
give the style number Crystal No 
shown on the back of Style Ne. 
case. Give caliber as shown on train bridge 
and always order genuine Wyler incaflex 
material only. 


For example: 
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CLOCKWISE 


PRIVIMROLA ITS made 


By J. E. COLEMAN 


Mr. Coleman invites your questions. If a direct answer is desired, 
please enclose a self-addressed, stamped envelope. He does 
NOT appraise the value of antique timepieces; questions of such 
a nature cannot be answered accurately through correspondence. 


OTHERWISE 


How the moon disc is driven 
and what it indicates 


oy ARE HUNDREDS AND HUNDREDS 
of fine old clocks in service whose 
moon work is inoperative and, I suppose, 
almost as many watch and clockmakers 
have been driven to all kinds of trouble 
and loss of time at the bench by these 
“moon works” failing to operate. 

Much of this is occasioned by lack of 
understanding of how the moon disc is 
driven, or what it is supposed to indi- 
cate — sometimes both. It is sometimes 
teferred to as ‘the Moon’s phases.” 

This is incorrect, for at no time, ex- 
cepting full moon, is the white part any- 
where near correct shape. This mecha- 
hism is intended to show the “moon’s 
age,” 

We know that the length of a lunation 
is approximately 2914 days and thus there 
isa scale marked from 1 to 291/, upon the 
lower edge of the dial opening. You 
imagine a line right through the center of 
the moon extending up to this scale just 
as the minute hand extends up to the 
minute-track and that imaginary hand 
shows you the ‘‘age of the moon.” True, 
as the moon disc revolves it may in some 
tespects seem to show the moon’s phases, 
but let's stick to age. 

The setting “to time” of such a moon 
sc is simple: At the new moon (or 
change) turn the disc with the fingers 
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till the moon is hidden. At other times 
refer to the almanac for the moon's age. 
Should you be nine days past the new 
moon (change) turn the disc until your 
imaginary hand points to 9. 

One can’t have half-teeth upon a 
wheel (or disc), thus two lunations are 
placed upon the disc — twice 2914 
equals 59 days. If the moon disc is cut 
with 59 teeth that means that it must be 
advanced once each 24 hours and there 
will be, somewhere under the dial, an 
auxiliary wheel making one revolution 
per 24 hours in which there is a pin to 
kick the disc over by one tooth. 

To avoid the cost and trouble of making 
a wheel to revolve once in 24 hours, 
many moon discs are cut with twice 59, 
or 118 teeth, and are advanced once each 
12 hours by a pin planted in the hour 
wheel. 

We recently had a fine old grandfather 
clock whose owner said he had had it 
in two shops and both men told him 
“some wheels were missing’’ therefore 
they could not make the moon-work 
function. Only the pin in the hour wheel 
had, through use, loosened and dropped 
out. Actually, it required less than ten 
minutes to stake in a new pin. 

Sometimes the moon disc will fail to 
work properly. It will go all right for a 


43 





MAKE ’59 YO 


DESIGNED 
ULTRASONIC 
SUPPLYING 


e SCRUBBING Ae 


© CLEANS WATC 
COMPLETELY 
OR DISASSEM 


e WILL INCREAS 
PRODUCTION 
MINIMUM EFF 





MARSHALL'S COMPLETE ULTRA- 
SONIC CLEANING MACHINE 
PLUS ALL Accessories & Cleaning 
, Solutions . ... INCLUDED. 
LIBERAL TRADE-IN ON 

. YOUR CURRENT MACHINE... 
> LIBERAL PAY-AS-YOU-USE PLAN. 


@ WILL HANDLE 
SIZES OF WATC 
FROM BAGUETTE RS Siz 


VvyVvvvVvVvVvVVVVTVVTVTYT 











5 PLP PPP PPP PP 
vy wr 


Box 7737 
Or Any Distributor of 


AMERICAN HOROLOGIST AND JEWELE 





ULTRASONIC 
G TIME 


RTS BECOME SPOTLESSLY CLEAN 


EVERY SURFACE, CREVICE, BLIND SPOT 


BLED 


DON'T LOSE OUT 
Don't Lose Out in Hours and Dollars. Mar- 
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Low Cost Cleaning Machine That Cleans 
Watches to Perfection. 
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| time then run off, even stop the clock. 

To test for this fault hold a rule o 

E straight edge in line with the center of 

oe the moon disc and the center of the 

Bede anean a SO] Wee | Working ces of the tech shell 

ridge St., ‘ork 2, N. Y. working faces 0 e teeth should come 

Complete line Inclodiog werenencers SAMs } on the line of centers. Try each tooth of 

| the moon disc in this way. There should 

be 59 or 118 teeth, if they are spaced 

: - evenly and the jumper spring is ly 

penny dae byrne Tite we) | placed and adjusted to hold each Man 

eraring we pline ot abaes, Mme] | to this “line of centers” there will b 
"075080", in Black, Rose, Gray, ASQ Dow | no trouble. 


and Black a ia ce If some teeth come before the line 


5 yard cards 0.85 of centers and others considerably after 
HASTINGS NYLON  sraceict watcH coro it, you may find a spot where the point 
pre of a tooth on the moon disc will butt 
against the pin and fail to operate the 
disc or even stop the clock. In such 
. case, it may work for several days and 
Special Offer | then fail - operate. : 

17 Jewels—AS1194—Incabloc 4 , 
Unbreakable Mainspring When one finds a wheel with unevenly 
C/SB Water-resistant case. spaced teeth, or, teeth failing to line up 
by =~ By order —- on the centers, first check the bearing in 
sain eager peace ond the moon disc; it should fit “snug’”—no 
New York, N. Y. wobble or play. Check the wheel carry- 
ing the kickover pin for excess play. 
Sometimes where the teeth are unevenly 


Don't Vibrate and Repair | spaced the trouble can be overcome by 
shifting the position of the jumper-spring 

REPLACE! : i 
: to the closest possible position to the 
y kick-over pin. It can readily be seen 
ONL that where the jumper spring contacts 
Pe te $ 7 the moon disc a quarter or half way 
FULLY GUARANTEED each | around from the kick-over pin that all 
the irregularities in all the teeth in be 
tween these two points affect the locked 


eetinen eee position. 
INCREASE ate IT | Testing the truth of the teeth in the 


PRODUCTION IS NEW... | moon disc in this way while you have 
; | the clock down can save much subsequent 
Send us the Caliber | trouble. 
HF apt n TA After setting, if you keep the clock 
INCREASE fully guaranteed bal. | running steadily, the moon’s age will be 
ance complete. All 
PROFITS popular numbers. shown near enough for 16 months, after 
which the moon will be found to bk 
about a half-day ahead of her schedule 
ITIOLEDO | and may be re-set. This is caused by the 
fact that in this simple mechanism the 
JEWELERS SUPPLY CO. | lunar month is exactly 2914, days, which 
23rd at MADISON AVE, | is over 44 minutes less than its true 
a length. Such a variation is not serious 
when we consider that the lunar month 
NORTHWESTERN OHIO'S LARGEST varies Over 12 hours; so, when you keep 


SUPFAND WATCHMAKER | your moon disc within half a day of the 
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TIME PARTS 


Horolovar is the U.S. Material Headquarters for 

All 400-Day Clocks (Old and New) 

Kundo and Junghans Battery Clocks 
PARTS - DOMES - BATTERIES - TOOLS - GUIDES 
Send for New Catalogue and Price List No. 357-8 


is nature herself. 

This error in your moon mechanism, 
and the variation in the length of the 
jynar month sometimes correct each oth- 


werage lunation it is practically as good | 


er but at other times the errors add, so 
that finally, the best method is to com- 
pare the moon age (as shown upon 
your clock) with the almanac every 
month or two and when the error ex- 
ceeds a half day (that’s the least you can 
move the 118) set it. 


Do-It-Yourself Horological Quiz 


Cross word puzzles, various test-your- 
self tricks, etc., have enjoyed a growing 
popularity throughout the daily press for 
a number of years, but we can’t recall 
seeing anything of that nature within the 
trade press. Having recently come by the 
questions used by the British Horological 
Institute in the ordinary grade examination 
for 1895, along with the answers, the 
thought occurred that perhaps many read- 
ets might be interested ; also, that the ques- 
tions might be used do-it-yourself-wise if 
one so chooses. 

1—"“Define motion, inertia, specific grav- 
ity, mass? (15) 

—Mention as fully as you can all the 
properties of good steel that tend to make 
it valuable or objectionable to the horolo- 
gist? (15) 

3—"The escape pinion of a clock makes 
3%, turns per minute. How many teeth 
will the escape wheel require in order 
that the pendulum may make three single | 
vibrations per second? (16) 


4—"Explain clearly why compensation 
Is necessary in a high class watch or 
chronometer ? (16) 


S—'Define an escapement. Name the 
successive stages in the action of a lever 
escapement and state the characteristic 
difference between the ‘lever’ and the 
horizontal ? (18) 

6—"Sketch and explain some form of 
maintaining power?” (20) 

The number in bracket after each ques- 
tion is its percentage value. As you will 
note they add to 100 for the six questions. 
lest there be some confusion, we might 
add that the “horizontal” escapement re- 
fered to in No. 5 is better known in the 
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- SMALL PARTS 
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MONEL_ MESH 


STAINLESS STEELZ 

Monel mesh holds the smallest 2 

‘watch parts with absolute safety while ding, 
Smoothly soldered joints make unit sturdy and 
‘almost indestructable. only $1 -75 each 


‘ZENITH MFG. & CHEMICAL CORP. 
82 BEEKMAN ST., NEW YORK 38,.N.Y. 














the world’s most 
versatile tools! 


ideal for 
Buffing & 
Polishing 
Grinding 
Cutting 
Stone 
Setting 
Drilling 
Engraving 


.-. with a wide range of 
10 interchangeable handpieces 


Send today for the new illustrated catalog 
showing Foredom Flexible Shaft Machines 
— and the widest variety of handpieces avail- 
able anywhere; pencil thin for sensitive control 
on even the finest work. Small, convenient and 
precision built to last, this equipment fills many 
needs at very low cost. 


See for yourself when you 
receive Catalog No. AH-1 


FOREDOM ELECTRIC CO., INC. sce 
Bethel, C i 
ethel, Connecticut 








U. S. as the “cylinder.” 

Jot your answers upon the margin or 
on a separate piece of paper and watch for 
the September column — we'll give the 
correct answers used by BHI and you 
can immediately grade your own paper, 
If this type of “do-it-yourself” is either en- 
tertaining or interesting, or if you feel 
that it is worthwhile, drop us that card, 
Should the demand warrant, we'll try it 
again sometime. 

Nice packet from Jesse Wootton, the 
Wacker Drive (Chicago, Ill.) clockmaker 
with dope on Standard Electrics and good 
letter—package from E. W. Herman, 315 
W. AS a St., West Lafayette, Ind., con- 
taining a nice vise. We shall have to check 
further upon this one; he’s collector, clock- 
maker (licensed), student of horological 
history and maker of clock tools, besides 
full time job as professor; vise could be 
under either category. Couple of pair 
grandfather hands from Wm. A. Phelps, 
41061, Glenway Ave., Cincinnati 5, 
Ohio—one, regular spade and one, serpen- 
tine style—says these go into regular pro- 
duction soon, either in blank or fitted with 
correct minute hole and correct minute 
Pipe. 

Queried Mr. Geo. H. Eckhardt, 1527 
St., Phila. 2, Pa., as to how work upon 
the Irish Clockbook is coming—he writes 
that “it is growing in stature’ and adds 
that he expects to have another volume, 
covering all U. S. clock and watch patents, 
out by fall. 

Mr. Malcolm Gardner, 12 Earnshaw St. 
London W. C. 2, Eng., writes that plans 
to reissue Gould’s Marine Chronometer as 
an offset reprint of the original — no new 
material — are completed. We a to 
have definite announcement next column 
Original copies when they can be found 
are now bringing $75. It was first printed 
in London about 1923, 303 pages, 37 
plates and 85 drawings. 

Mr. Edwin B. Burt of the Adams Brown 
Company, horological publisher and book 
dealer, writes that he has purchased te 
maining copies of NAWCC Exhibition 
catalog — a 32 page booklet, with above 
average illustrations two and three to the 
page — he failed to indicate the price. 

Other good letters from clockmakers 
like Ole P. Olsen, Kalispell, Mont.; S. T. 
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jnssen, Jr., 1211-A Connecticut Ave., 
Washington 6, D. C., and Earl Hackett, 
up in Vancouver, Wash. At the moment 
our mutual interest is ““McIntyre”’ watches; 
sot any “dope”? Long distance call from 
fred W. Reehl, 3320 Berkley Blvd., Ft. 
luderdale, Fla. I asked about the ‘h’ 
ince all the Reels in these parts spell it 
iust that way. He said the ‘h’ was thrown 
in just for the heck of it.”” A lot more, but 
it looks as if we are already over into 
the “Clockwise’’ space now, so see you 
right here in September. J. &J.& J. 


and CLOCKWISE 


Takes pleasure in C&O column 


Dear Mr. Coleman: 

As a newcomer to watch and clock re- 
pair, | take great pleasure in your monthly 
column in the American Horologist and 
Jeweler. Recently a friend asked me to 
repair a French mantel clock and as I 
haven't handled one before, I wonder if 
jou could identify it for me. The case is 
extremely heavy as it is made of some 
marble-like substance. It has four cast 
brass figures inset on each side. 

The black porcelain dial bears the name 
"P. Barbedienne” below the 12 figure, and 
"A Paris, Bd. Poissonnie Re 30” above 
the 6 figure. The brass movement uses a 
Brocot suspension. It has a one-quarter 
Wike and the back plate of the movement 
is stamped “‘Japy Freres—Annees 1823, 
27, 34, 39, 44, 49—Medailles D’Or.’’ 
Could you possibly estimate its value 
jor me, as a matter of curiosity? 

The dial needs replacing or repairing 
and I would appreciate any recommenda- 
ons in this type of work you are able 
0 ge me. Also could you recommend a 
good clock cleaning and rinsing solution? 
_ Again, I wish to say how interesting and 
helpful I find your articles. 

RICHARD S. CALLAGHAN 
821 East P St. 
Lincoln 8, Neb. 


Dear Mr. Callaghan: 

We state in the heading of every column 
that we do not make appraisals of time- 
pieces by correspondence. 

Your French clock is typical of a great 


AUGUST, 1959 


71 Nassau Street 


SPECIALISTS IN HARD-TO-GET PARTS — 


Plates — Bridges — Bezels and Backs 
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STANDARD NAME WATCHES 
Diamond and Wedding Rings 
J. B. Watch Bands 
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WATCH TRADEWORK 
CHRONOGRAPHS A SPECIALTY 
Genuine Materials 
EXPERT All watches disassembled 
EFFICIENT Ultrasonically cleaned, fully 
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CLOCK WHEELS—CLOCK BARRELS 
PINION CUTTING 
Wood, Steel and Brass 


Barrels and Wheels Repaired and Made to 
Order - Teeth Installed - Broken Pivots Re- 
paired - Platforms Reconditioned or Duplicated. 


FAST SERVICE! 
Send Sample for Immediate Estimate 
RALPH HERMAN CLOCK HOUSE 
628 Coney Island Ave., Brooklyn 18, New York 











TRACK TIMERS 


OPERATION: Start, Stop, 
Fly-back with succes- 
sive depressions of 
crown. 1/5th sec. and 
1/10th sec., 7J $10. 
Also pocket alarm 
watches, 50. 


HENRY SOBEL & CO., INC. 


131 Canal St. New York, N. Y. 
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REZISTA........ 


by LARSEN 
(Outstanding since 1925) 


for the best unbreakable 
white alloy mainsprings 


Nivwflex 
(Made in Switzerland!) | 
SEE YOUR JOBBER 




















CUCKOO CLOCK PARTS 
Bellows * Chains * Dials * Hands 
Pendulums ¢ Trim « Wheels * Weights, etc. 
Musical Units—400-Day Parts and Domes 
Clock Movements 
Grandfather, Grandmother, Banjo, 1 Day and 
8 Day fit ups. Chime Rod Assemblies. 
Junghans Batteries 
Send for a New Catalogue Showing Largest 
Selection of Clocks and Clock Parts 
RALPH HERMAN CLOCK HOUSE 
628 Coney Island Ave., Brooklyn 18, New York 








STERNKREUZ-EXTRA 


impress-Etanches P-Hw 


new glass-type of un- 
ectelle watch crystals 
of the world-renowned 
trade mark 
STERNKREUZ-EXTRA 


Impress-Etanches P-Hw 
. A verti- 


le 
= against corro- 
No unnecessary 


tensions 
Please apply to your jobber 
Dipl. Ing. H. Munchmeyer KG., 
Verden /Aller, Germany 











number of similar clocks brought to this 
country in the “Gay 90's” and on Up into 
the early 1900's. 

The name within the dial is either that 
of the clock-jobber who secured the move. 
ment from Japy and cased it, or the 
jeweler (merchant) who sold it. Mos 
likely the latter. 

The “Establissements Japy Freres” is 
among the foremost industrial enterprises 
in France today. Something in a genenl 
way similar to the General Electric Co. in 
the U.S.A. Frederic Japy, B-1749, D-1813, 
after having studied watch and clock mak. 
ing in Switzerland, settled at Beaucourt, 
a little town in the Principality of Mont- 
beliard, where his father was a blacksmith 
and also the mayor. 

He was the first to manufacture watch 
ebauches (parts) by machine tools in 
1776. His first machines were bought 
from J. J. Jeaneret-Gris. He founded the 
watch factory of Japy Freres and designed 
its machines. In 1810 he started a factory 
for clock ebauches at Baderel. 

The stamping upon the back-plate alw 
indicates that this type and construction 
of movement won a “Gold Medal.” We 
believe this was at the Paris Exposition 
which opened in April of 1900, and, that 
your movement must have been manv- 
factured shortly after that date. 

“Establissements Japy Freres” celebrated 
the 200th anniversary of Mr. Frederic 
Japy’s birth during the year 1949. At 
that time “le Directeur General’ was Mr. 


Albert Japy. J.EC 


This clock may be a “Bryson” 


Dear Mr. Coleman: 

A friend in Del Rio referred me '0 
you, saying that you were an expert in ola 
clocks and might be so kind as to furnud 
me information regarding the age, value, 
etc., of a grandfather clock I own. 

The clock came into my family in Eng. 
land, presumably from Scotland, and wt 
brought it here in August. A few days 
ago we found a scrap of old mewspape 
deep inside the base—it was an Edinbuny 
paper dated in June, 1867. 

The clock stands about 6 feet, 5 inches 
high and is made of mahogany. It bas 
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litle fancy work and really is quite plain. 
Inclosed is a drawing of the clock face. 
is round, with a round wooden cover- 
ing. It has the usual two weights hang- 
ing inside and a pendulum. I am unable 
o find an) numbers on the works but 
have probably looked in the wrong place. 
The clock face is painted gold and bears 
ihe inscription ‘‘Bryson, Edinburgh.” 

Peculiarly (as you can see in the draw- 
ing) the small dial at the bottom has 
progressive numbers from 5 through 31, 
mstead of the expected 30. 

The clock case is in excellent condi- 
tion except for a crack in the wood, and 
the many pieces of wood making the 
covering for the face and top have be- 
come unglued because of the trip from 
England. 

The works of the clock are of brass, 
have recently been cleaned, and are op- 
erative. I confess that it hasn't worked 
since we came from England since I don't 
know how to set it properly and we 
don’t have a winding key. The clock does 
not have chimes but does have a bell that 
is operative. 

I realize that this is presumptuous on 
my part to take up your time this way, 
but if you could gtve me this information 
| should be very grateful. 

Mrs. BRENDA HOLMAN 
807 E. 8th St. 
Del Rio, Texas 


Dear Mrs. Holman: 

The column never appraises antique 
locks. You will readily understand that 
any fair evaluation should be based upon 
more than a brief, typed description. 

It is noted that you use the term “‘ex- 
pected 30.” Evidently you must be think- 
ing in terms of a seconds hand, yet a 
seconds-bit should be calibrated to 50, 
the hand making one revolution per min- 
ute. We think this is the calendar dial 
and that if you will examine it closely, 
you will discover four marks or dots be- 
tween the 31 and the beginning “'S.”’ Each 
of these indicates a day, and that is the 
teason for the 31—i.e. to indicate the 31st 
tay of the month. When in working or- 
der, the hand on this dial should advance 
by one calibration each night around 
midnight. 

Only three “‘Bryson’s” are listed for 
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DIAL DIVISION 2 | 


HAIRSPRING VIBRATING CO.+ Box 330, Union City, N 


FAST ACCURATE DEPENDABLE 
*% VIBRATING %& STAFFING % JEWELING 


DIAL REFINISHING 
RHEOLOGICALLY CONTROLLED for 
unequaled sharpness and clarity 


POSTAGE PAID BOTH WAYS. 
FREE SALES AID UPON REQUEST. 








$5.00 MOVEMENT SPECIALS 


5—6/0 and 10/0—7, 15, 17J Elg., Wal., Ill. see 


10—0 and 3/0 Elg., Wal., Ill, movements........$5.00 
4—Hig.,. Wal., IL, Hamp, 15 & 115 nm 














8 m ents 
4—i2 and 16 size Elg., Wal., Ill. movements....$5.00 
5—Swiss wrist watches 00 
FREE 20 yellow wristwatch cases with 
every $25.00 order 











B. LOWE, Holland Building, St. Louis, Mo. 


HOROLUBE 9-C 


A LOW COST 
QUALITY LUBRICANT 
FOR CLOCKS 
AT WHOLESALERS OR DIRECT 
2 oz. Bottle $2.25 © Send for Details 








We repair all types of cases, 
chronograph, and stainless steel, 
and make coil springs. We 
sell used repl it mo 
tion. 





BECKER-HECKMAN COMPANY 
29 East Madison Street, Chicago 2, Illinois 


t Write for informa- 








Since 1887 
BOWMAN 
TECHNICAL 


— Jew 

Send for booklet: ‘Your Future and Our School.” 
Courses approved for veterans and state boards 
of rehabilitation. You can enter any time. 
Mr. di er: id encourage young men to 
take this Le 7 We never have enough grad- 
uates to supply the demand. Our graduates pass 
certified Master Watchmaker tests of H.I.A., also 
any state board examinations. 

J. J. BOWMAN Cc. E. BOWMAN 

Director Registrar 
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Edinburgh in Biaillie’s list. Robert, B- 
1778, D-1852, was a Fellow in the Roy- 
al Society of Edinburgh, a very fine hor- 
ologist and made a sidereal clock for the 
Edinburgh Observatory. Alexander, B- 
1816, D-1866 was his son. Another son, 
Robert, D-1886, had carried on the busi- 
ness as Robert Bryson & Son. 

Apparently you have a fine old Grand- 
father clock made in the early 1800's, 
quite a bit earlier than your 1867 news- 
paper clipping. Sorry we can’t pinpoint 
the date any closer than above. Much 
more to be desired than a pinpointed date 
is the fact your piece came from a fa- 
mous clockmaker family. Alexander was 
a Fellow of the Royal Society, and Clock- 
maker for Scotland to the Queen. He 
invented many devices for electrical and 
other clocks. J.E.C. 


Correct strike for Chelsea 
Banjo ship's bell clock 
Dear Mr. Coleman: 
I have a Chelsea Banjo ship's bells clock 


to correct the striking. The owner tells 
me it should strike differently between 


4 and 6, and 6 and 8, than the striking 
from 8 to 12 and 12 to 4 because it strikes 
for two dog watches. 

Can you furnish me with the striking 


sequence? I will greatly appreciate your 
expert advice on this matter. 


LORENZO I. BOUDREAU 
1 Laurelwood Drive 
Ashby, Mass. 


Dear Mr. Boudreau: 


Unless you have something very, very 
unusual, the clock im question strikes 
exactly the same between 4 and 8 as it 
does between 8 and 12 or 12 and 4. 

We've never seen a ship’s bell striker 
with any arrangement for striking dog 
watches, and suspect that you have a 
“standard” ship’s Pell striker. 

Under separate cover we are mailing 
three blue prints. These completely cover 
the regular Chelsea ship’s bell striking 
clock and from them you can readily de- 
termine whether or not you have in hand 
a striking mechanism radically different. 

If your clock conforms to these prints 
you must assure your customer that he is 


2 


in error; if you do have something dif. 
ferent, drop us a line detailing that dif. 
ference and we'll have another go at tt. 


JBC. 


How Old Are 
These Watches? 


WO SUBSCRIBERS to American Horolo. 

gist and Jeweler are seeking informa. 
tion on the manufacturing dates on 
watches which are not listed in any of the 
standard works available. 


One reports that she has a woman's 
pocket watch made by Hampden in Can- 
ton, Ohio. Serial number on this watch 
is 2,670,802. On the lid is a number, 
7,915,345. She would like to know the 
age of the watch and its worth. 

Another collector is in possession of 
an old heavy silver open-faced watch 
which is key wound and key set. It bears 
repair dates apparently around 1838, and 
two definitely clear dates of 1883 and 
1884. This watch bears no name, but it 
is stamped in the back as made by the 
Home Watch Company, Boston, Mass. 

The owner says that he obtained it in 
a railroad salvage sale and that it runs 
well. He would like to know what hap- 
pened to the makers; when they went out 
of business; something of the history of 
the company, and if the apparent date 
of 1838 could be related to the time when 
the manufacturer was in business. 


Any reader having knowledge of either 
of these watches is requested to write a 
letter to American Horologist and 
Jeweler, Box 7127, Capitol Hill Station, 
Denver 6, Colo. If the magazine obtains 
information in this way a future article 
will be published giving credit to the 


author or authors of the information. 


@ Jules Borel & Company, 1110 Grand, 
Kansas City, Mo., recently distributed a cir 
cular to retail jewelers offering Hammel 
Riglander Deluxe Demagnetizers, Breault 30- 
Second Crystal Changer sets, and Bernard 
parallel type pliers. 


@J. GS. Shennan, president of the Elgin 
National Watch Company, recently announe 
appointment of G. A. Guild, Carpentersville 
Ill., as director of public relations. 
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Hamilton Sees Sales 


Wins and Losses as Pair of Sixes 


ETAIL JEWELERS AND WATCHMAKERS 

by the thousands throughout the 
United States who sell Hamilton Watches 
recently received a double card with sug- 
etions on how to win or lose sales with 
“a PAIR OF SIXES’’—hearts for the 
winners and spades for the losers suggest- 
ing that in the game of chance called sell- 
ing if you can’t win people’s hearts you 
may have to dig for a living. 

One face of the pair, which may help 
some retailers to avoid a royal flush when 
they look at their books at the end of the 
year, gives six ways to win sales and 
profits; the other, six ways to lose sales 
and profits. 

On the heart side a spokesman for 
Hamilton has written: ‘““Your business is 
one of the most personal businesses 
in existence. Treat it that way and make 
your sales clerks feel that the personal 
touch is important. You are not selling 
shoes or umbrellas. You are selling fine 
gifts and your experience and knowledge 
in this area are two of the most important 
selling features that you have. Use them 
to increase sales! 

These six suggestions are then given 
for winning sales and profits: 

1, Set up a small “Teenage Depart- 
ment” and concentrate on teenage jewelry 
in this one area. Teenagers have a tre- 
mendous buying capacity——they know 
what they want and they generally get it! 

2, Bring your customer list up to 
date! Check birth announcements, marri- 
age columns, and add to your list. Pin- 
point your mailings so that they reach 
your customers when they have a reason 
to buy. 

3. Run educational promotions that 
no one else in your community can run. 
Have a “Diamond Week.” Do the same 
with watches, fine china, and crystal. 
Manufacturers will help you with your 
material. 

4. The Hamilton Research Depart- 
ment knows that the best prospects for 
the Electric Watch are professional peo- 
ple like engineers, lawyers, doctors, den- 
ists, and other merchants. 
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These people have the money and desire 
for a new electric watch. 


5. Put in a stock of diamond bracelet 
attachments. Then check your records and 
list every customer who bought a dia- 
mond watch from you during the past 
several years. Note the date: It was 
probably a birthday or an anniversary. 


6. Prompt-paying, charge or credit 
customers are highly desirable, but people 
who pay cash are important, too. Get 
their names and addresses. Put them on 
on your mailing list. 

Preface for the six ways of losing sales 
is: “Losing sales is easier than getting 
them! All you have do is forget for a 
moment that you are in business to service 
your customers. In a personal business like 
yours, here are six ways to lose customers: 


1. Try to get rich in a hurry by charg- 
ing too much for too little. Remember, 
competition buys at the same price you 
do. One jeweler in New York charged a 
consumer $8 for installing a new energy 
cell in a Hamilton Electric Watch! 

2. Spend more time watching your 
competitor's business than you do your 
own. Your profits come from what you 
sell; not from what he sells. 

3. Sit tight; wait for business to come 
to you. Because you have your door open, 
customers should automatically storm 
your store. Don’t go out after business 
until you really need it, and then it’s too 
late. Your former customers are where 
they feel that their business is wanted. 

4. You can be all things to all people, 
washing machines and diamond rings, 
silver tea sets and bowling balls. Most 
people like to think a jeweler is an expert 
—but in watches and jewelery. 

5. Press the panic button: Cheap 
watches are here. Or, are they just back? 
If you can’t lick them, join them. Why 
sell high-priced watches—trade your cus- 
tomers down to $14.95. It is a way to 
make a fast buck—and not much more. 

6. Don’t keep records or inventory 
controls. Many former jewelers started 
that way. 
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Watchmakers of Switzerland Plan 
To Clear Public Confusion on Quality 


— JEWELRY STORES AND WATCH 
STORES throughout the United States 
will soon have new tools to use in a nation- 
wide effort to clear public confusion about 
the values of Quality Jeweled-Lever 
Watches. 

Plans are already well under way by the 
Watchmakers of Switzerland to provide a 
program of consumer education based on 
a 25-word-or-less nationwide contest in 
which the buying public will participate 
for glamorous prizes including a three- 
week all-expense trip for two to Switzer- 
land. 

The contest begins October 1 and will 
continue for 60 days, closing on Novem- 
ber 30. Entirely free to consumers, and 
requiring no purchase, the contest is based 
on customers submitting a written entry 
after having been shown by a jeweler 
the quality difference between the move- 
ments in a jeweled-lever watch and a so- 
called “bargain” watch. Thus, in order 
to enter, each contestant must visit his 
local jeweler, a procedure sure to increase 
trade in the lull preceding Christmas 
buying. 

This contest, planned to restore public 
confidence in watch pricing and backed 
by an unprecedented advertising effort, 
will be nationally publicized through 


various mass media. Newspaper ads will 
appear in 50 major markets during the 
last week in September. A network tradi 
campaign will consist of heavy-freq 
spot announcements in a more than 150- 
city area. Rounding out the program, full 
page ads in two national consumer maga 
zines are timed to appear the opening 
week of the contest. A promotion kit of 
colorful window streamers and counter 
cards available by mid-September will 
permit retailers to tie-in locally and the 
whole campaign effort will give added 
impetus to jewelry store traffic every. 
where. 

More than 100 of the newest jeweled. 
lever timepieces will be shown, including 
those demonstrating the latest technical 
advances as well as the most recent crea. 
tive developments in watch styling. 

A spokesman for the Watchmakers of 
Switzerland said he ‘‘looks forward to as 
many jewelers as possible visiting the ex 
hibit so that they will know of the exten- 
sive fall activities and can be ready to take 
part in them locally. It’s expected,” he 
said, “that results of our new action pro- 
gram will be highly beneficial to retailers 
in terms of a more profitable jeweled- 
watch business.” 


Holzer watch company named Universal Geneve distributor 


ULIAN R. HOLZER, PRESIDENT of the 

Holzer Watch Company, Inc., 501 
Fifth Avenue, New York City, announced 
that his firm recently was appointed sole 
distributor for Universal Geneve Watches 
in the United States, and that franchises 
for dealerships are now under considera- 
tion. 

He said that applications can be made 
by writing without obligation to either his 
firm in New York City or to Universal 
Geneve, 24 Grand Quai, Geneva, Switzer- 
land. 

Mr. Holzer has long advocated that the 
future success of the retail jeweler is de- 
pendent upon sales of quality, jeweled 
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lever watches. 

He notes that the American watch mat- 
ket is depreciating at an ever increasing 
rate, and that “a good many watch mafu- 
facturers and distributors are down-gra¢- 
ing their quality and price ranges in a 
effort to compete with non-descript, n00- 
jeweled, non-profit watches.” 

He noted that advantages of franchised 
dealership with the new Universal Genert 
line include the fact that Universal Geneve 
brings jewelry back to the art of quality 
watchmaking; is distributed by exclusive 
arrangement only on a strictly limited 
basis, and provides complete advertising 
support and full dealer profit guarantee. 
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It's the Day of the Electric Watch 


W. O. SMITH, JR., vice president and technical director of Western 
Pennsylvania Horological Institute at Pittsburgh, one of the largest watch- 
making schools in the nation, believes so strongly in the future of the 
electric watch and its importance to the bench man, that he has written 
the first authentic manual on the subject. Mr. Smith has kindly given 
permission for use of his manuscript in this article. The accompanying 
drawings made by Mr. Smith, have been reduced from the original only 
enough to make practical inclusion in these pages. 


The material is copyrighted and this article, or any parts thereof, may not 
be reproduced in any manner without permission of the author and 


publisher. 


Checking and Adjusting 
the Electrical Contact System 


T IS ESTIMATED that about 90 percent 
ls all Hamilton electric watches that 
come in for repair will require adjust- 
ments to the electrical contact system to 
put them back in good running condition. 
From this it can be seen how important 
it is for the repairman to understand fully 
the function and adjustment of the contact 
system. 

In the following pages a step by step 
procedure is presented to use in adjust- 
ing this system. Care must be taken to 
follow each step in the order it is given, 
otherwise the adjustment to the contact 
ystem can become an unending cycle. 


In order to reduce comebacks to a 
minimum, the electrical contact system 
must be checked thoroughly on every 
Hamilton electric watch that comes in for 
e In most cases, only one or two 
adjustments will be necessary to put the 
electrical contact system back in good 
operating condition. To be able to do this, 
however, the repairman must have a good 
understanding of all adjustments and 
their effects. 


_ itis of the utmost importance in work- 
ing On the contact system that each ad- 
justment be made as accurately as pos- 
sible, Even a slight variance in adjust- 
ing this system can result in unsatisfac- 
tory performance of the watch. To check 
or adjust the electrical contact system, 
the watch can be completely assembled 
with the exception of the battery clamp, 
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battery, case ring, and upper shunt 
bridge. 


Step 1 
Check condition of contact 
and trip springs as follows: 


A. Examine the contact and trip springs 
carefully for twists that may be in the 
springs. 

Examine the side of the box that is 
against the contact spring to see that 
it is upright. 

Examine the box to see that it is not 
diamond shaped, but square or 
rectangular as it should be. 

Generally speaking, the watchmaker can 
work on the contact and trip springs or 
box to straighten them in much the same 
way that he works on a hairspring. How- 
ever, to square up a box that is diamond 
shaped, it is easiest to squeeze on the 
corners of the box with tweezers as illus- 
trated in Fig. 6, to obtain the desired re- 
sults. 





CONTACT SPRING 
TRIP SPRING 








Step 2 

Check the contact and 
springs for proper level 
and clearance as follows: 





Fig. 7. Checking level ond clearance of the contect and trip spring. 


Sufficient clearance at point “A” be- 
tween top of box and hairspring. 
sufficient clearance at point ‘“B” be- 
tween top of box and contact spring. 
Sufficient clearance at point “C” 
tween contact spring and top of trip 
jewel. 

Sufficient clearance at point “D’’ be- 
tween trip spring and balance, so that 
the coil and gold strip will clear as 
they pass under the trip spring. 

To adjust the contact and trip springs 
for proper level and clearance, the posts 
to which these springs are attached can 
be bent. You will notice in the watch that 
both posts have been grooved to weaken 
them, so that they will bend easily at the 
weakened points. 


2.40 1a. 
p05 oa. 


Se 


Fig. Be. Dimensions in millimeters of tool used to bend the contact or trip spring post 


To bend the posts, a tool such as is 
shown in Fig. 8a can be used. This tool 
may be made out of brass or of steel. Fig. 
8b illustrates how this tool is used on the 
contact or trip spring post to bend it. 


Fig. 8b. How the contect o 
tip spring post is bent 


to level @ spring 


Check contact pressure: 
Turn the balance 90° counter clockwise 


56 


from its rest position. This places the gold 


tab and trip jewel in the relative position 
shown in Fig. 9. Now with a needle o, 


broach, move the trip spring away from 
the contact spring until the two springs 
slightly separate. For this operation the 
needle should not be placed close to the 
base of the spring as this would perm- 
nently bend it. The contact spring, being 
completely free of the trip spring, is now 
unstressed. For proper contact pressure, 
the end section of the unstressed contact 
spring should be over the index jewel hole 
as illustrated. 

There is, however, quite a large accept. 
able range in regard to the unstressed posi- 
tion of the contact spring. Actually, i ie 
position of the unstressed contact spring 
is anywhere between the minimum and 
maximum positions, as shown in Fig. 10, 


STRESS. 


the contact pressure will be satisfactory. 
Keep in mind, though, that the ideal post 
tion of the unstressed contact spring ' 
with the end section of it over the inde 
hole jewel or reasonably near to that post 
tion. 

If the unstressed position of the contac 
spring is not within the acceptable range, 
then the contact pressure will be unsatis 
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factory. To adjust contact pressure, the 
contact spring must be bent. To do this, 
grip the contact spring close to its post 
with tweezers and bend the spring in the 
proper direction. To bend the contact 
spring, do not just push or bump the side 
of the spring close to the post, as this will 
not make a permanent bend. Experience 
has shown that unless a definite bend is 
made in the spring with the tweezers, it 
will have a tendency to creep back out of 
adjustment. 


Caution: 


The contact roller is set to its proper 
position on the balance wheel at the fac- 
toy. It is positioned so that the trip jewel 
is 90° from the balance bars. Do not 
change the position of the contact roiler, as 
certain adjustments to the contact mecha- 
nism depend upon the contact roller being 
in its proper position. Also, any moving 
of the contact roller may break loose the 
cement that insulates and holds the gold 
strip in place. 


Step 4 
Check spring pressure: 


As you will see later, it would be a 
waste of time to attempt at this point to 
set the trip spring pressure accurately. 
That will be done later. For the present, 
the trip spring pressure should be such 
that the contact mechanism will function 
and nothing more. 


(tT 


B 


Fig. Ul, Trip spring pressure too streng. Trip jewel 
butts on end of trip spring. 


In Figs. 11 and 12, we show two un- 
satisfactory conditions due to the trip 
spting pressure being incorrect. In Fig. 11 
ttip jewel “D” is shown butting on the 
end of the trip spring. This is caused by 
tip spring “B” exerting too great a pres- 
sure against contact spring “A”. 
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Fig. 12. Trip one pressure too week. Gold tob butts 

In Fig. 12, gold tab “F” is shown 
butting on the end of the contact spring. 
This condition is the result of trip spring 
‘‘B” exerting an insufficient pressure against 
contact spring “A”. For the present, any 
position of the springs between the posi- 
tions shown in Figs. 11 and 12 will be 
satisfactory. 

To adjust the trip spring pressure, the 
trip spring must be bent close to its posts 
with tweezers. Again we caution against 
bumping the spring close to the post, as 
this will Nor make a permanent bend. Al- 
ways make a definite bend in the spring 
with tweezers and the result will be lasting. 


Important: 


When making other adjustments to the 
contact system, a condition such as, or 
similar to, those shown in Figs. 11 and 12 
may be created. If this occurs, the trip 
spring pressure must be adjusted to correct 
the condition. Keep in mind that the proper 
trip spring pressure must be maintained 
at all times to keep the springs within the 
range in which they can function. 

(To Be Continued) 


Golden wire display offered 
free to retail stores 


Lh peeaggeera of a watch department 
sales aid—a rotating golden wire 
carousel display with a full color header— 
is being made free of charge to retail 
jewelry stores by Jacoby-Bender, Inc., with 
purchase of 36 (INC36) or 72 (NC72) 
nylon strap assortments which include a 
selection of plain, fancy, and satin square 
straps in various colors, lengths, and end- 
sizes. Also full-color display cards (C400, 
C401, and C403) which hold six nylons 
each are available for immediate delivery. 
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a —" NEWSLETTER 


@ Hamilton Watch Company officials 
recently reported a 1959 first quarter net 
profit of $139,613 on sales amounting 
to $6,054,474 compared with a loss in the 
same period last year of $27,702 on sales 
of $4,281,968. Common stockholders re- 
ceived 20-cent-per-share dividends and pre- 
ferred stockholders received $1-per-share 
on the basis of the report. 

@A continuing growth in demand for serv- 
ices of the United Tool and Material Com- 
pany's watch repair department, 307 Univer- 
sity Building, Denver, Colo., caused a recent 
increase in personnel and reorganization of 
the service department. Officials of the com- 
pany report that this is only part of an 
effort to fill all the needs of retail jewelry 
stores at a single centrally located wholesale 
house. The repair department is mechanically 
arranged to support top watchmakers. All 
watches are now being serviced with L&R 
Verimatic Sonic cleaning and are Vibrograf 
timed. Ordering is being made easy and 
service is being speeded by a new dual order 
and self-invoice system, and the company is 
encouraging retailers to recognize that their 
customers want top quality work and will pay 
for it. 

@ Importers and exporters of jewelry 
and watches are being offered a memoran- 
dum tariff by Air Express International 
which offers door-to-door rates on air ship- 
ments of jewelry and watches between 
New York-Newark and ll ints in 
Switzerland. John E. Muhlfeld, vice presi- 
dent of sales, said the new memorandum 
establishes an all-inclusive tariff which en- 
ables importers to know at a glance the 
exact total cost of a shipment minus the 
duty. He added the memorandum is ap- 
plicable to both eastbound and westbound 
consignments, but is limited to shipments 
with a maximum customs value of $250 
each. 

@ An aall-transistor pocket radio, model 
P800, in antique and ebony is being intro- 
duced to the retail jewelry market by the 
General Electric Company's radio receiver 
department, Bridgeport, Conn., at a suggested 
retail price of $29.95. 
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@ John Schmeid, a salesman with the 
Croton Watch Company, 404 Fourth Ave. 
nue, New York City, for 20 years prior to 
his retirement, recently came back out of 
retirement and rejoined the company after 
a year. Officials of the company said he 
told them that he was overcome with such 
a profound feeling of nostalgia everytime 
he looked at his fine Croton watch, that 
he could no longer bear to stay away. He 
has been reassigned to the State of Wis- 
consin and is eagerly looking forward to 
visiting with all his friendly Croton re 
tailers. 

@ Home economics class room doors are 
wide open to retail jewelers, according to a 
recent survey of home economics teachers 
taken by the Sterling Silversmiths of America. 
A total of two-thirds of the teachers polled 
said they would welcome having local jewelers 
address their classes on the subject of sterling 
silver. High percentages want classroom loans 
of sterling, table setting contest sponsors, and 
field trips to stores. ; 

@ Emil E. Fachon, executive vice presi- 
dent and director of the Bulova Watch 
Company, Inc., recently resigned after 33 
years with the company, starting first as 
a toolmaker. He has been succeeded by 
David Anderson, a vice president, who 
has been factory manager of the Jackson 
Heights, N. Y., division. 

@ Albert F. Long Company, 1201 Welton 
Street, Denver, Colo., recently announced 
acquisition of the Elgin American franchise on 
broad lines of compacts, lighters, and combi- 
nations for the Rocky Mountain States. Orders 
can be obtained by writing the company. 

@ Stainless steel flatware, hollowware, 
and cutlery along with electric appliances 
are being given a seasonal advertising 
boost in U. S. Steel’s Steelmark “Giftime 
newspaper service which consists of si 
full size pages of ads, stories, and pictutts 
in distribution to all of the nation’s daily 
newspapers and 2,500 top weeklies. Focus 
was on Mother’s Day, Weddings, Bridal 
Showers, Graduations and even Fathers 
Day. 
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For high-fashion costume jewelry . . . 


the Cairngorm is Timely 


by Helen Fletcher Collins 


MONG THE MANY INTERESTING QUER- 
A ies that come to the American Hor- 
ologist and Jeweler from time to time is 
one addressed to R. Allen Hardy, our popu- 
lar columnist on Jewelry Repair. All that 
Mr. John H. Murdock, Kaysville, Utah, 
wanted to know was where to find a rea- 
sonable facsimile of that fascinating 
quartz known as “cairngorm.”” The size 
requested was huge, 50 mm. in diameter. 

Since the cairngorm was once consid- 
ered the national stone of Scotland, and 
gets its name from Cairngorm, Banffshire, 
in that country, and coupled with the 
questioner’s undoubtedly Scottish ancestry, 
we surmised there must be a story in the 
making. We are happy to relate the suc- 
cessful results of his search, culminating 
here in Denver. 

It was with some surprise that we 
learned that there is a band of Scottish 
pipers in Utah, far away from Mr. Mur- 
dock’s native land. Mr. Murdock was 
astonished to find that his own “Far West- 
em” state had cairngorm deposits, too. 

Members of the band, including Mr. 
Murdock’s brother, all wear full Highland 
dress, which calls for considerable char- 
acteristic Celtic jewelry and which our Mr. 
= has duplicated with no little 
SKIL, 
_As may be seen in the accompanying 
illustration, Mr. Murdock’s beautifully en- 
graved scabbard, dirk (short sword), and 
the matching knife and fork (a and b) 
follow the traditional pattern, an overall 
line decoration, with finely chased orna- 
mentation in the thistle design, simulated 
caimmgorm heads, and bands of gold at 
the points where the dirk, knife and fork 
are to be inserted, and at the toe. 

For those who would like to know more 
of the cairngorm, this lovely variety of 
quartz ranges from a pale smoky yellow 
to datk brown or the black which is called 
Morion.” The cairngorm is sometimes 
designated as “smoky topaz,” a deceptive 
tem to be avoided according to Rule 37 
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DRAWING BY JOHN 
MURDOCK showing com- 
pleted dirk and scabbard, 
knife and fork, and figure 
in full Highland dress in 
the MacDonald plaid, but 
lacking the headgear or 
“bonnet,” which also 
would be decorated with 
a cairngorm-set brooch, 
smaller than the one 
holding the plaid over 
the left shoulder. Epaulets 
and the wide, buckled 
belt over the right 
shoulder indicate the 
regimental character of 
this attire. Suspended by 
a chain belt from the waist is the tasseled 
“sporran" worn at the front of the kilts, a sort 
of skirt plain in the front and pleated across 
the back. Wide garters with tassels are worn 
under the cuffed plaid hose. 


of the Fair Trades Commission relating to 
name practices in the jewelry industry. A 
quick means of testing is the use of a solu- 
tion of methylene iodide in which true 
topaz will sink, while cairngorm and other 
quartz will float. 

Richard T. Liddicoat, in his ‘“Hand- 
book of Gem Identification” notes that 
cairngorm lacks the orangey-brown color of 
fine topaz and Kraus and Slawson in their 
“Gems and Gem Materials’ state that the 
color may be intensified by heat or radium 
radiations. 

Along with certain other crystalline 
varieties of quartz, such as amethyst, cit- 
rine and rock crystal, the cairngorm is 
characterized by inclusions of hexagonal 
negative crystals. In the natural gems these 
inclusions are angular; in artificial or syn- 
thetic stones or glass one may find round 
bubbles or minute swirling channels. 
Cairngorm is doubly refractive, transpar- 
ent and has a hardness of 7 on Moh’s 
scale, lending itself to exquisite cutting, 
either in brilliant or brilliant-and-step 
styles. Its specific gravity is 2.66 (plus or 
minus .01). 

Fine cairngorm, once so plentiful in 
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MR. MURDOCK points with graver to the 
delicate tracery involved in his carving. Cen- 
ter figure is the unsheathed dirk; at the right 
is the scabbard. ‘A’ and ''B" show provisions 


"a" knife and "b", fork. 


for "a", 


Scotland, is now a rarity there, but is still 
highly prized and extensively used in that 
country for ornamental purposes. Edin- 
burgh jewelry of the 1800-1850 period is 
sought by connoisseurs the world over, and 
modern pieces in the same general style 
are much in demand. Today's ‘Thistle 
Brooch” that holds the plaid at the left 


shoulder may have the typical prickly 
leaves in gold, the flower head in cairn. 
gorm, and the buds in amethyst. These 
motifs are also made into pendants, tie 
and scarf pins. 
In addition to Scotland, and the Thomas 
Range in Utah, localities where this: 
common but most attractive gem stone i” 
found include Ceylon, the Swiss Alps, 
Hinojosa in the Province of Cordoba 
Spain, and Manchuria. In South America, 
Brazil has produced many fine specimens 
and, in North America, excellent quality 
cairngorm has been found in Colorado on 
Pike’s Peak near Colorado Springs, and in 
Maine. 

Fashion-wise jewelers this year can capi. 
talize on the cairngorm in costume jewelry, 
since its smoky tones harmonize so well 
with the browns, tans and champagnes 
that highlight summer and fall styles. 

No. B-292—"Jewelry Engravers Manual," 
Bowman, $3.50. 
No. B-160/N—''Handbook of Gem Identifica- 
tion,'' Liddicoat, $6.00. 
No. B-297—''Jewelry Repair Manual," Hardy, 


85. 
No. B-255—''Retail Jewelers Handbook,” 
Selwyn, $10.00. 
No. B-511—"Dictionary of Gems and Gen- 
ology," Shipley, $5.50. 


Eddie Nelson offers new line of patriotic jewelry 


DDIE NELSON Co., 302-303 Mullin 

Building, Cedar Rapids, lowa, whose 
“Jewelry of the Month” plan has proved 
to be a traffic builder in many jewelry 
stores, is again pre- 
senting a “hot cakes” 
or ‘‘wild-fire’” item to 
attract the trade. 

This unique and 
patriotic line of mer- 
chandise is called ‘‘Of- 
ficial State Jewelry” 
and features the state 
seal of the _ various 
units which make up our United States. 
For instance, our illustration is of the 
State Seal of the State of New York, 
combined with a money clip. 


es 
= 
§ 


Both men and women are potential 
customers for this jewelry which comes 
in earrings, necklaces, pins, bracelets, cuff 
links, tie slide, key chains and bolo ties, 
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as well as the money clips. State Seal 
jewelry is being introduced through 
stores using the ‘Jewelry of the Month’ 
plan, but it is also available through 
stores which do not use the plan. 

For further information, write directly 
to Mr. Nelson at the above address. 


* * * 


NEW ASSOCIATE of L & R Manufacturing 
Co., Kearny (Arlington) N. J., is James 
J. Lazarus, son of Max A. Lazarus, presidert 
of the company, one of 

the world's outstanding 
manufacturers of watch 
cleaning machines, acces- 
sories, and chemicals. 
The son is a graduate of 

the University of Virginia, 

a 2nd Lieutenant in the 
United States Army Re- 
serve, and is now in Ha- } 
waii, honeymooning with 

his bride, the former Miss 
Eleanor Sklaw. The couple 
June 22. 


was married 
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By R. ALLEN HARDY 


Mr. Hardy invites 
your questions pertain- 
ing to jewelry repair- 
ing. Questions should 
be directed to Mr. 
Hardy, c/o The Amer- 
ican Horologist & 
Jeweler, Box 7127, 
Capitol Hill Station, 
Denver 6, Colo. En- 
close a self-addressed 
stamped envelope. 


“Random thoughts" and situations 


| 2 ABOVE TITLE is not original. It 
was stolen from a source far more 
original than this department claims to be. 
The source — my father, who has been 
dead for 15 years. It is hardly likely that 
I shall be sued for the theft of title. 

He had a sense of humor and a brand 
of logic that is hard to duplicate these 
days and, though his endeavors were di- 
rected more toward the esthetic sense, I 
find his observations applicable to almost 
ay field. His logic and “Random 
Thoughts” were expressed in poems of 
perfect meter whose rhythm now reminds 
me of the relentless truth and regularity 
of the perfectly poised balance wheel. 

But these observations are my own: 
Scene |: 

"Can I help you, please?” 

"Yes, I want to see a watch that is real 
accurate,” 

"Did you have any special style in 
mind ?” 

“No, I just want it to keep good time.” 

“Here’s one that I am particularly fond 
of selling. Keeps excellent time, smartly 
styled and gives us almost no trouble in 
adjusting. It has 17 jewels and can be 
worn with almost anything.” 

“I's not exactly what I had in mind. 

"Well, here’s one I am sure you will 
like. It’s our best seller and we guarantee 
satisfaction. Comes in either yellow or 
white, Just slip this over your wrist.” 

"No, that still isn’t it. I have to know 
exactly the second . . .” 

“Here's one that is superbly styled and 
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is a wonderful timekeeper.” 

“No, that isn’t it either. Maybe I’m 
just hard to please. I'll try again next 
week. Maybe you will have more to show 
me. 

“Yes, we do have more coming in 
about Friday. Can I call you when they 
are in?” 


“No thanks, I'll drop in.” 


She didn't come back. 
Wonder why? 


Scene 2: 

Ten minutes 
different store. 

“I'd like to see a watch, please.”’ 

“Anything special in mind — dress 
watch, sport watch, or do you possibly 
want a nurse’s model with sweep second ?” 
(Apparently something cued the sales- 
man to add the nurse’s model to his ques- 
tion. ) 

“I would like to see something in a 
nurse’s model with sweep second.” 

“Any preference as to white or 
yellow ?” 

“Yes, white.” 

“Here are two models. This one is 
$29.75 and this one is $49.75. Although 
both are guaranteed to be satisfactory 
timepieces, the $49.75 watch is more de- 
pendable and of course more accurate. 
Our repair department can service either 
of these watches.” 

Pause — Pause. “Any other styles in 
the $49.75 range?” 

‘““Oh—Yes. Here are two more, slightly 
different.” 


later—same customer— 
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Pause—"I think I like this one. Yes, 
I'll take this one.” 

“Fine. I know you will be satisfied 
with your choice. If it does not run 
right on time for you, drop in and we 
will adjust it.” 

Why not concentrate on the customer's 
needs and wishes before delivering a 
sales pitch? Customers come in for a 
reason—usually to buy. 

Why not find out exactly why they 
came in? It has been said that if they 
didn’t come in to buy they came in to 
steal. In either case they should receive 
your undivided attention. You will dis- 
courage the thieves and sell the custom- 
ers. 


Scene 3: 

“I'd like to get the ring I left for re- 
pair.” 

“What is your name, please?” 

“Agnes Morehead.” 

“I don’t seem to find it here. When 
did you leave it?” 

“Last Thursday, I think.” 


“Just a minute, I'll run back and see 
the jewelry repairman.” 

Lapse of four minutes— 

“I’m sorry, he doesn’t have it either. 
What was to be done to it?” 

“It was to be made larger and to have 
a small side diamond replaced.” 

“Oh, then, it was sent away to have 
the stone set. Just a minute and I'll check 
up on it. . . . Sorry, that isn’t back yet. 
Probably be another week.” 

Gad, what impression did this custo- 
mer get? First a third degree, then a long 
wait trying to locate the job. Then, an 
indefinite promised delivery date. 

The transaction should have gone like 
this: 

“I'd like to get the ring I left for re- 
pair.” 

“What's the name, please?” 

“Agnes Morehead.” 

‘Miss Morehead, that job was sent to 
Pittsburgh to have a side diamond 
matched and replaced for the one you 
lost. That takes a little longer than the 
usual repair job and won’t be back until 
Thursday. Drop in then or we can call 
you when it arrives.” 
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Why did the second transaction haye 
such a ready answer? It’s really simple. 
This fellow had two files there. One fo; 
finished work ready to deliver and one 
for work that had been sent away for te. 
pair. If the job didn’t show in the finished 
work, he checked in the ‘‘mailed-out file” 
If no record showed there, the job was 
obviously in the process of being te. 
paired and was in the shop being 
worked on. 

The delay did not bother the customer 
in the least since she was assured the de. 
partment was completely in control of the 
situation. 


Some questions and answers 


Fig. 14 shows a diamond set in a Tif. 
fany mounting. Only one prong is bad. 
What would you do? What would you 
do if three prongs were good and three 
badly worn? (See end of article for an- 
swer, but think it over before you get 
there.) 

Fig. 15 shows a not-too-expensive ring 
(10K-yellow gold) that had part of the 
ornamental leaf work broken or loos. 
The head seems to be soldered and you 
are afraid to solder the loose or broken 
piece for fear the ring will come apart. 
What are you going to do? (See end of 
article. ) 


—. 


#2. Jt £28. IS 


“Would you like to buy these diamonds? 
I have no use for them. They're so small 
and out of date. They belonged to my 
grandmother. They’re just lying around. 
There’s nothing I can wear them with.” 

You look them over. They're certainy 
not top grade stones and they are rather 
small — set in brooches and as side 
diamonds in fancy rings with the center 
stones missing. You have a drawer ‘ull 
of this stuff, yet you feel there is some 
way you can turn a dollar in this situ: 
tion. Any bright ideas? (See answer # 
end of article.) 

“What will you give me for thes 
diamonds? My wife and I are stuck here 
with no way to get back to Timbucto0. 
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We're broke. I'll sell them for one-fourth 
what we paid.” 

You examine them and the stones are 
exellent, carat size and perfect color. 
Somehow they don’t seem to go with the 
character who is trying to sell. 

What are you going to do — turn a 
dity dollar by buying what you think 
must be hot merchandise, or are you 
going to call the cops, or just turn down 
the sale? Nobody’s listening. Be honest 
with yourself. (See end of article for 
sme Observations on the situation.) 

You have an irate customer who 

sweats he left his watch with you to be 
paired. He has been drinking a little, 
hws no ticket, but is positive he left 
it with you. The more he talks the more 
he convinces you and himself that he did 
lave it there, because he is a fairly steady 
customer. You just don’t know what to 
do or say about losing his watch, especially 
since he has worked himself into such a 
state, This is trouble. What are you going 
to do? (See end of article.) 
The salesman brings a ring back to you 
for sizing. The ring measures size 11. He 
wants about four sizes added. Your ring 
tick goes up to a 13. Are you stuck? 
(See end of article.) 


Here are the answers 


Answer to “Would you like to buy:” 

Be honest with your customer about 
the value of the stones. Certainly do not 
wy they are worth more than they really 
are just to prepare her for the next pitch. 
Stress the sentimental value to her and 
suggest the stones be used in a modern 
princess ring or a dinner ring. Since they 


are rather small and not valuable a mod- 
ern pin of white gold could be designed 
to measurement for her stones. 

Answer to “What will you give:” 

This could be trouble for sure. Better 
to refuse the opportunity to buy. Then, 
if you strongly suspect the gems are “hot” 
you could alert the police — after the 
customers leave. Give them a description 
of the people and the gems. The police 
just may have the same description right 
there — hot off the wire. In any event, 
they could alert other jewelers and investi- 
gate, if they see fit, without any risk to 
you. 

Answer to “irate customer:” 

Since he is drinking, his memory could 
be all confused. Why not drop back to 
the office and have someone call every 
repair department close by and find out 
if they have the watch? Chances are one 
of them will, and you can quietly tell 
the inebriated customer to pick up his 
watch across the street at Googleheimer’s 
repair department. Then you will have 
an apologetic drunk on your hands — 
which may be harder to get rid of than 
the irate inebriate. 

Answer to ring-sizing up to 15: 

No, you aren’t stuck. Simply add 
the ring size stick and pound to shape 
on the mandrel. I would leave the in- 
serted piece on the heavy side rather than 
the thin side just in case the large 
fingered customer wanted it stretched 
“just a wee bit’ after you sized it. 

Answer relating to Fig. 14: 

If only one prong is bad it will be a 
simple task to solder a new one without 
removing the diamond. However, if three 
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are badly worn, a new head could be 
your best bet, although it is possible to 
do a three-prong repair very well. 
Answer relating to Fig. 15: 
Use low karat solder to make the re- 


pair. Chances are 10-K soldei was used 
to solder the other joints around the 
head. Six-karat solder will flow before 
the other joints reach their melting points 
It is touch-and-go — so, be careful.” 


Hello, Mr. Hardy! 


information on Prestolite 
gas and tanks 


Being an avid reader of your magazine, I 
ran across Mr. Charles Berkowitz’ query about 
Prestolite tanks and gas. 

To be brief, Prestolite gas, which is really 
acetylene gas, is a product of mixing calcium 
chloride and water, Calcium chloride is com- 
monly known as “carbide.’ This mixture gives 
off a gas which we know as acetylene. 

To make the gas safe to handle commercially 
it is dissolved into acetone, a liquid which 
has a high affinity to the gas, and the combina- 
tion is pumped into. cylinders (tanks) which 
are filled with an absorbent, generally asbestos. 
Thus the tanks are never saiiles empty nor are 
they ever really full of the liquid. It is just 
that the absorbent is saturated with the acety- 
lene acetone combination under pressure, and 
a “full” tank should show about 250 pounds 
pressure. 

To quote Mr. Manley's manual, "Gas and 
Electric Welding,’ "The exact volume of gas 
remaining in the cylinder may be calculated if 
the weight of the empty cylinder is known. 
One pound of gas has a volume of 13.6 cubic 
feet released into the atmosphere. Thus the 
difference in weight between the empty 
cylinder and the one in question multiplied by 
13.6 will give a result equal to the number of 
cubic feet of gas contained. 

STANLEY G. BERGER 
5701 Lee Avenue 
Downers Grove, Ill. 


Dear Mr. Berger: 

Thank you for your very explicit letter re- 
garding the inquiry from Mr. Berkowitz relat- 
ing to Prestolite gas and tanks. By following 
these instructions it would be very simple for 
one to determine how little or much gas was 
contained in a tank. R.A.H. 


What to do when a 
ring breaks in sizing 


I enjoy reading the American Horologist 
and Jeweler very much and I have a few ques- 
tions. | would appreciate your answering them. 

The other day we tried to size an 18K 
Jabel set of rings. The rings broke. We wrote 
the company and they said we should anneal 
the rings before sizing. Would you explain 
exactly how to do this? Would the same pro- 
cedure be used on all gold? 

Does this hurt the ring in any way? How 
do you put the temper back into the ring? 
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How much heat do you use? If rolling 
pounding is used, how do you do tha? 
Would leaving the temper out of the ting 
hurt it? How would you protect the diamonds 
during this procedure? 

How hot can a diamond be heated before 
it is ruined? 

CHARLES F. MULLINS 

921 Garrison Avenue 
Fort Smith, Ark. 


Dear Mr. Mullins: 

The answers to your questions are as fol- 
lows: 

1—To anneal a ring means simply to soften 
the metal (gold) by heating and allowing it 
to cool. It is a very uncomplicated procedure. 
Applying enough heat to make the gold tum 
red will soften it. 

2—The same procedure may be used on all 
gold. Some new rings are harder than others 
due to certain manufacturing processes and 
one way to determine this is while sawing 
through the shank preparatory to soldering. 
Soft gold saws with less resistance and there 
seems to be no undue stress in the metal. Hard 
or brittle gold will appear “springy” and, a 
you saw, it may bind your sawblade and once 
through, the shank may spring out of round 

3—-Annealing gold does not hurt it in any 
way. 
4—The “temper” or hardness is retumed 
to the gold by rolling or pounding, but in 
sizing work it is not necessary to attach im- 
portance to returning the gold to its original 
hardness. 

5—The “pounding’ ‘is done while the ring 
is on the steel mandril. The more you pound 
the harder the gold becomes and the more 
the shank will stretch, so you can see where 
excessive pounding will get you in_ trouble. 
The rolling is done on a rolling machine that 
has certain dies shaped for given shanks. As 
the work is turned two surfaces press against 
the gold strip or ring shank, compressing it 
and thus hardening it. Too great pressure can 
make the gold very brittle indeed and can 
cause it to split or fracture. 4 

6—Leaving the temper out of the gold 
a desirable condition. It is not necessary t 
harden it after sizing. : 

7—During the sizing of ordinary gold ring 
the diamonds need no protection at all. They 
can stand more heat than any other gem stone 
and the heat would have to be applied directly 
to the stone to cause damage. It is common 
for jewelry repairmen to repair heads withou! 
removing diamonds. They dip the ring im # 
solution of borax and alcohol first to give the 
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ring and the stones a protective coating. Small 
diamonds, melee size and under, are more 
likely to be damaged by excessive heat and 
an easily be ruined if the period of heating 
is too long. The larger diamonds are compara- 
‘ively safe for ordinary soldering repairs and 
ny glow red during the procedure. While 
joing this work an extra hazard (other than 
frecoating) is in the cooling too rapidly. 
Hence the stone should be worked on in a 
daftfree area. Diamonds CAN crack if cooled 


suddenly. 


g—In regard to how hot a diamond may 
xe before being ruined, I have searched several 
hooks in an effort to locate the melting point 
of a diamond and no one seems interested in 
giving it. From a practical bench viewpoint a 
good method of judging how hot things are 
getting is to observe color changes in_ the 
diamond and to observe the condition of the 
protective coating or flux. This scale was 
given on page 61 of the May, 1959, American 
Horologist and Jeweler. 

Hope this answers everything; nice to hear 
from you. R.A.H 


What causes fire- 
coating in diamonds? 


| have a diamond which apparently has been 
tre-coated and has lost its brilliancy. 

Could you tell me where I might send this 
vem to have it ve-polished? Could you also 
tell me what causes this and what can be done 
10 prevent it? 

LINN A. Morrow 
701 Commercial St. 
Atchison, Kans. 


Dear Mr. Morrow: 

Please refer to the May issue of AH&J, 
page 61, for the answer to your question about 
tre-coated diamonds. I am sorry, but I do not 
know just where you can send one to have it 
tepolished, but will ask our headquarters to 
nd any address they may have on file. 

ie R.A.H 
tditor's note: We suggest that Mr. Morrow 
send his diamond to the Gemological Institute 
of America, 11942 San Vicente Boulevard, 
los Angeles 49, Calif. or write them for 
further information. 


* * * 


NEW YORK—Members of the Fashion Co- 

ordination Institute of the Jewelry Industry 
Council embarked on a drive to double 
membership in the Institute at a recent second 
annual meeting at the Sheraton-East Hotel in 
New York City. They received a report that 
more than 1,200 daily newspapers are receiv- 
Ing jewelry fashion material at least once 
every three weeks and that more than 900 
radio station commentators receive regular 
fashion Scripts. As a result the Institute has 
en receiving an average of 500 newspaper 
clippings monthly. 
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WM. S. McCAW CO. 


WATCH MATERIALS — JEWELERS’ SUPPLIES 
JEWELRY — FINDINGS 











Room 215-218, 320 Superior St. Toledo, Ohio 
FEAR 
errss WIRES 
Write for Special Dozen Price Offer 
JEWELER AIDS CO. 


IN 14K GOLD 
130-40 227th St., Laurelton 13, L.1., N.Y. 











NELSON'S JEWELRY 
OF THE MONTH PLAN 
FOR COSTUME JEWELRY 


Write for Details 


EDDIE NELSON COMPANY 
302-303 Mullin Bldg., Cedar Rapids, Iowa 











NOBLE GOLD SOLDER 


"Best on Earth" Since 1876 





Manufacturers of 


NOBLE, PRESTIGE 
PACKAGING for Jewelry. 
F. H. Noble & Company 


Catalogs on request. 


559 W. 59th Sr. Chicago 21, Ill. 














HOME STUDY COURSES 


souree 
let 
aaa Covers every general phase of Watch 
and Clock Repair. Each completed 
lesson and project thoroughly serv- 
iced by instructor. 


IN HAND ENGRAVING 


Under personal supervision of Gus- 

tave Van Erp, Master Engraver. En- 

grave lettering, monograms, etc. in 
ALL only 20 lessons. 


[ag DIAMOND SETTING 


Under 
Instructors 

Experienced [This complete and practical course is 
in the an innovation in Home Study. Meth- 
Trade They ods tested and proved by commer- 
cial diamond setters now in the field. 


Teach 
Write for Complete Information 


KANSAS CITY SCHOOL OF WATCHMAKING 
Tracy and Admiral Kansas City 6, Missouri 
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Detroit Jewelers Told 
Symptoms of Dead Beats 


ego RULES-OF-THUMB were outlined 
recently for members of the Greater 
Detroit Jewelers Association by Benjamin 
H. Natchez, controller of the Bulova 
Watch Company, Flushing, N. Y. 

Mr. Natchez told his audience that 
three-quarters of all bad-debt customers 
failed to make a payment. during the first 
30 or 60 days after a credit purchase. 

He said that if a first payment was not 
made within 30 days, the odds are two to 
one that the sale would become a bad debt. 

He suggested that wording of initial 
collection letters should be mild and 
courteous. 


Retailers should prefer weekly puy. 
ments since this permits more contact with 
credit customers and a closer follow-up on 
delinquent accounts, according to Mr 
Natchez. He said that customers making 
at least 50 percent of their payments on 
purchase should not be pressed too 
strongly. 

He discussed credit applications, collec. 
tion methods, training of clerks, and credit 
department operations. An important side 
of the talk included descriptions of finan. 
cial operations for jewelery retailers rang. 
ing in size from small one-man stores to 
large chains. 


Electric organ could draw business to jewelers 


A COUPLE OF ELECTRIC ORGANS that 
sell for the prices of fine watches 
might draw traffic to retail jewelry stores 
across the country from people of tastes 
which conform to the gift lines normally 
carried by retail jewelers. 

Emenee Industries, Inc., 200 Fifth Ave- 
nue, New York City, is manufacturing and 
distributing a remarkable table-top electric 
organ with rich, full professional tone at 
a suggested retail price of $60. 

It also has a line of superb decorator 
styled Grand Console Organs at $80 retail, 
with an accessory bench for $10 more. 

Company officials describe the portable 
organ as an instrument with 37 black and 
white full size keys and three full chro- 
matic octaves. It plays sharps, flats, and 
chords. It comes in a walnut finished wood 
cabinet, and it plugs into_any alternating 
current outlet. A self-teach method of play- 
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ing accompanies it. 

The Emenee Console also has 37 black 
and white keys in three full chromatic o. 
taves. It is 315% inches high and comes in- 
dividually packed. 


Ear wires are feature of 
Jeweler Aids services 


EWELER Alps Co., 130-40 227th St, 

Laurelton 13, L. I., N. Y., makers of 
the widely used No-Peg Pearl Cement, is 
now offering the trade a much needed 
jewelry accessory in the form of a 14K 
gold wire clip for pierced ears. 

Jack Ferris, president of the company 
which is widely known for its chemical, 
electrical and mechanical aids for more 
profitable jewelry making, says of the new 
offering: 

“We have been making these wires and 
selling them locally for several years. They 
are carefully constructed of a special alloy 
14K gold that retains its fine spring qudl 
ity even after hard soldering.” 

These handsome little accessories may 
be purchased in three styles, that is, with 
pearl cup and drop link fixtures; 
pearl cup only, link only, or perfectly 
plain, without either cup or link. 

Interested jewelers are invited to wnt 
for the attractive special dozen lot prict 
Address Jewelers Aids Co. at the address i 
the first paragraph. 
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EL: stovic ep ee Chick Gets Third ie 


By Paul Vandervoort |! 


A COURTHOUSE CLOCK which has the total purchase price of $20,000 paid 


marked great and small moments in 
los Angeles history during the last 100 
yeats is continuing to record the hours in 
the new $24 million Los Angeles (Calif.) 
Courthouse, its third home. 
It first was installed in a building 
nown as the “Clocktower Courthouse” 
built by pioneer John Temple in 1859. 
This building was a city market and 
theater until 1861 when space for a court- 
house was rented by Los Angeles County. 
The clock’s second home was the ‘‘Red 
Sandstone Courthouse,” from 1891-1932, 
when it was removed because earthquakes 
made the tower unsafe. Then the Board 
of Supervisors ordered the clock sold at 
auction. Such a wave of protest arose, 
however, that the faithful old timepiece 
was added, instead, to the Los Angeles 
County Museum collection. Here it re- 
mained until the beginning of this year 
and its installation in the new Courthouse. 


The original cost of the clock, a Seth 
Thomas, is lost. But it was included in 


when the County bought the “Clocktower” 
building in 1869. The clock faces are 11 
feet in diameter, of ground plate glass, 
with black numerals. Each dial weighs 
1400 pounds. The striking gong weighs 
3,000 pounds; the clock weights, 500 
pounds each. 

Only one dial is in use on the new 
Courthouse, that on the building’s east 
face. Clock parts not in use are in the 
county museum. Presently, the clock is 
electrically operated, a procedure first 
attempted in 1891 when this clock was 
given the first electric clock movement to 
be used in a public building in the United 
States. Unfortunately, the electric mecha- 
nism didn’t work and the weight-driven 
movement was reinstalled. 

Many historic events occurred in Los 
Angeles while the clock chimed the hours 
over the passing century. Famous person- 
ages got the time of day from it. “Teddy” 
Roosevelt set his watch by it in 1903, a 
precedent followed by many other Presi- 
dents. General John J. Pershing, Evange- 
lists, Novelists, Olympic champions and 
Movie Stars, typify the celebrities, who 
along with millions of Angelenos have 
kept time by this famous clock. 

It is probably the only American court- 
house Bars by which camel drivers have 
told time. In 1861, a herd of 28 camels 
of the U. S. Army Camel Corps was 
quartered on the same street as the “Red 


um LEFT is a photo of the clock and "Red Sandstone Courthouse" which served the City and 
Pr of Los Angeles from 189! until 1932. In the right foreground is an architect's. drawing 
a new $24-million Los Angeles Courthouse showing the East face of the building on which 
@ old clock has now been installed. Because of its recent completion, no photographs of the 
‘ctual building showing the clock are available, says author Vandervoort. 


AUGUST, 1959 


67 





Sandstone Courthouse.” 

Today, travelers fly into Los Angeles 
by jet plane. Yet the same clock they use 
to adjust to Pacific Time is the one used 
by stagecoach passengers of the 1850's, 
and by those who made the first cross- 
country trip to the city in 1874 when a 
transcontinental railroad to Los Angeles 


became a reality. 

Perhaps, by the end of this century 
travelers from the moon will get Lo 
Angeles time from the same clock, noy 
ensconsced in the new Courthouse, proving 
that time, whether told by 4 courthous 
clock in minutes and hours or events anj 
eons, is only relative. 


Swiss firm shows new waterproof-case design 


a BoreL Co., Neuchatel, Swit- 
zerland, a foremost firm among those 
constantly striving to keep up with the 
latest developments in 
the watchmaking field, 
now offers a new water- 
proof system, called 
“Compressor” (Swiss 
Patent No. 313,813). 
Two new self-winding 
Borel models are now 
equipped with the new 
system, which is said to have been proven 
an outstanding success. 

A new type of case back, which 
simply snaps into place, rather than being 
screwed into place, is reported responsible 
for the exceptional waterproof qualities 
of the Compressor system. The water- 
proof seal is provided by a stainless steel 
spring which acts on an inclined plane 
inside the back and creates a constant 
pressure between the latter and the water- 
proof gasket of a special plastic material 
which is placed in a groove in the case 
itself. 

Designated as “completely new’ this 
principle is said to eliminate all the many 
inconveniences usually found in conven- 
tional waterproof cases. The watchmaker 
needs no more case wrenches, no more 
screws, and there will be no more metal 
shavings in the movement; no more de- 
formed gaskets. The Compressor case can 
be opened with a bench knife and closed 
with a simple pressure of thumb and 
forefinger. 

In conventional waterproof cases, states 
the company, soft metal or plastic gaskets 
expand and contract with temperature 
changes, eventually permitting leakage. 
The basic characteristic of the Compres- 
sor system—the spring—allows the gasket 
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to expand and contract while maintaining 
a constant and perfect waterproof seal, 

Especially developed for “skin-divers” 
the new waterproof system is so designed 
that outside water pressure increases att 
in the same direction as the pressure of 
the spring, thus increasing the waterproof 
ing action. Ernest Borel Co. believes that 
this technical improvement is a consider 
able step rl since it provides maxi- 
mum water protection for the watch 
while simplifying the work of the watch. 
maker-repairer. 


Ingraham heads 
horological museum 


eta OF THE AMERICAN CLOCK 


AND WATCH Museum, Bristol, 
Conn., recently elected Edward Ingraham 
president for 1959-60. Others who were 
elected are Reginald C. Morrell, vice 
president; Charles T. Treadway, Jr, 
treasurer, and William S. Bristow, secre 
tary. 

The board also appointed Mr. Mor 
rell curator. 

Directors who were elected for 1959 
60 include E. Bartlett Barnes, Wallace 
Barnes, William S. Bristow, Edwin R 
Burt, Frederick R. Downs., Jr., James W 
Gibbs, Orville R. Hagans, Thompson R. 
Harlow, Clarence M. Ingraham, Dudle 
S. Ingraham, Edward Ingraham, Newell 
Jennings, Oscar T. Lang, Frank G. Little 
Edward W. Mink, Sr., Reginald C. Mor 
rell, Donald K. Packard, Brooks Palmer, 
Walter Roberts, Mark E. Shamaberget 
Alfred C. Scott, Dr. W. Barclay Stephens 
Earl T. Strickler, Urban Thielmas, 
Charles T. Treadway, Jr., Morton C 
Treadway, Sr., and Townsend G. Treat 


way. 
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The Poise of the Balance 


By Harold C. Kelly 


NE OF THE MOST COMMON causes of 
(\raiation between positions is want 
of poise of the balance. The horizontal 

positions are not 
affected but the error 
in the vertical posi- 
tions is considerable. 
The extent of the vari- 
ation in the rate is in 
proportion to the ex- 
tent of the error in 
poise. The error is 
greatest when the ex- 
cess of weight lies 

Mr. Kelly above or below the 
balance center and acts according to the 
following laws: 

If the excess of weight is on the top 
ide of the balance when at rest, the watch 
will gain when the arc of motion is greater 
than 440°, and will lose when the arc 
1s less. 

If the excess of weight is on the lower 
‘ide when the balance is at rest, the re- 
wt will be reversed and the watch will 
lose when the arc of motion is greater 
than 440° and will gain when the arc 
is less, 

The above statements are proved by the 
records of the watch rate recorder shown 
in Figs. 2, 3, 4, 5, 6 and 7. The balance 
ota high grade traveling clock was pur- 
posely put out of poise. The excess-of- 


Fig. | 


Weight area was made to coincide with 
the 12 up position on the dial for con- 
venience in testing. This was done by 
moving one balance screw on the lower 
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side of the balance (rest position). Two 
balance screws were then added so that 
the clock would run on time in the dial-up 
position—the position in which the poise 
error has no effect. This is shown in 
Fig. 1. 

Now letting the mainspring down to a 
point where the balance vibrated to 360° 





Fig. 2—Showing the rate of a traveling clock 
movement with a balance poise error and for 
a balance of 360°. The part of the figure to 
the left shows a slow rate when the excess 
of weight lies above the balance. The section 
to the right shows a fast rate when the excess 
of weight lies below the balance. For the long 
arcs the rates are reversed as may be noted 
in Fig. 5. 


(Fig. 2), the rate is shown to be sLow 
with the excess of weight above and 
FAST with the excess of weight below. 
Increasing the balance arc to 440° by ad- 
ditional winding it is seen (Fig. 3) that 
the rates for the excess of weight above 
and the excess of weight below are equal. 
Again increasing the balance arc to 450° 
(Fig. 4), we find a fast rate for excess 
of weight above and slow for the excess 
of weight below. This, it is seen, is op- 
posite to the 360-degree arc shown in 
Fig. 2. The time error is still greater for 
a long arc of 540° as shown in Fig. 5. 
This method of testing suggested to us 
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Fig. 5 
another way of showing the error with 
the watch rate recorder. Placing the clock 
in the recorder, the balance was held with 
the first finger and then released. The 
balance started turning, at first with a 
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very short arc, but gradually gained mo. 
mentum until finally a long arc well ove 
540° was attained. Section A of Fig. 


Fig. 6 


shows the rate with the excess of weight 
above and B shows the rate with the ex 
cess of weight below. 











Fig. 7 
Again, using the same method but plic 
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ing the excess-of-weight area to the right 
at A, Fig. 7, and to the /Jeft as at B, 
it ig seen that the time error is canceled 
wut regardless of the arc of motion. 


Deductions from the 
Experimental Graphs 


Before delving into the mysteries of 
ise error, it will be helpful, in under- 
danding the phenomena, to digress for a 
moment and consider a general analysis 
of balance and balance spring motion. We 
ae assuming the possibility of a perfect 
balance assembly where there is no poise 
enor or isochronal error of any kind. 

THEORETICAL ANALYSIS OF BALANCE 
AND BALANCE SPRING MOTION—Suppose 
the mainspring, train and escapement of 
1 given watch exert a force on the bal- 
ae and spring in such a manner as to 
wind up the spring (clockwise) to some 
constant quantity. The balance spring 
aetts a restoring force tending to pull 
back the balance to its rest position. This 
fore is proportional to the displacement 
but opposite in direction. After winding 
up the balance spring to a point where 
tension brings the balance to a stop 
momentarily, the force of the spring re- 
tums the balance (now counterclockwise) 
toward its rest position. Its speed increases 
but the force and also the acceleration de- 
crease until it becomes zero at the rest 
position. 

Because of its inertia, the balance as- 
sembly continues to turn past the rest 
position and incidentally receives a new 
impulse from the escapement. Now a sec- 
ond retarding force comes into being— 
this time during the unwinding of the 
balance spring. Eventually the restoring 
fore of the spring brings the balance to 
4 stop, momentarily, and the balance re- 
turns, clockwise, for another vibration. 

At all times along the arc of motion, 
the force and hence the acceleration are 
proportional to the displacement. And 
the release from the displacement is al- 
ways directed toward the rest position. 
This type of vibratory motion is called 
SIMPLE HARMONIC MOTION and _ infers 
that a balance spring is isochronous and 
in accord with Hooke’s law which states 
pe the tension is equal to the tensing 
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The foregoing analysis is purely theoreti- 
cal and in practice the 
balance and spring in 
its most perfect state 
of perfection is not 
quite a true example of 
simple harmonic mo- 
tion. 

A device to demon- 
strate harmonic motion 
with greater precision 
is shown in Fig. 8. The 
up and down move- 
ment of the weight 
secured to a cylindrical 
spring conforms to 


T=7 Ve 


in which: T = 




















time of one vibration 
(period) 
a = 3.1416 
m weight (mass) 
K = force of balance spring 
(restoring coefficient) 
Balance motion is definitely not har- 
monic when there is a poise error for the 
reason that that part of the force due 
to gravity is not relative to the displace- 
ment. In fact gravity becomes a com- 
ponent force, either — or negative 
for the short arcs and both for the long 
arcs. This phenomena calls for further 
analysis to be clearly understood. For 
this purpose consult Figs. 9 and 10 which 
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near 


Fig. 10 


show a poise error by means of a black dot 
placed above and below a plain circle. The 
solid circles indicate the rim of the bal- 
ance. The dotted lines inside indicate 
that the pull of gravity has an accelerating 
effect and the dotted lines outside indicate 


nn 


Fig. 9 
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a retarding effect. The analysis to follow 
assumes that the direction of balance mo- 
tion at the start is clockwise and that the 
balance spring is being wound up. 


Analysis of Poise Error 
for 360° Balance Arc 


EXCESS OF WEIGHT ABOVE—When the 
excess of weight lies above the balance 
when at rest, its motion must obviously be 
downward. This downward motion, un- 
der gravity, becomes an added force, assist- 
ing the winding up of the balance spring 
and resisting the restoring force. This 
phenomenon extends the arc and also the 
time. 

After stopping at the bottom and start- 
ing upward, gravity, acting on the excess 
of weight, resists the unwinding of the 
spring which again extends the time. Soon 
the excess of weight reaches the top (rest 
position), and continues, now downward, 
on the opposite side. The balance spring 
is again under tension, this time through- 
out the period of its unwinding. The 
phenomena is the same as before and the 
watch continues to lose. 

EXCESS OF WEIGHT BELOwW—When the 
excess of weight lies below the balance 
when at rest, its upward movement re- 
sists the winding up of the balance spring 
thereby shortening the arc and likewise 
the time. 

After stopping at the top and starting 
downward, gravity, acting on the excess 
of weight, assists the unwinding of the 
balance spring, causing a fast return of the 
balance and spring to its rest position. 
After the excess of weight has reached 
the bottom, it continues the arc on the 
Opposite side with additional unwinding 
of the spring but otherwise repeating the 
effect as already explained. Thus a gain 
in time is noted. 


Effect of the Long Arcs 
on Poise Error 


The above analysis applies 
short arcs—those arcs under 
the long arcs—those above 
forces become manifest. 
is Opposite to the first. An example is 
seen in Fig. 3. Note that the time error 
is cancelled out at 440°. This is also 


only to the 
360°. For 
360°—two 
The second force 
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shown at N in Fig. 11. The point N jy 
called the neutral point for along the ax 
ZN, gravity has resisted the upward move. 
ment of the excess of weight to an amoum 
equal to the downward extension of th 
arc on the opposite side. 

aes now, the balance arc js jp. 
creased to 540°. If the time error cap. 
cels out at 440°, it follows that the se. 
ond force is the deciding factor for the 
arcs normally used in the proper func. 
tioning of watches. For all practical pur 
poses, then, the following rules may be 
applied: 


Fig. 11 Fig, 12 

If the excess of weight is on the top 
side of the balance when at rest, the watch 
will gain (Fig. 11). 

If the excess of weight is on the lowe 
side of the balance when at rest, the watt 
will lose (Fig. 12). 

The above rules suggest the manner in 
which counter-poising may be employed 
in the correction of position error. As a0 
example of its — let us assume 
we have a railroad watch for adjustment. 
The watch has been cleaned, the balance 
spring trued at the collet, and the balanc 
is in poise. Testing in four vertical pos: 
tions, the watciu loses 20 seconds in 
hours pendant up. The balance arc 
520°. A general rule for the correctioi 
of such errors is: 

Reduce the weight on the lower sidt 
of the balance in the position that is slow 

It should be understood that any altet 
tion of the poise should be practiced onl) 
to a limited extent; otherwise, a m0 
erratic rate will result. Usually just! 
slight touch of the poising cutter will re 
duce ~— error’ as much as 10 to 2) 
seconds in 24 hours. 
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pighten that tired 
gmmer display 

ysTOM MADE to the depth of the indi- 
(dua showcase, the attractive show- 
ase trim offered by Columbia Diamond 
Rings 1s reported to be just the thing for 
he diamond display that is in need of 
freshening or replacement. 


Basically, the unit consists of a sloping 
center piece, flanked on each side by two 
flat floorboards that are easily adjustable 
to the exact length of any showcase up to 
6 feet. There is no need for trimming or 
cutting. 

Optional features are two side eleva- 
tions that add a dimension of height to 
ach wing. In the foreground of the unit 
is a personalized dealer plaque set in the 
center. Velvet trays im various sizes to 
hold diamond ring sets and wedding bands 
of varying widths are available with the 
showcase. 

Fach Columbia unit is covered in a good- 
ooking, dust-resistant gray fabric to blend 
with the color decor of every jewelry store. 

For full details write Columbia Diamond 
Rings, Attention: Advertising Department, 
14-120 Jamaica Ave., Jamaica 18, New 
York, 


Smallest time indicator 
eams honor for Elgin 


GIN NATIONAL WATCH Company's 
Micronics Division recently received 
a Cettificate of Excellence for what was 
termed ‘a substantial contribution to the 
concept of miniaturization” in the produc- 
tion of the division’s micro-miniaturized 
elapsed time indicator. 
George Fraker, general manager of the 
Mictonics Division, received the award in 
‘ presentation by Horace D. Gilbert, presi- 
ent of Miniature Precision Bearings, 
Inc, at a sécond-annual Miniaturization 
Award Dinner at the Waldorf-Astoria 
Hotel in New York City. 
Elgin’s elapsed time indicator is re- 
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portedly the world’s smallest in size, 
weight, and power. It is no longer than 
a paper clip and smaller than a dime in 
diameter, but it solves a basic miniaturiza- 
tion problem of broad interest to the in- 
dustry and serves an important function in 
the airplane industry by indicating the 
expiration of useful life of an aircraft 
mechanism. 


Bulova repair parts assortment 
offered at reduced price 


agp WATCH COMPANY is offering 
a complete repair system including 
more than 500 of the most needed repair 
parts for 132 Bulova models. The parts 
are contained in two steel cabinets de- 
signed for easy use, accessibility and 
stacking. 

Together the two parts assortments 
cost $10 less than if each were ordered 
separately, the company reports, adding 
that the value of the repair parts alone 
are worth double the price asked for the 
entire system. 

Bonus items that go free with the sys- 
tem are a 15-inch illuminated advertising 
clock, promotional material for use by 
jewelers, parts interchangeability catalogs, 
and a bound library of all Bulova Watch 
Repair Digests. The reduced price is 
$125.45. Write the Bulova Watch Com- 
pany, Bulova Park, Flushing 70, N. Y. 


* * * 


@A combination magnifier and illuminator 
for close work at watchmakers and jewelers 
benches in retail jewelry stores is currently 
being distributed under the name Magni-Lite 
by the O. C. White Company, Worcester, 
Mass., long-time manufacturer of below-eye 
level lighting fixtures. A spokesman for the 
company reports that the new instrument is a 
distortion-free, color corrected three-diopter 
magnifying lens with a five-inch diameter 
surrounded by a 22-watt fluorescent lamp. 
It is available with single and double 
white Ultra-Flex-Arms for a wide range of 
positions. 
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CALLED TO ORDER 


With the Associations 





Deadline close for your 
unification ballot 


ORE THAN 1,000 MEMBERS of the 

nation's two national watchmaking 
associations have cast ballots on United 
Horological Association of America and 
Horological Institute of America Unifica- 
tion. 

If you are a member of either associa- 
tion and have not cast your post card 
vote please fill out your ballot and mail 
it today so that you can be heard from. 
The issues are important and the deadline 
for the final count is at hand. 











MASSACHUSETTS — Members of the 
Horological Society of Massachusetts re- 
ceived a nominating committee recommen- 
dation to reelect all 1958 officers at an 
election and annual business meeting in 
Waltham in June. Renominated were 
Alvin W. Beamish, president; Donald 
Bruno, vice president; Raymond Hills, sec- 
retary; J. Leo Melanson, treasurer; Walter 
Hersey, financial secretary, and Henry 
Smith and James Lewis, board of directors 
for three years; Daniel L. Usher, Jr., and 
Russell W. Leland, directors for one year. 

* * * 


WASHINGTON, D. C.—Joseph W. Martin 
Jr., a Republican Congressman from Massa- 
chusetts recently introduced H. R. Bill 6828 
to extend the principles of the "Gellman" 
excise tax ruling to retailers with the state- 
ment: "| have today introduced a bill designed 
to correct a flagrant and inequitable discrimi- 
nation that has arisen under the administration 


of a tax law." 
* * ok 


CALIFORNIA—A new five by seven- 
and-a-half inch 48 page 1959 Directory of 
Manufacturers Representatives with an 
alphabetical listing of 130 lines of jewelry, 
materials, and supplies is currently being 
distributed to western states wholesalers by 
the Western Association of Jewelry Manu- 
facturers’ Representatives, Los Angeles, 
Calif. Territories of the members listed in 
the booklet range from the Southwest and 
tthe Rocky Mountains to the Pacific Coast. 
Brief descriptions and prices of products 
they handle are listed with their names. 
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Copies are available by writing Willian 
Kay, secretary, at Room 322, 607 South 
Hill Street, Los Angeles. 

ee @ 

NEW YORK—Continuing membership 
growth was announced recently by the Jewelry 
Credit Group, New York City, an affiliate of 
the New York Credit & Financial Management 
Association and the National Association of 
Credit Management. Newest members are 
the Traub Manufacturing Co., Detroit, Mich. 
and the Golden Shield Corporation, Great 
Neck, L. |., N. Y. Twenty-four major firms in 
the jewelry industry are now members, 


* * * 


WASHINGTON, D. C.—Members of 
the Horological Institute of America te. 
cently reelected their complete slate of 
officers for 1959 in connection with : 
1959 annual convention in Washington. 
Officers for the year ahead include Ry- 
mond F. Soucie, Elgin, Ill., president; 
Harold L. Rapp, New York City, exew- 
tive vice president; John Farrell, Warren, 
Mich., first vice president; George T. 
Gruen, Cincinnati, Ohio, treasurer, and 
Henry B. Fried, New York City, techn: 
cal director. Board of Directors member 
who were newly elected are Roy Conner, 
Lancaster, Pa.; Don Troxel, of Indiam:; 
Harold Wiser, of New York, and W. 0. 
Smith, Jr., Pittsburgh, Pa. Progress was te- 
ported in negotiations with the United 
Horological Association of America in 
reference to unification of the two assoc 
tions. 

é 2% 
TEXAS—Retail jewelers in the Southwest wil 
have a chance to view more than 300 exhibits 
Sept. 6-10, in Dallas at the Hotel Adolphus 
at the 38th Allied Gift and Jewelry Show held 


in connection with the Texas Jewelers Associ 


tion 53rd Annual Convention. 
* * * 


ARIZONA—Buyers registration at the 
fifth annual Phoenix Gift and Jewely 
Show at the Westward Ho Hotel Septet 
ber 27 through 29 is expected to reid 
record proportions for the Arizona, Nev 
Mexico, West Texas, Nevada, and Gilt 
fornia areas served. Some 100 exhibitors 
already are registered for the 1959 shov. 
A dinner dance is planned September 78 
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Qn the UHAA Front... 


PRESIDENT'S NOTE—The United Horological 
Association of America is utilizing an offer by 
the American Horologist and Jeweler maga- 
zine to have association pages in this maga- 
zine each month. This offer was first made 
by the magazine as a proposed service to a 
unified watchmakers association should one 


7 South 


bershi be formed. Opinions expressed in the associa- 

gong tion pages are not necessarily those of the 

filiate i publication. 

agement 

jation of 

bers are 

t, Mich. * 
ene UHAA Ballots Are Encouraging 


- firms in 
$. 


By Norman D. Luth 
President, United Horological Association of America 


abers of ee ‘ 

srica te. REPORT FROM OUR ASSOCIATION sociation are developing a sharp aware- 
slate of headquarters that crossed my desk ness that in the American inflation econ- 
with 2 «ound July 1 that almost 200 members omy the kind of dues structure that was 
hington, fof the United Horological Association of effective 30 years ago doesn’t go very far 
de Ray. Mf America had cast ballots on the HIA- now in providing useful association 
esident: @ UHAA unification question was very en- services. 

ys pe to me. % . With this in mind voters as of July 
Warren, | am assuming that by the time this 1 were preponderantly in favor of the 
orge T. fm ise of American Horologist and Jeweler pro osed $10 dues structure as opposed 
er, adm is in circulation better than half of our to $7. ye 
techni. members will have expressed themselves. In other words, they are willing to give 
nembers For those who have, I can only say more than lip-service to the full program 
Conner, @ that in being vocal about the issues at of public relations and public service 
Indiana: (hand you have carried out the principles which has been suggested for the watch- 


|W. 0. 
was [e- 
United 
erica in 
associa: 


of the United Horological Association of 
America where it counts at individual 
level. 
Any member who failed to cast a 
ard ballot has in a way neglected an in- 
dividual right which is important to the 
vigorous functioning of his association. 
Certain trends are evident in the ballots 


making profession. 

It is my belief that so long as there are 
hundreds of watchmakers who are looking 
at their problems in this way, there is 
truly great hope for the advancement of 
our profession in the future. Through it 
all I can see a general tightening up in 
the thinking of watchmakers that must 


+ will 
“xhibi teeived by July 1 which should have an at least take them all beyond the 144- 
Adolph, important bearing on the kind of a uni- square-inches they occupy at their bench 


how held 
Associa: 


fied organization that may operate in the 
future. 
First, it is clear that the UHAA mem- 


and into an era of progress unmatched 
in the annals of horology. 


1 at the bership understands that the program * ¢ 8 
Jewelry og in the referendum retained the iene deities 
By : —George W. Cordes, Toledo, io, 
_ oa they gop taper about after president of the Toledo Watchmakers Guild, 
fo f : © joint meeting o € unification com- j, currently attempting an exchange of in- 
a, New mMittees in Denver last year. Some mem- formation on legislation and watchmakers’ 
id Cal: bets who wrote notes expressing opinions problems in general throughout the country. 
hibitos #0 g0 with their votes particularly noted He is mailing his Guild's Monthly News Letter, 
9 show. this with a | "In Beat," to officers of other guilds in an 
| “ pproval. effort to broaden the exchanges of publica- 
nber 28 It is also clear that members of the as- tions. 


JEWELER 
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THINK, WATCHMAKER, THINK. .. 
A Florida Watchmaker Asks Where Are We Going’ 


| prey E. Justus, 1417-A S. Ft. Har- 
rison, Clearwater, Fla., executive sec- 
retary of the Florida State Watchmakers 
Association, recently circulated a letter to 
the members of his association and to 
watchmakers in various parts of the nation 
analyzing conditions within the watchmak- 
ing industry which he believes can lead 
to nothing but economic disaster for the 
industry. 

What Mr. Justus had to say was so 
penetrating and of such paramount im- 
portance that this magazine is reprinting 
most of the letter. 

Wrote Mr. Justus: “Now, don’t lay this 
letter down until you have read it to the 
very last word. If you do, it will be the 
sorriest thing you ever did. 

“We have cussed and dis-cussed each 
other; fought for, with and against each 
other. We have blamed everybody and 
everything, and our adversaries have kept 
us busy fighting amongst ourselves. They 
have succeeded in throwing a smoke screen 
around the real reason that the watchmaker 
is now working for less than laborers’ 
wages, and is very, very rapidly being 
forced to give up his profession. 

“Independent jewelers are having a 
hard time trying to stay in the business. 
Material houses, with their increasing over- 
head, large investment, loss of material by 
conditions over which they have no con- 
trol, obsolescence of material and ever in- 
creasing cost of replacement parts, will 
surely go down with the rest of us. 

“Oh yes, there is now and, as time goes 
on, there will be a heavy barrage of propa- 
ganda stating that we never had it so 
good. We have cheap competitive mer- 
chandise, national advertising that is free, 
fast turn-over merchandise, selling aids and 
all that, but THINK, BROTHER, THINK, by 
going along with such propaganda we are 
sealing our own doom! 

“Mr. Watchmaker, do you think that 
you could repair enough cheap watches 
that retail for $6.95 to $15 to make it pos- 
sible for your boss to pay you a living 
wage? We do not think you can. If your 
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employer can no longer retain you on ; 
salary, and you try it on a commission 


basis, do you think that there would kk 
enough hours in a day for you to eke out 
a living? THINK, Mr. Watchmaker, THnx 
how impossible your chances are becoming! 


"Mr. Watchmaker, what will you do? Wher 
will you go? Are you qualified for any other 
job? Are any jobs available in your vicinity) 
Can you afford to give up your home and 
start all over again on a different job in « 
different city? Now, Mr. Watchmaker, you 
answer these questions for yourself, and see 
what you come up with. 

“We believe that your potential earning 
have been reduced by 200 percent by the 
three year guarantee of two importers and, 
along with this, other manufacturers are 
increasing the number of years to their 
guarantees. Just where will it end? One 
importer suggests that you return the 
watches to him for repair or service. Now 
tell me, Mr. Watchmaker, where does your 
living come in on this? 

“We agree that a new watch, if put in 
good order, can run for three years, and we 
also agree that a three-year guarantee is: 
potent selling point, but tell us what hap- 
pens to the wearing parts of these watchs 
in these three years? Lubrication has bee 
a problem for years. We also believe that 
the customers will start asking for a three- 
year guarantee on your overhauling jobs. 
Do you think this is possible without re 
placing a lot of high priced materia, 
rough jewels, and other parts? Remembe., 
material is high priced today and is going 
much higher. Do you think you can d 
this and still get enough to justify you 
wages ? 

“Mr. Watchmaker, if you own youl 
shop, do you think that you can pay for 
the parts for cheap watches and still makt 
a living? We do not believe so. Most 0 
us work 12 to 14 hours a day, and we att 
just getting by. Repair shop failures wet 
up 200 percent the first quarter of 195 
THINK, BROTHER, THINK. 

“If you run a trade shop, how do yo! 
think you will fare on the cheap watches: 
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We do not mean just the pin-levers, but 
the Swiss Ebauches 17-jewel and jewel 
lever watches that sell for $12.95. What 
vill be your cut on the repair of these 


watches ? 


Where, Mr. Watchmaker, 
are we headed? 


“Let's get down to business and find 
out just who our friends are, and stop 
being misled by propaganda. 

"Mr. Independent Jeweler, do you think 
that you can stay in business without the 
amings from your watch repair depart- 
nent? Go to your books and find out how 
may times this department has _ your 
rent and many of your other bills. We'll 
bet that you are a surprised man. Now, 
do you think that you can operate without 
a repair shop ? 

‘Oh sure, you will get the full load 
when you sell a cheap pin lever watch, 
and you do not have to split the take with 
the watchmaker in the form of salaries, but 
can you sell enough of these watches to 
make up the difference that a good watch- 
maker can bring in? 

"Do you think this is possible at a time 
when the cheap pin lever watches are 
being sold at keystone prices in drug stores, 
cigar stores, pool halls, gas stations, cata- 
log and discount houses. Can you compete 
with these stores? When you lose your 
epait department, you lose a life-saving 
source Of income, and you lose a lot of 
store trafic. Can you stand this? 

“Mr. Jeweler, are you financially able to 
make purchase of your merchandise direct 
from the factories once a year or do you 
tely on the credit of the wholesaler? Do 
you think that your small order will be 
given the same consideration from the 
manufacturer or importer that they would 


give a large operator? These large opera- 
tors sell merchandise retail at the price you 
have to pay wholesale. THINK, MR. 
JEWELER, THINK! Do you think that you 
can buck this tide all by yourself? We do 
not believe so. You need your fellow 
jeweler and every watchmaker in America 
when fighting these conditions. 


“Mr. Material House, when the time 
comes that the watchmaker can no longer 
repair the cheap pin lever watches; when 
he can no longer purchase repair parts due 
to increasing costs, just what are you going 
to do with the thousands of dollars worth 
of material you have on hand? The time 
is very close—and you should realize it 
better than we—when collecting from 
your customers will be getting harder. 
Even now, look at your books. Haven't 
your accounts receivable jumped at an 
alarming rate? 


“It all boils down to the fact that if the 
material houses, the independent jewelers, 
and the watchmakers do not stop fighting 
each other we are all going down. We are 
giving you the biggest opportunity of your 
life. We are giving you a chance to stand 
up with your fellow tradesmen and fight 
for your jobs, your business, and your 
very existence. We, the watchmakers, can- 
not fight alone. We need you, the jeweler 
and the material house, so let’s patch up 
our differences. 


‘Mr. Independent Jeweler; Mr. Material 
House, what do we have for you? We have 
an organization already set up with officers 
willing to stand shoulder to shoulder with 
you to try to salvage what is left. You may 
join the Florida Watchmakers Association 
as an associate member. Monies collected 
in dues will be used to fight for our sur- 
vival. Don’t delay, quick action is vital 
to success!” 


Texas watchmakers elect Thomason president 


i= H. THOMASON, a Houston, Tex., 
watchmaker, recently was elected presi- 
dent of the Texas Watchmakers Associa- 
tion for 1959-60 at the organization's 
12h annual convention in the Hilton 
Hotel in San Antonio. 

Approximately 150 watchmakers and 
iheit wives were in attendance at a three- 
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day meeting in June. 

Other officers are K. C. Hatfield, San 
Antonio, first vice president; R. B. Ray- 
mond, Dallas, second vice president; 
James M. Reeh, West Orange, secretary, 
and Raul A. Gomez, San Antonio, treas- 
urer. 

Mr. Raymond was appointed chairman 
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of a 1960 convention committee, and 
Dallas was voted the host city for next 
year’s convention. 

Top program activities included a three- 
hour course on servicing the Hamilton 
Electric Watch. Frank Russell of the com- 
pany was the instructor. Granville Webb, 


the Elgin National Watch Company, 
showed a film and gave instructions og 
the Elgin Dura-Balance. At a session on 
Ultra Sonic Watch Cleaning convention. 
ers heard talks by Jack Ivers, American 
Time Products, Inc.; Jack Marshall 
C. & E. Marshall Company, and Don 
Henderson, McKenna Ultrasonics, 


LEADERS OF THE TEXAS WATCHMAKERS 
ASSOCIATION, Inc., elected in the 1959 
annual convention in San Antonio in June, 
are: (seated, left to right) President and Mrs, 
John H. Thomason of Houston, Secretary and 
Mrs. James M. Reeh of West Orange; (stand. 
ing, left to right) First vice president K. C. 
"Bill'’ Hatfield of San Antonio, Treasurer Raul 
A. Gomez of San Antonio, and Second vice 
president R. B. Raymond of Dallas. 


Why Have a UHAA Proficiency Examination? 


By James L. Hamilton 
Member UHAA Testing Laboratory and Examining Board 


| agence ONE OF THE MOST CONTRO- 
VERSIAL QUESTIONS and one of the 
most confounding to practicing watchmak- 
ers is the problem of acquiring proof of 
their proficiency in a profession that re- 
quires far above average manual dexter- 
ity and knowledge of physics. And just 
as perplexing is how to take advantage 
of the proof with customers after a cer- 
tificate has been earned. 


For years the United Horological As- 
sociation of America has provided its 
members the opportunity for a proficiency 
examination in watchmaking on a volun- 
tary basis. A watchmaker can be a mem- 
ber of UHAA without taking the exam- 
ination, but he is likely to discover that 
he is more of a watchmaker than he rea- 
lized if he can take it and pass it. More 
important, there are some things he can 
tell the public with proof to support his 
claims. 


Today the industry is so beset with in- 
expensive watches, “botch” watchmakers, 
and non-retail jewelry store competitive 
outlets that the whole problem of pro- 
ficiency testing is looming as one of the 
more important functions of our National 
Watchmakers Organization, provided 
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watchmakers who have passed the tes 
can find ways of translating their ac- 
complishment into something _ tangible 
for the general public to understand and 
depend upon in its relationship with top 
watchmakers. 


Whether, as a subscriber to this magi- 
zine, you hold a certificate of proficieny 
or not, it is important that you recon- 
sider what is involved in acquiring the 
certificate. If you do not have one, taking 
the tests successfully should be one of 
your goals. If you have one on your wall 
already, you might want to consider how 
you can get its meaning across to the pub- 
lic more forcefully than in the past. 


Purpose of the examination since it 
was first developed by the United Horo 
logical Association of America was [0 
establish a national standard of proficiency 


for watchmakers. Established and con 
ducted by the UHAA Testing Laboratory 
and Examining Board, the tests are ope. 
to graduates of horological schools and 
practicing watchmakers, and the coveragt 
of the examination constitutes a unifom 
standard of proficiency which coincide 
with standards enforced in the sever 
states by registration legislation. 
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Under the circumstances the examina- 
‘ion is not an easy one to pass, and UHAA 
his scrupulously set it up to avoid any 
opportunity for personal favoritism in the 
sdministration. 

All examinations are taken in two 
yitts — written and practical — under 
tne ee of monitors approved by the ex- 
wining board. These monitors, non- 
witthmakers for the most part — receive 
he materials for the examination, which 
inlude a watch requiring repair and the 
questions for a written test. 

‘Graders receive back the examination 
materials numbered and without the 
ames of examinees. At the same time 
(.D. Hurst, Oklahoma City, director of 
the examining board, receives the name 
of the examinee with the number as- 
signed to his examination. Later, Mr. 
Hust receives the marked examinations 
ind records the results by the name and 
sumber list he is holding. He then re- 
ports the results to UHAA which in turn 
informs the examinee of the results. A 
pssing grade is a minimum of 75 per- 
cent on the written examination and 75 
percent on the practical examination with 
agrade of not less than 18.75 percent on 
the making of a staff and jewel. 


Because UHAA Proficiency Examina- 
tions are administered with great care 
and the tests are taken under rigid con- 
trols, the association’s certificate of pro- 
fciency signifies accomplishment by the 
holder. Any departure from these stand- 
ards would certainly make the certificates 
iss meaningful. 

Fach application for an examination 
must be accompanied by one 12S or 16S 
watch of at least 15 jewels, compensating 
ot alloy balance, and adjustable pallet 
stones, A fee of $15 must also be re- 
mitted with the application to cover ad- 
ministrative costs. 

All applications and watches must be 
mailed to Mr. Hurst, UHAA Testing Lab- 
oratory, 1221 NW 46th, Oklahoma City. 
He in turn forwards them to the UHAA 
Testing Laboratory where they are pre- 
pared for use in the examinations, indi- 
Vidually packaged and numbered, and 
mailed to the monitors. 


Hete is the condition in which an ex- 
aminee receives a watch: 
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The staff is broken; the hairspring is 
distorted at overcoil and center coil; the 
pallet stones are misadjusted; the bank- 
ing pins are opened wide; the regulator 
curb pins are opened; the balance is out of 
poise and out of true; one train wheel is out 
of flat. A watchmaker must correct all 
of these deficiencies and adjust the watch 
within a maximum position error of 20 
seconds per day between three positions 
—pendant up, dial up, and dial down— 
and must achieve a meantime rate of not 
more than two minutes from zero plus 
or minus. 

In addition each examination includes 
turning a 16S staff to dimension, setting a 
balance hole jewel in a burnished-in setting 
to be mede to specifications, and repairing 
of the pocket watch using a factory staff 
furnished by the examinee. This practical 
phase must be completed in 12 working 
hours. A 25-question written examination 
requiring two hours is given prior to 
the practical examination. 

There is much that the public should 
know about this examination, and the 
mere framing and hanging of the certifi- 
cate above your bench doesn’t begin to get 
the story across. 

By the same token there is a great deal 
that your employer should know about 
this examination if he is not a watch- 
maker himself. 

If you are a young watchmaker with 
a certificate, you should take some time 
in your job interviews to tell about the 
examination and suggest its value to the 
store — not the least of which should 
be in the field of advertising and public 
relations. 

On the other hand, if you operate your 
own store, it might be a good idea to 
devise a mailing piece and a small printed 
card which you can distribute to your 
customers to explain the value of your 
Proficiency Certificate as it affects what 
you can do for them. A subsequent article 
will give you an outline for such a card. 


NEW YORK—Members of the Horological 
Society of New York recently conducted a 
non-technical meeting to hear a lecture by 
Dick Slaugh, head watchmaker of the Hamil- 
ton Watch Company, on his personal impres- 
sions from his six months in Japan. 
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Louisiana Horological Association 
Officers Announced for 1959-60 Term 


OE C,. BRYAN OF SHREVEPORT will 

head the Louisiana Horological Asso- 
ciation during the fiscal year 1959-60. He 
succeeds Fred C. Kline of Alexandria. 
Elected with Mr. Bryan at the 14th an- 
nual convention of the association were 
Douglas Givens, Shreveport, vice presi- 
dent; Bill Bryan, Minden, secretary-treas- 
urer; Mr. Kline, trustee; Donald Ward, 
Alexandria; Malcolm Hollier, New 
Iberia; George Brady, New Orleans; W. 
L. Huckaby, Monroe; C. E. Walton, 
Opelousas; Carroll Green, Lake Charles; 
James York, Baton Rouge; and Roy 
Formby, Homer, all members of the board. 
They will begin their terms of office in 
September. 

F. A. Givens, secretary of the State Board 
of Examiners in Watchmaking, stressed 
the action the board is taking against 
watchmakers in the state who are (1) 
working without a license, or (2) with- 
out renewal of license. He said that 
several convictions have been obtained 
and others are in the hands of the local 
District Attorney. He urged that any 
watchmaker who is delinquent in his 
dues should immediately get in touch 
with the secretary’s office. 

Mr. Kline, speaking of the activities of 
the Association during his term of office, 
stated that membership had remained con- 
stant although dues had been increased 
to $5 during the year. 

Many other outstanding speakers ad- 
dressed the convention audiences. Mr. 
Gene Dorroh of Bulova outlined the 
everyday repair problems of the watch- 
maker at the bench. 

Mr. Jack Ivers of American Time 
Products spoke on magnetism in watches. 

Mr. Kenneth DeBessonett, chairman of 
the Louisiana Board of Examiners in 
Watchmaking, pointed out the advantages 
enjoyed by watchmakers in the state 
through the licensing law. 

Mr. D. W. Leverenz of the Elgin Na- 
tional Watch Company explained the new 
Elgin Dura-Balance and showed a movie 
on the same subject. 

“Selling Watch Repair” was the topic 
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of Mr. Jack Barker, representing the 
Watchmakers of Switzerland. Mr. Barker 
elaborated his theme to emphasize the 
fact the repair work should be sold 4 
if the watchmaker were selling a new 
watch, if he wants to receive the best te. 
pair prices and in return give the high. 
est quality of workmanship. 

Mr. R. V. Hartman, Hamilton Watch 
Company, in an interesting and inform. 
tive talk on the Hamilton Electric Watch, 
said that by studying the construction of 
the Hamilton Electric Watch it is as easy 
to service it as to service an automatic 
or any other timepiece that needs the 
special skills of a reliable watchmaker. 
He announced that his company is ready- 
ing a complete manual on servicing this 
watch and will begin distribution in the 
near future. Hamilton also offers a free 
course of instruction for any watchmaker 
who will come to the factory in La- 
caster, Pa. 

Of special importance to the retail 
jeweler, said Mr. C. S. Carstens, a regis- 
tered jeweler of Alexandria, is a Diamond 
law now before the state legislature. The 
bill would require every jeweler to 
furnish a detailed description with every 
gem at the time of sale. 

Louisiana Horological Association will 
hold its 1960 convention in Shreveport, 
it was announced. 

* * * 

NEW YORK—Members of the Horologicel 
Society of New York recently participated in 
a mid-season social meeting at which enter- 
tainment and refreshments were provided. 
Feature of the program was a color film ot 
cultured pearls which was loaned to th 


Society by H. S. Strygler Company, 665 Fifth 
Avenue, New York City. 


* * * 


WASHINGTON, D. C.—Support for 
national Fair Trade legislation was given 
in Retail Jewelers of America testimony 
recently before the House Committee 00 
Interstate and Foreign Commerce whe 
O. A. Jenkins asked for restoration of tht 
right of manufacturers of brand nate 
merchandise to set minimum prices fot 
which their products may be sold. 
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UVHAA Watch Mark File... 


Murder suspects may 
have Elgin watch 

‘ATCHMAKERS and retail jewelers are 
Wrare asked to be on the lookout 
for an Elgin 16 size gold railroad watch 
with a 21 jewel movement which was 
ken from the body of Elbert Walker, 42, 
:murder victim in Graham County, Ariz., 
on April 22, 1959. 

H. Bowman, Sheriff of Graham County, 
reports that the movement number in the 
watch is I 272934. He said that the watch 
hd a gold chain attached with the loop 
broken off the end that fastens to the 
belt loop. 

Any watchmaker or retail jeweler hav- 
ing information about this watch should 
either write Sheriff Bowman at the Graham 
County Court House, Safford, Ariz., or 
forward information to the United Horo- 
logical Association of America National 
Watchmark Identification Bureau, 1901 


East Colfax Avenue, Denver 6, Colo. 
ae Sa 


South Chicago Heights police 
seek information on watch marks 

FFICERS OF THE SOUTH CHICAGO 

HEIGHTS, Ill., police department are 
seking information through Kaufman’s 
Jewelry, 3336 Chicago Road, Steger, IIl., 
in reference to two watches involved in an 
investigation. 

One is Gruen 210SS Case No. 4778374, 
with 10K gold-filled bezel. Watchmarks in 
this watch are R4-531R dated 12-24-221- 
43PW1018 over 14. 

The other watch is a 7-jewel Clinton 
FFI89 movement with a gold-filled lapel 
ase having no number. Watchmarks 


identifying it are 133 Jim 8 over 46 and 
3607m. 

Information should be sent to Allen P. 
Kaufman, Kaufman's Jewelry, Steger, Ill. 


Ann Arbor police department 
seeks scratch mark aid 


- Myegnige M. ENKEMANN, Chief of Police 
in Ann Arbor, Mich., has requested 
the assistance of the United Horological 
Association of America in finding informa- 
tion from a scratch mark. Chief Enke- 
mann wrote that he had read an article 
by UHAA’s executive secretary, Orville 
R. Hagans, in the July 1959 issue of the 
FBI Law Enforcement Bulletin, mention- 
ing that many identifying watch scratch 
marks are available. 

Chief Enkemann’s Detective Bureau 
has a watch that was left at the scene 
of a “breaking and entering,” which as 
yet is unidentified. The watch is a man’s 
17-jewel Bulova, yellow gold with a 
stainless steel back, stamped with the 
number 1562843. The expandable gold 
filled watch band has the name ‘“‘Mother- 
tus Trading Co., West Germany” on the 
back. There are no other numbers stamped 
either inside or outside of the watch. 
However, there is a watch scratch mark, 
““E-649-C, on the inside back cover. 

Anyone having knowledge of _ this 
scratch mark is urgently requested to 
write to the Chief of Police, Ann Arbor, 
Mich., and refer to Case 14647, or to the 
headquarters of UHAA, P. O. Box 7127, 
Denver 6, Colo. 


Eterna Stem-Wind Has Eterna-Matic Movement 


ETAIL JEWELERS are broadening their 

tetail price range on Eterna watches 
thtough introduction cf new lines by 
Etema SA, Grenchen, Swiizerland, which 
have basic Eterna-Matic movements but 
ae Composed of stem-wind models. 
Newest model among these lines is 
alled “Vision” and is available through 
the Bterna Watch Company of America, 


AUGUST, 1959 


677 Fifth Avenue, New 
York City. 
“Vision” is a hand- 
some, stainless steel, 
17 - jewel, manual- 
wound sports watch 
F which comes in a lapped 
waterproof case, shock protection. Price is 
$79.50 fti. 
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Magazine survey discloses 
large teen-age watch ownership 


T° EMPHASIZE THE ENORMOUS POTEN- 
TIAL of the teen-age watch market, 
American Girl magazine has just com- 
pleted a national survey using the quota 
sampling technique. It was found that 
each issue of the magazine reaches more 
than 2-million girls 10 through 16 years 
each month, plus a large pass-along read- 
ership of other girls who read a friend’s 
copy. 
Practically three-fourths of the girls in- 
terviewed already own one, two, or three 
watches, and of these, seven-eighths have 
replaced the original watchband, usually 
because of a style preference. In order of 
preference were the expansion-type, cloth 
or fabric, and leather, but when it came 
to brand names, more than half of the 
girls questioned could not recall one. Of 
those who could, Speidel came first, fol- 
lowed by Flex-let, Gemex, Jacoby-Bender, 
Bretton, and Duro-Flex, in that order. 


While a large majority of girls did no 
know what was meant by a jeweled mov. 
ment, at least 10.5 percent replied tha 
they would like a 17-jewel, and 4,7 per 
cent wanted a 19-21 jewel movement. 
Price ranges were modest; half the gir 
interviewed mentioned $25 and unde. 
18.6 preferred $26-40 watches, 8.5 per 
cent would like the $50 category and 33 
suggested watches costing more than $50. 

Brand name watches fared somewhit 
better than brand name watchbands. In 
this field the girls named, in the follov. 
ing order, Bulova, Elgin, Longines, Ben- 
rus, Hamilton and Omega. A large per. 
centage had no brand name _ identific. 
tion. 

As far as the future is concerned, says 
American Girl, more than half of the girl 
surveyed, spoke of a special occasion con: 
ing up for which they hoped to receive 


a wrist watch. 


New Building for Old Friends 
Follows 145 Years of Tradition 


f stinge AND INSIDE this store invites 
the customer to STOP, LOOK AND 
. . BUY. Owned by the Samuel Kirk & Son, 
Inc., company, it has been named a winner 
in the 1959 Architectural Awards Con- 
test conducted by the Baltimore Associa- 
tion of Commerce. 

Among the features cited by prominent 
judges were crispness of detail and the 
“happy similarity between the product 
being sold (jewelry) and the architec- 
tural design.” . . . “The Kirk Towson 
branch store exemplifies a traditional con- 


cern for good taste.” 

For nearly a century and a_ hal 
Samuel Kirk has catered to the jewely 
buying public of the Maryland city. The 
layout of the new store gives the intimaq 
of small rooms with an informal traffic 
flow that encourages the customer to stop, 
look, and buy. Every phase of the decorat: 
ing has been coordinated to make the 
customer feel that he or she is actually in 
the living room or dining room (chin 
and silver displays) of a fine home and 
with a cordial invitation to browse at will 
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CLASSIFIED -cccccccescccscccscee 





RATES 





SERVICES AND TRADE WORK (Cont.) 





AL CLASSIFIED ADS PAYABLE IN ADVANCE; NEW 

wp MUST — BY 6TH OF MONTH 
G I 

UNDER ALL CLASSIFICATIONS, excluding Positions 
wanted, $3.00 for the first 25 words, 15 cents 
for each additional word. Per line, $1.00. Bold 

fue or Capitals, 10 cents per word extra. 
fosmTiONS WANTED, $2.00 bee first 25 words, 
4 cents for each additiona) wo 

XK NUMBERS, or Aline Ads, 50 mee additional 

e and handlin: 

Siress, initials” and abbreviations count 
ss words, and are charged part of the adver- 
tiement. Copy containing “hemieed watch and 
cock repair prices will not be accepted. 

CLASSIFIED DEPAR' 


AMERICAN HOROLOGIST & JEWELER 
P.O. Box 7127, Capitol Hill Station 
Denver 6, Colorado 


SERVICES AND TRADE WORK 


NEW CLOCK MATERIAL 
Junghans, Becker, Kienzle, Mauthe, French, 
Herschede, Revere, Kundo, Schatz, Cuckoo, Seth 
Thomas, Antique parts, 400 Day, American — 
ad others. American and Foreign — 
(hime rods fitted and tuned to chim 
brass clock cables. Send samples, part -# oe 
ments only. German, French and ‘American main- 
springs fitted to barrels, $1.50 each. 
Vin Acco Time Repairs 
221 Fowler Street 
Cincinnati 6, Ohio 


= and Pinions cut. Send sample or specifi- 
and guaranteed service. The 











Chock ~~ hy - £> 2nd Street, S.W., Charlottesville, 
Virginia. 





Wheels, Pinions made for Clocks, Music Boxes, etc. 
Jewelers Carboloy Cutting Tools, Free sharpening. 
Gear Cutters, Clock Wheel blanks, Bushings, Steel, 


Saws, etc. 
Catalog 
Wm. A. Phelps 
406% Glenway Ave. Cincinnati 5, Ohio 


WATCHCASES repaired, refinished. Parts made to 
order, some in stock. Estimates ty on 
Kahane, 14 John St., New York 38, 


Send me your chronographs omy 
Fast Service 








Prices on Request 
C. G. Garabedian 
88 Charles St.. Boston 14, Mass. 


Chronograph 
Watch Clock 


brograf Timed 
Roving the trade since 1930 
“Quality is our WATCHword” 
H. Certified Watchmaker 
Titusville, New Jersey 


TWEEZERS RECONDITIONED 
New points ground, hand stoned, buffed like new. 
Send 5c each plus postage. 
THE HOME SHOP 
P. O. Box 977, Sanford, Fla. 


SAME DAY SERVICE; diamond and stone setting: 
pes sepairing; be hand engraving; rhodium flash- 
Pearl res’ William V. Lindholm, Manu- 
Jewelers,” S ost Office Box 791, Evans- 

; price list on request. 


TRADE CLOCK REPAIR SERVICE 


bulova, Glodial, General Electric, Telechron, Ham- 
Mond, Jefferson, Ingraham, Lux, Revere, Seth 


Sessions, Tork, United, Westclox. Work 
—Flat’ rates upon request—Open ac- 














e work. — E. Mereness, 90-29 
Drive, Forest Hills, N 
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5 Day Watch Repair 
and list on request 
Watch Repair 
1105 S. ith ‘on Philadelphia 43, Pa. 





Massachusetts 
. O Pn. ae Boston 1, Mass. 


Old, New and Custom made clock parts; Perpetual 
calendar dials and date strips. Old Time Shop, 
10 Audubon Lane, Poland 14, Ohio. 


Soot Watch Repairing 
Hermes S | Cleaning, WatchMaster timed. 
Guaran' Work. foemee "Service. Mail orders 


ow ee paid shipments. 
sichmaker » JOHN L. PALUS 
7511 GREEN VALLEY CLEVELAND 34, OHIO 


Better Trade Repair Service; on ALL Watches. 
Recent Graduate from Hamilton Factory on the 
Electric Watch. Guaranteed work. Prompt serv- 
ice. W. H. Reese. 25 Main St., Landisville, Pa. 














Expert watch repairing for the trade. Prompt 
service, guaranteed work. Wisconsin license. 
Prices on request. Fred sae, 358-15th Street, 
Fond du Lac, Wisconsin 





ARTICLES FOR SALE 








A. A. OSBORNE & SON 
ockmak 


Ch ers 
English Long Case and Bracket Clock Materials, 
wheel and pinion cutting and sundries. 


d for Lists 
30 Wakley Street, London, E. C. 1. England 





Read Carefully 
D.S. Spring Bars 54,—11/16, 100 for. $ 
ae front S/S back W/P cases AS 1194, 
eac. 


All Steel W/P cases AS1194 cases, each 
Yellow Front S/S back AS 1194 cases, each.. 1.10 


i RGP—S/S Backs, White or Yellow, 
eac 


FF60-120 Comb. Dials and Hands—Yellow 
only, each 


AS1194 Comb. Dials and Hands Luminous, ea. 
Men’s or ladies, chrome W/P crowns. Doz .... 
Mens’ or ladies’ G.F., w or y. Doz. 

Men's Imp. Grey insert S/S Exp. bands, each 


Imp. Telescope ladies’ bands, white or yel- 
low, each 

Ladies’ 
each 

Men's Jap. Exp. ee white or yellow, each 














reg. Japanese Exp. bands, yellow, 





‘ovements 

FF60-120, AS970- 976. 1002, a and many 
others, 7 Jewels, $1.50—17 

Pin levers, running, 2 for $1. OO, not running 
4 for 

For parts only, no choice, 6 for... sd 

Assortment of Swiss movements, 4 for... 

Assortment of American OS movements, 4 for 


All repairable. Finest grade running move- 
ments, slightly higher. Have also Elgins, 
Bulovas, Gruens, Benrus, Longines, Wal- 
thams, Hamiltons, and many others, also 
Pocket watches. Minimum order 00 
(under $5.00, add 25c for shipping). 

No Charge Accounts .. . Cash with Order . 

pruyeaes Guaranteed as Represented 

Hora, 1810 Netherwood ~ Memphis 14, 
Tenn. Established 1910. 
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ARTICLES FOR SALE (Cont.) 


WANTED TO BUY (Coat.) 





1000 Simulated Engraved (Embossed) business 
cards, blue or black ink, seven lines of copy, 
$3.95. Postpaid. a J. Guglielmi, 1546 74th 
Street, Brooklyn 28, 


Grandfather - Tea loether clock movements 
(weight and spring driven), 8-day chime and 
half-hour strike movements, barometer fit-ups, 
Swiss music box movements, blueprints, kits for 
building clock cases. Catalog available. Mason- 
Sullivan, Noroton 1, Conn. 

Ten Swiss Wrist Watch Movements, $2.00; five 
Swiss Wrist Watches, $5.00; five Swiss Pocket 
Watch Movements, $2.50; five American Pocket 
Watch Movements 18-S, $5.00. Morris Frey 
Watch Co., 916 Holland Bldg., St. Louis, Mo. 
Vibrograf timing machine, 3 yrs. old, Model VS 
390—$375.00. Good as new. J. P. Gilleland, 
Ervin Jewelry Co., Kingstree, S. C. 

Slightly used C. & E. Marshall Ultrasonic Clean- 
ing Machine $225.00; Box 753, % American 
Horologist & Jeweler, Box 7127, Capitol Hill 
Station, Denver 6, Colo. 

Paulson Time-O-Graph — late model — excellent 
condition. Reasonable. Fred Marshall, 3060 South 
Yates, Denver 19, Colo., Phone WE. 6-4081. 


SURPLUS 


New bg tig Demonstrator, $550.00; Watch- 
master, Used, G11, $375.00; G7, $289.00; Paulson 
Time-O- Greph, Used, $195. 00; 288 Friction Jewels 
in 2 Drawer Steel Cabinet, plus Complete Marshall 
Jeweling Tool, All Brand New, $59.50; Derbyshire 
Lathe and Motor, Used, $74.50; Moseley Staking 
Tool, 100 Punches, 20 Stumps, $32.45; New 
AS970 Yel. RGP Cases, $1.59 each; Dials, 19c 
each; also empty mainspring cabinets. Lot of 
Glass Crystals. Tela-Time Watch Supply HQ, 37 
West 47th St., New York 36, N. Y. 




















WE BUY 
Ingersolls to Patek-Philippe used watches, 
filled, silver and gold scrap, any condition ‘wi 
kind. All shipments held for your approval of 
payments. 
St. Louis Refining Co., Dept. 2 
Holland Bldg., St. Louis 1, Mo. 


POSITION WANTED 


Student Watchmaker desires position in north. 
western states. Will complete watchmaker; 
course by October. Box 754 c/o American Horol. 
gist & Jeweler, Box 7127, Capitol Hill Station, 
Denver 6, Colorado. 


sd Ao ee 
WATCH DESIGN ENGINEER 

SEVERAL YEARS’ EXPERIENCE IN MEC 

DESIGN OF PIN PALLET TYPE MO 


\VEMENTS. 

GRADUATE MECHANICAL a OR EQUI- 
VALENT. SALARY TO $7,300.0 

ATTENTION: 

B. L. CURTIS 











WESTCLOX 
LA SALLE, ILL. 





FOR SALE 


Small neat, jewelry store. Established busines 
Good location. Do not need all cash. Inventory 
& fixtures about $4500. An excellent opportunity, 
Wiese Jewelry, Muenster, Texas. 


Watchmakers College, west of Chicago; complete 

equipment, benches, lathes, curriculum, contracts 

and supplies. Box 755, % American Horologist é 

—* Box 7127, Capitol Hill Station, Denver 6, 
0. 











FOR SALE OR TRADE 





DIAMONDS AND GEMS 


Our new white synthetic stone cut like a Dia- 
mond, hardness 9, only $8.00, Keystone per 
carat. Cut and sold by " uae Lapidary, x q 
Jamaica, N. Y. Titania 1 to 10 carat size $10.00 
Keystone per carat. 





ONE CURTIS KEY MACHINE WITH APP. 5,000 UP 
TO DATE KEY BLANKS FOR ENGRAVING Mi- 
CHINE OR EMBOSSING MACHINE AND BOOT, OR 
LARGE LAMINATING MACHINE. 
KEITH BOHON 
BOX 287 
SEDALIA, MO. 





WANTED TO BUY 


SCHOOLS 





t cash for anything. New or used watches, 
onds any size or cut. Antiques, lavalliers, 
id. Gold filled, silver, watch 
bands. Do not w it a . Send it to me for 
cash. Ref. Dun & S. W. Hora, 1810 
Netherwood Ave., Memphis 14, Tenn. 
WATCHES NEEDED 
Trade in, pawn shop, etc. Used waterproof, all 
kinds wrist and et types. We buy any dead 
Jewelry stock. shipments held for your ap- 
proval of payment. 
St. Louis Refining Co., Dept. 2 A 
Holland Blidg., St. Louis 1, Mo. 


SELL 'EM TO CEL-MAX FOR QUICK CASH! TOP 
PRICES FOR TRADE-IN: WA , JEWELRY, OLD 
GOLD. Money by return mail for all makes and 
models in Trade-In Watches in any condition. Old 
Gold, Broken Jewelry, Diamonds, Silverware pur- 
chased in any quantity. All shipments held’ in in- 
tact for your approval. Ref. Dun & Bradstreet and 
National Bank of Commerce, Cel-Max, Inc., 582 
Main St., Memphis, Tenn. 


$1.00 TO $1.50 PER TROY OUNCE 
for 1/10 goldfilled optical scrap. Equally _—_ 
prices for other grades of scrap, cases, bands, 
etc. We qh top prices for watches, dead stock 
of jewelry, Chi sent promptly and ship- 
ment held intact ding ated approval. B. LOWE. 
Holland Bldg., St. Louis. M 


Wanted: Marshall Ball Saiie Watchmakers 
Lathe, Collets, graduated tail-steck, T-Rest, Mo- 
tor, Clock wheel chuck, Universal 3-jaw chuck. 
State condition. Box 756, % American Horologist 
& Jeweler, P. O. Box 7127, Capitol Hill Sta., 
Denver 6, Colo. 
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Chicago School of Watchmaking offers modern, 
professional training in Master Watchmaking for 
home study. Diploma awarded. Approved men- 
ber, National Home Study Council. Free sample 
lesson and full information. Chicago bry d 
Watchmaking, Room 219H, 2330 Milwaukee, Chi 
cago 47, Illinois. 


YOU can REPAIR Cameras! Now YOU or one of 
your employees can learn manufacturers service 
methods without leaving your place of busines 
You can get COMPLETE training — with 
texts, tools, test equipment—everything you 
to learn camera ee in Fase SP. 
TIME! Make YOUR store a cen 
Write today for peo illustrated toxlet that tells 
ad you can make this profitable servic service PL 
own store! NATIONAL CAMERA AB 
SCHOOL, Dept. 0-8, Englewood, Colorado. 


BOOKS 


WATCHMAKERS JOURNAL contains instructive 
articles for watchmakers, gg ma and collectors, 
$1.25 year. Sample copy 25c. Dean Company, Bo 
3218-A, Daytona Beach, Florida. 














K 
catalog. NORTH AMERICAN Watch Tool & Suppl 
oe ewe 89H, 2320 Milwaukee Avenue, Chicaf? 
4 


SWISS SELF-WINDING WATCHES—by B. Humbert 
Describes the construcstion of all Swiss ‘selt-wink 
~ movements and shows correct 

rvicing. Price $7.00. Order from: ovensas 
PUBLISHERS’ REPRESENTATIVES, 29 W. 34th 
New York 1, N. Y. 
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K.B.F. Dist. Co. 
Kans. City School of Watchmaking 





fecher-Heckman Co. .....02... eee 51 


lnded Messenger Service Longines-Wittnauer 


Lowe, B. 


Mark-Nelson Watch Co 
Marshall, C & E Co 
» McCaw, Wm. S. 
Pe oe rey Nate, 46 Mitchell Plastics 
Munchmeyer Crystals 


Egin Watchmakers College Nastrix Corporation 
Nelson, Eddie Co 
Newall Mfg. Co. 
Noble, F. H. & Co 


Fkon Laboratories Nordman & Aurich 
Foredom Electric 


Pacific Jewelers Supply Co 


Gemological Institute of Amer. 
Germanow-Simon R 


Reid, Burton M., Inc 


St. Louis Refining Co 
Sobel, Henry & Co 


Toledo Jewelers Supply 
Inablee Corporation U 
lttenational Dial Co 


United Tool & Material Co 


Ww 


Jypesen Charm Jewelry 
keveler Aids Co 








At the Bench... 


with James L. Hamilton 


Overhauling and Oiling 


THINK IT MIGHT BE WELL to depart 

momentarily from the theme of posi- 
tion adjusting and make a few comments 
on overhauling and oiling. 

Bothering me more and more all the 
time as our tempo of life goes at a con- 
tinually faster pace, is the fact that we 
spend less time with every overhaul job, 
and we are finding that the watches are 
needing to be overhauled much more fre- 
quently . . . not many of them stay out the 
length of time they used to do. 

What are we missing? We have much 
better equipment for cleaning watch parts 
—hbetter oils—better chemicals—and yet, 
we are seeing a greater percentage of 
watches returning after six months to a 
year with either no oil on pivots, or a dried 
waxy residue; either condition creating 
power loss, poor motion, and unhappy 
customers. 

We all want to increase our repair prices 
to a point where our income is on a par 
with other professional services, yet if our 
work isn’t as good as it used to be, how 
can this ideal be honestly achieved ? 

Thinking back to the days when we 
used highly refined benzine, a brush, box- 
wood sawdust heated with a light bulb— 
and much more time on each repair job; 
possibly a variation of cyanide, alcohol, tin 
oxide to brighten the plates (this varying 
with the individual watch and the need), 
and much pegwood sharpening, we recall 
watches that stayed out for years and gave 
good performance . . . watch repairs for 
which our customers would be glad to pay 
a legitimate price. There wasn’t too much 
choice as far as oil was concerned and we 
learned, in many cases the hard way, that 
the oil didn’t matter too much as long 
as the watch was really clean . . . that is, 
bright and sterile clean. 

Since the cleaning equipment and solu- 
tions have improved over the years, then 
it would indicate that we are falling down 
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on procedures. Taken in chronologic! 
order, the questions would be: 

1—When disassembling the watch, d 
you peg out all pivot holes, jeweled o 
otherwise ? 

2—Run all wheel teeth, pivots, and 
pallet fork into button pithwood to remove 
the scum that the cleaning machines can't? 

Once the routine is established, it take 
only seconds to improve the job just thi 
much. 

Dirty deposits under setting parts and 
plate bridges have definitely proven thi 
we are not yet able to get watches sterile 
clean without complete disassembly, 0 the 
next question is the actual cleaning proces, 

Experience with each cleaning solution 
will indicate the period of time necessay 
to do a decent job. Carryover is a problem 
and must be carefully controlled, solutions 
changed often. The final rinse, preferably 
the third rinse, must be kept absolutely 
free of any carryover from the cleaning 
solution as there is every indication thi 
this carryover deposit is breaking down 
the oil. 

Next — and a critical point — is the 
drying process. If there isn’t enough ho 
air circulated over and through the clea: 
ing basket to dry the parts quickly, the 
film that remains will probably be the 
greatest single contributing factor to ol 
breakdown. 

Shaking the cleaned parts in warm sav 
dust and a final brushing formerly too 
care of this film, which we can still elim: 
nate by keeping the final rinse clean and 
quick drying the parts with plenty of ho. 
dry air. : 

Proper oiling is the next step. Clean ol, 
correct oil or grease for each bearing, af 
using proper amounts at each point is ind: 
cated. 

I believe all our modern oils are goo! 
they just can’t do their job if we watt 
makers don’t get the watch clean. 
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INCABLOC is the shock absorber for fine, 


es can't jeweled-lever watches. 


INCABLOC is the most perfect functional 


shock absorber and the only shock 


absorber that truly maintains the 


accuracy of the watch. 


Consumers, retail jewelers, and 
manufacturers recognize Incabloc 
as a true horological achievement 
as compared to any and all 


th eli other so-called shock absorbers. 
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e watch: Incabloc is a registered trademark 


Incabloc Corporation ® 730 Fifth Avenue ° New York, N. Y. 
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FOR GREATEST VALUE OVER THE YEARS 


ULTRASONIC CLEANER 
Complete in one cabinet 
Cleans one or several watches at™ 
once, faster and more thoroughly, 7 
Rarely need the watch train be taken™ 
apart for cleaning. q 
Pre-set timing of clean, rinse, and | 
dry operations. 4 
Long life, low maintenance cost) 


DRUM WATCHMASTER ~ 
Guaranteed Accuracy: 1 part in 100,000" 
Odd-beat watches produce single,” 
straight-line, on-time records. ; 
Sapphire-tipped printing stylus pro- | 
duces sharp dot records which, with 7 
calibrated chart paper, assure accus § 
rate reading for dependable rating © 
and trouble analysis. 4 


TAPE WATCHMASTER 
Guaranteed Accuracy: 1 part in 100,000 ~ 
Instant visibility of watch record | 
saves time and paper. Odd-beat™ 
watches produce single, straight-line | 
on-time records. Special helix prints 7 
without ink or ribbon. 4 


WATCHHOLDER Be 

(Same for both models) tests watches © 

or uncased movements in any pose 

tion. Removable microphone tests 7 

eS clocks, watches in trays and on cus 7% 


tomers wrists. 


ELIMAG 


WRITE FOR 15 times stronger than ordi- 
DEMONSTRATION nary demagnetizers. 


Bench space 4/2" x 6” 


American Time Products, Inc. 


580 Fifth Avenue, New York 36, N.Y. 











